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Foreword

ISO (the International Organization for Standardization) is a worldwide federation of national standards bodies
(ISO member bodies). The work of preparing International Standards is normally carried out through ISO
technical committees. Each member body interested in a subject for which a technical committee has been
established has the right to be represented on that committee. International organizations, governmental and

Interpational Standards are drafted in accordance with the rules given in the ISO/IEC Directives, f

The
adop

Interpational Standard requires approval by at least 75 % of the member bodies casting a vote.

Atten
rights

ISO ?

This
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socia
indus
other
coun
partid
vario

ational Electrotechnical Commission (IEC) on all matters of electrotechnical standardization

main task of technical committees is to prepare International Standards. Draft\internation
ed by the technical committees are circulated to the member bodies for{voting. Publi

tion is drawn to the possibility that some of the elements of this document may be the sub,
. ISO shall not be held responsible for identifying any or all such patent rights.

6000 was prepared by ISO/TMB Working Group on Social Responsibility.

International Standard was developed using a multi-stakeholder approach involving exper
D0 countries and 40 international or broadly-based regional organizations involved in differe
| responsibility. These experts were from six different stakeholder groups: consumers;
try; labour; non-governmental organizations (NGOs); and service, support, research, ac
5. In addition, specific provision was made_te~achieve a balance between developing ar
ries as well as a gender balance in drafting groups. Although efforts were made to ens
ipation of all the stakeholder groups,.a full and equitable balance of stakeholders was cq
s factors, including the availability of fesources and the need for English language skills.

ely with the
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Al Standards
cation as an
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d developed
ire balanced
nstrained by

©1S0

2010 — All rights reserved


https://standardsiso.com/api/?name=8c1ad760a1836cacb7675e6d9b8f3491

ISO 26000:2010(E)

Introduction

Organizations around the world, and their stakeholders, are becoming increasingly aware of the need for and
benefits of socially responsible behaviour. The objective of social responsibility is to contribute to sustainable
development.

n the

ion's Innrfnrmanr‘n in_relation to the Qnr‘ip’ry in_which it operates and to its impnr‘t Q

An organiza
environment

operating effectively. This is, in part, a reflection of the growing recognition of the need to ensure hé

ecosystems,
depend on th
stakeholders|

influence, anpong other things:

its compl
its reput
its ability
the mair
the view

its relati
in which

This Internat
social respor
(see Table 2
This Internat

responsibility.

This Internat
profit sectorg

tinue
althy
vities
rious

can

has become a critical part of measuring its overall performance and its ability to_cor

social equity and good organizational governance. In the long run, all organizations" act

e health of the world's ecosystems. Organizations are subject to greater scrutiny.by their v3
The perception and reality of an organization's performance on social (fesponsibility

etitive advantage;

btion;

to attract and retain workers or members, customers, clientS,or'users;

tenance of employees' morale, commitment and productivity;

of investors, owners, donors, sponsors and the financial community; and

bnship with companies, governments, the media, suppliers, peers, customers and the comnjunity
it operates.

onal Standard provides guidance on.the underlying principles of social responsibility, recogmizing
sibility and engaging stakeholders;-the core subjects and issues pertaining to social respongibility

and on ways to integrate sogially responsible behaviour into the organization (see Figure 1).
onal Standard emphasizes the importance of results and improvements in performance on $ocial

onal Standard is inténded to be useful to all types of organizations in the private, public and non-
, Whether large ot-small, and whether operating in developed or developing countries. While not

all parts of this InternationakStandard will be of equal use to all types of organizations, all core subjects are

relevant to
organization'
through its o

bvery organization. All core subjects comprise a number of issues, and it is an indiyidual
5 responsibility to identify which issues are relevant and significant for the organization to adfiress,
vn considerations and through dialogue with stakeholders.

Government
However, it i

ICorganizations, like any other organization, may wish to use this International Standard.

Every organization is encouraged to become more socially responsible by using this International Standard.

Recognizing that organizations are at various stages of understanding and integrating social responsibility,
this International Standard is intended for use by those beginning to address social responsibility, as well as
those more experienced with its implementation. The beginner may find it useful to read and apply this
International Standard as a primer on social responsibility, while the experienced user may wish to use it to
improve existing practices and to further integrate social responsibility into the organization. Although this
International Standard is meant to be read and used as a whole, readers looking for specific types of
information on social responsibility may find the outline in Table 1 useful. Box 1 provides summary information
to assist users of this International Standard.

Vi © 1SO 2010 — All rights reserved
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This International Standard provides guidance to users and is neither intended nor appropriate for certification
purposes. Any offer to certify to 1SO 26000 or any claim to be certified to 1SO 26000 would be a
misrepresentation of the intent and purpose of this International Standard.

Reference to any voluntary initiative or tool in Annex A of this International Standard does not imply that ISO
endorses or gives special status to that initiative or tool.

Table 1 — ISO 26000 outline

Clause title S!::l“u:; Description of clause contents

Scope Clause 1 | Defines the scope of this International Standard and identifie$ certain
limitations and exclusions.

Terms and Clause 2 | Identifies and provides the definition of key termshat are of fundamental

definftions importance for understanding social responsibitity)and for usipg this
International Standard.

Undgrstanding social | Clause 3 | Describes the important factors and conditions that have inflyenced the

respansibility development of social responsibility andithat continue to affegt its nature
and practice. It also describes the,cancept of social responsiiility itself —
what it means and how it applies.t0 organizations. The clausg includes
guidance for small and medium=sized organizations on the uge of this
International Standard.

Pringples of social Clause 4 | Introduces and explaing, the principles of social responsibility

respgnsibility

Recagnizing social Clause 5 | Addresses two practices of social responsibility: an organizatjon's

respansibility and recognition of its~social responsibility, and its identification of pnd

engaping engagement,with its stakeholders. It provides guidance on thg

stakgholders relationship-between an organization, its stakeholders and sdciety, on
recognizing the core subjects and issues of social responsibility and on
an Organization's sphere of influence.

Guidance on social Clause 6 | ‘Explains the core subjects and associated issues relating to gocial

respgnsibility core responsibility (see Table 2). For each core subject, informatign has been

subjgcts provided on its scope, its relationship to social responsibility, related
principles and considerations, and related actions and expeciations.

Guidance on Clause 7 | Provides guidance on putting social responsibility into practicg in an

integfating social organization. This includes guidance related to: understanding the social

respgnsibility responsibility of an organization, integrating social responsibility

throughout an throughout an organization, communication related to social

organization responsibility, improving the credibility of an organization reggrding social
responsibility, reviewing progress and improving performancg and
evaluating voluntary initiatives for social responsibility.

Examplesof Annex A~ | Presents a non-exhaustive TSt of voluntary itiatives and tools related to

voluntary initiatives social responsibility that address aspects of one or more core subjects or

and tools for social the integration of social responsibility throughout an organization.

responsibility

Abbreviated terms Annex B | Contains abbreviated terms used in this International Standard.

Bibliography Includes references to authoritative international instruments and ISO
Standards that are referenced in the body of this International Standard
as source material.

© IS0 2010 — Al rights reserved Vil



https://standardsiso.com/api/?name=8c1ad760a1836cacb7675e6d9b8f3491

ISO 26000

:2010(E)

Table 2 — Core subjects and issues of social responsibility

Core subjects and issues

Addressed in sub-clause

Core subject: Organizational governance 6.2
Core subject: Human rights 6.3
Issue 1: Due diligence 6.3.3
Issue 2: Human rights risk situations 6.3.4
Issue 3: Avoidance of complicity 6.3.5
Issue 4: Resolving grievances 6.3.6
Issue 5: Piscrimimationand-vuinerabtegroups 6-3-F
Issue 6: Civil and political rights 6.3.8
Issue 7: Economic, social and cultural rights 6.39
Issue 8: Fundamental principles and rights at work 6.3.10
Core subject: Labour practices 6.4
Issue 1: Employment and employment relationships 6.4.3
Issue 2: Conditions of work and social protection 6.4.4
Issue 3: $ocial dialogue 6.4.5
Issue 4: Health and safety at work 6.4.6
Issue 5: Human development and training in the workplace 6.4.7
Core subject: [The environment 6.5
Issue 1: Prevention of pollution 6.5.3
Issue 2: $ustainable resource use 6.5.4
Issue 3: Climate change mitigation and adaptation 6.5.5
Issue 4: Protection of the environment, biodiversity and restoration of natural habitats 6.5.6
Core subject: Fair operating practices 6.6
Issue 1: Anti-corruption 6.6.3
Issue 2: Responsible political involvement 6.6.4
Issue 3: Fair competition 6.6.5
Issue 4: Promoting social responsibility i the value chain 6.6.6
Issue 5: Respect for property rights 6.6.7
Core subject: Consumer issues 6.7
Issue 1: Kair marketing, faetual and unbiased information and fair contractual practices 6.7.3
Issue 2: Protecting cofisumers' health and safety 6.7.4
Issue 3: Pustainable consumption 6.7.5
Issue 4: Consumer service, support, and complaint and dispute resolution 6.7.6
Issue 5: Corsumer data protection and privacy 6.7.7
Issue 6: Access to essential services 6.7.8
Issue 7: Education and awareness 6.7.9
Core subject: Community involvement and development 6.8
Issue 1: Community involvement 6.8.3
Issue 2: Education and culture 6.8.4
Issue 3: Employment creation and skills development 6.8.5
Issue 4: Technology development and access 6.8.6
Issue 5: Wealth and income creation 6.8.7
Issue 6: Health 6.8.8
Issue 7: Social investment 6.8.9

viii
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Scope Clause 1

Guidance to all types of
organizations, regardless
of their size or location

I1ISO 26000:2010(E)

Two fundamental practices of social responsibility

Recognizing social <
responsibility

Clause 5

Stakeholder identification
and engagement

1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1 1
1
Terms and Clause 2 i !
definitions ! Social Clause 6 H
Definition of key terms E :';srgos':ls';régg Organizational governance i
"""""""""""" ! | =
Understanding 1 The Fair Community ! g
social ~ Clause3 | I-:Iur:tasn Ir-:::)tio:ers environ- || operating C?:Ss:en;er involvement and i 3
responsibility ' 9 P ment practices development | o N
1 ! Q
History-and characteristics; . i g; 9
relatignship between social i Related actions and expectations : 5 g
respopsibility and ! H g [
1 ! g o
sustalnable development  |qmpi || iy S Clause — ® 3
----------------------- ! | social responsibility Rk it Understanding the | g S
Prindiples of 1 | throughout an char;%teristics to social responsibility ' g5 @
socigl Clause 4 | | organization social responsibility of the organization 1 o o
respensibility ! i s =
\ / 1 3 T
1 ! o =
Accolntability H | 2 S
! Communication Practices for integrating o i 53
IR PRy : on social responsibility social responsibility etttz InfiEilve i
) ) | throughout an organization for social responsibility !
Ethicgl behaviour 1 :
1
Respgct for stakeholder : :
interefts ! '
- ) ) H
Respfetortraniaotiaw | | |
Respgct for international | and practices related regarding _zc_iplal !
i . ! to social responsibility responsibllity H
normg of behaviour ! H
Respégct for human rights : | R — .:
1 1
! - _—— |
1 Bibliography: Authoritative sources and ' | Annex: Examples of voluntary initiatives and
! additional guidance ! tools for social responsibility
S N
Figure 1 —@Schematic overview of ISO 26000
Figure 1 provides an overview of ISO 26000, and is intended to assist organizations in understapding how to
use this standard. The following points provide guidance on using this standard.
— AMfter considering the\-characteristics of social responsibility and its relationship with| sustainable
development (Clause-3), it is suggested that an organization should review the principles of social

sponsibility deseribed in Clause 4. In practising social responsibility, organizations should

ddress these principles, along with the principles specific to each core subject (Clause 6).

efore analysing the core subjects and issues of social responsibility, as well as each g

respect and

f the related

ctions»and expectations (Clause 6), an organization should consider two fundamental practjces of social
sponsibility: recognizing its social responsibility within its sphere of influence, and id

pntifying and

ngnging with its stakehaolders ((‘Immp ’-'\)

Once the principles have been understood, and the core subjects and relevant and significant issues of

social responsibility have been identified, an organization should seek to integrate social responsibility
throughout its decisions and activities, using the guidance provided in Clause 7. This involves practices
such as: making social responsibility integral to its policies, organizational culture, strategies and
operations; building internal competency for social responsibility; undertaking internal and external
communication on social responsibility; and regularly reviewing these actions and practices related to
social responsibility.

Further guidance on the core subjects and integration practices of social responsibility is available from

authoritative sources (Bibliography) and from various voluntary initiatives and tools (some global
examples of which are presented in Annex A).

© 1SO 2010 — All rights reserved
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When approaching and practising social responsibility, the overarching goal for an organization is to maximize
its contribution to sustainable development.

Box 1 — Summary information to assist users of this International Standard

ISO defines a standard as a document, established by consensus and approved by a recognized body that
provides, for common and repeated use, rules, guidelines or characteristics for activities or their results, aimed at
the achievement of the optimum degree of order in a given context (ISO/IEC Guide 2:2004 B39 definition 3.2).

ISO terminology (based on ISO/IEC Directives, Part 2, 2004, Annex H)

This Internafional Standard containS no requirements and therefore the word shall’, which indicajes a
requirement [in ISO language, is not used. Recommendations use the word “should”. In some eouhtries,
certain recommendations of ISO 26000 are incorporated into law, and are therefore legally required.

The word “mhay” is used to indicate that something is permitted. The word “can” is used-to)indicatg that
something is|possible, for example, that an organization or individual is able to do something:

An Internatlonal Standard providing guidance does not contain requirements [/but may cqntain
recommenddtions.

In ISO/IEC Directives, Part 2, a recommendation is defined as an “expression in the content of a docyment
conveying that among several possibilities one is recommended as particularly suitable, without mentioning or
excluding others, or that a certain course of action is preferred but not necéssarily required, or that (in the
negative form) a certain possibility or course of action is deprecated but not prohibited.”

Terms that
meanings.

e not defined in Clause 2 are used in the common sense of the word, assuming their dictipnary

Purpose of informative annex (based on ISO/IEC Directives, Part 2, 2004, 6.4.1)

The informative Annex A to this International Standard (gives additional information intended to @ssist
understanding and use of the document; it does not itself-constitute part of its guidance nor is it referenged in
the text of this International Standard. Annex A provides a non-exhaustive list of existing voluntary initigtives
and tools related to social responsibility. It provides examples of these and draws attention to addifional
guidance thdt may be available, helping users-to;compare their practices with those of other organizations.
The fact thafj an initiative or tool is listed in Annex A does not mean that this initiative or tool is endors¢d by

The Bibliography, which is an integral part of this International Standard, provides information to identify and
locate the dpcuments referenced.in the text. It consists of references to international instruments that are
considered duthoritative sources for the recommendations in this International Standard. These instruments
may contain [additional useful-guidance and information; ISO 26000 users are encouraged to consult thém to
better undergtand and implement social responsibility. References are shown in the text by supergcript
numbers in square brackets.

NOTE  Refgrenge\numbers are not assigned in the order of the documents' appearance in the text. ISO documerts are
listed first; thep the remaining documents are listed in alphabetical order of the issuing organization.

Text boxes

Text boxes provide supplementary guidance or illustrative examples. Text in boxes should not be considered
less important than other text.

X © 1SO 2010 — All rights reserved
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Gu

idance on social responsibility

1 Scope

This
on:

a) (¢

nternational Standard provides guidance to all types of organizations, regardless of their. siZ

oncepts, terms and definitions related to social responsibility;

b) the background, trends and characteristics of social responsibility;

d)

e) i

f) i

g)

This

inten
funda
prom
initiaf

In ap
envir
cond

This

certif]
ISO ]
As t
demg

c) I:inciples and practices relating to social responsibility;

e core subjects and issues of social responsibility;

ntegrating, implementing and promoting socially responsible<behaviour throughout the orga

through its policies and practices, within its sphere of influence;

Hentifying and engaging with stakeholders; and
ommunicating commitments, performance andiother information related to social responsibi

nternational Standard is intended to assist-organizations in contributing to sustainable deve
led to encourage them to go beyond:-legal compliance, recognizing that compliance v
mental duty of any organization and an essential part of their social responsibility. It is
pte common understanding in the field of social responsibility, and to complement other ins
ives for social responsibility, not.to replace them.

e or location,

nization and,

ity.

lopment. It is
ith law is a
intended to
ruments and

plying this International Standard, it is advisable that an organization take into consideration societal,

bnmental, legal, cultdral, political and organizational diversity, as well as differences
tions, while being consistent with international norms of behaviour.

International /Standard is not a management system standard. It is not intended or ap
cation purpeses or regulatory or contractual use. Any offer to certify, or claims to be
6000 would'be a misrepresentation of the intent and purpose and a misuse of this Internatig
nis Intérnational Standard does not contain requirements, any such certification wou
nstration of conformity with this International Standard.

in economic

propriate for
certified, to
nal Standard.
d not be a

This

nternational Standard is infended to provide organizations with guidance concerning social responsibility
and can be used as part of public policy activities. However, for the purposes of the Marrakech Agreement
establishing the World Trade Organization (WTO), it is not intended to be interpreted as an “international
standard”, “guideline” or “recommendation”, nor is it intended to provide a basis for any presumption or finding
that a measure is consistent with WTO obligations. Further, it is not intended to provide a basis for legal
actions, complaints, defences or other claims in any international, domestic or other proceeding, nor is it
intended to be cited as evidence of the evolution of customary international law.

This International Standard is not intended to prevent the development of national standards that are more

speci

©1S0

fic, more demanding, or of a different type.
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2 Terms

and definitions

For the purposes of this document, the following terms and definitions apply.

2.1

accountability
state of being answerable for decisions and activities to the organization's governing bodies, legal authorities
and, more broadly, its stakeholders

2.2

consumer

individual member-of-the-generapublic-purehasing-or-using-property-products-or-servicesforprivate-purppses
23

customer

organization | or individual member of the general public purchasing property, products~or) services for
commercial, private or public purposes

24

due diligende

comprehensive, proactive process to identify the actual and potential negative social, environmental and
economic inpacts of an organization's decisions and activities over the entire life cycle of a projgct or
organizational activity, with the aim of avoiding and mitigating negative impacts

25

employee

individual in @ relationship recognized as an “employment relationship” in national law or practice

NOTE Employee is a narrower term than worker (2.27).

2.6

environment

natural surrdundings in which an organization opgrates, including air, water, land, natural resources, |flora,
fauna, peopl¢, outer space and their interrelationships

NOTE Syrroundings in this context extend from within an organization to the global system.

27

ethical behgviour

behaviour that is in accordance with“accepted principles of right or good conduct in the context of a partjcular
situation and|is consistent withZinternational norms of behaviour (2.11)

2.8

gender equality

equitable treatmentforwomen and men

NOTE ThHis-includes equal treatment or, in some instances, treatment that is different but considered equivalent in
terms of rights|_benefits, obligations and opportunities.

2.9

impact of an organization

impact

positive or negative change to society, economy or the environment (2.6), wholly or partially resulting from an
organization's past and present decisions and activities

2.10
initiative for
initiative

social responsibility

programme or activity expressly devoted to meeting a particular aim related to social responsibility (2.18)

NOTE

Initiatives for social responsibility can be developed, sponsored or administered by any type of organization.

© 1SO 2010 — All rights reserved
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211

international norms of behaviour

expectations of socially responsible organizational behaviour derived from customary international law,
generally accepted principles of international law, or intergovernmental agreements that are universally or
nearly universally recognized

NOTE 1 Intergovernmental agreements include treaties and conventions.

NOTE 2  Although customary international law, generally accepted principles of international law and intergovernmental
agreements are directed primarily at states, they express goals and principles to which all organizations can aspire.

NOTE_3 International norms of behaviour evolve over time

212
orgahization
entity or group of people and facilities with an arrangement of responsibilities, authofities and |relationships
and igentifiable objectives

NOTH 1 For the purposes of this International Standard, organization does not-inclide government acting in its
sovergign role to create and enforce law, exercise judicial authority, carry out its duty to establish policy in the public
interest or honour the international obligations of the state.

NOTH 2  Clarity on the meaning of small and medium-sized organizations {SMOs) is provided in 3.3.

213
orgahizational governance
system by which an organization (2.12) makes and implements decisions in pursuit of its objectiyes

214
pringiple
fundgmental basis for decision making or behaviour

215
product
article or substance that is offered for sale or is part of a service delivered by an organization (2.[12)

2.16
service
actiop of an organization (2.12) to meet a demand or need

217
social dialogue
negotiation, consultation or simply exchange of information between or among repregentatives of
govefnments, €mployers and workers, on matters of common interest relating to economic and sgcial policy

NOTH In this International Standard, the term social dialogue is used only in the meaning applied by the International
LabOer Organization (ILO).

218

social responsibility

responsibility of an organization (2.12) for the impacts (2.9) of its decisions and activities on society and the
environment (2.6), through transparent and ethical behaviour (2.7) that

— contributes to sustainable development (2.23), including health and the welfare of society;

— takes into account the expectations of stakeholders (2.20);

— is in compliance with applicable law and consistent with international norms of behaviour (2.11); and

— is integrated throughout the organization (2.12) and practised in its relationships
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NOTE 1
NOTE 2

219

Activities include products, services and processes.

Relationships refer to an organization's activities within its sphere of influence (2.19).

sphere of influence
range/extent of political, contractual, economic or other relationships through which an organization (2.12)
has the ability to affect the decisions or activities of individuals or organizations

The ability to influence does not, in itself, imply a responsibility to exercise influence.

ere this term appears in this International Standard, it is always intended to be understood in the con

ext of

NOTE 1
NOTE2 W
the guidance i
2.20
stakeholder
individual or
2.21

stakeholder
activity unde

h 5.2.3 and 7.3.3.

proup that has an interest in any decision or activity of an organization (2.12)

engagement
taken to create opportunities for dialogue between an organization((2.12) and one or more

stakeholderp (2.20), with the aim of providing an informed basis for the organization's decisions

2.22
supply chai
sequence of

NOTE In
the purpose o

2.23

sustainable
development
meet their oy

NOTE St
social justice
environmental
expressing the

2.24

transparenc
openness alf
willingness tq

2.25
value chain

n
activities or parties that provides products (2.15) or services (2.16) to the organization (2.

some instances, the term supply chain is understood tobe the same as value chain (2.25). Howeyv
this International Standard supply chain is used as defined above.

development
that meets the needs of the present-without compromising the ability of future generatio
n needs

stainable development is about.integrating the goals of a high quality of life, health and prosperit
and maintaining the earth's(capacity to support life in all its diversity. These social, economi
goals are interdependent and mutually reinforcing. Sustainable development can be treated as a v
broader expectations of'seciety as a whole.

y
out decisions{and activities that affect society, the economy and the environment (2.6)

communicate these in a clear, accurate, timely, honest and complete manner

of its

2)

er, for

ns to

y with
C and
ay of

and

entire sequehee—o

(2.16)
NOTE 1
NOTE 2

2.26

Parties that provide value include suppliers, outsourced workers (2.27), contractors and others.

Parties that receive value include customers (2.3), consumers (2.2), clients, members and other users.

vulnerable group
group of individuals who share one or several characteristics that are the basis of discrimination or adverse
social, economic, cultural, political or health circumstances, and that cause them to lack the means to achieve
their rights or otherwise enjoy equal opportunities

© 1SO 2010 — All rights reserved


https://standardsiso.com/api/?name=8c1ad760a1836cacb7675e6d9b8f3491

2.27

I1ISO 26000:2010(E)

worker
person who performs work, whether an employee (2.5) or someone who is self-employed

3 Understanding social responsibility

3.1

The social responsibility of organizations: Historical background

The term social responsibility came into widespread use in the early 1970s, although various aspects of social

resp

nsibility were the subject of action by organizations and governments as far back as

he late 19th

centu

Atten
respd

The
not |
sustg

The g¢lements of social responsibility reflect the expectations of society at a particular time, and

liablg
conc

An e
such
humg
time,

The
View
as im

3.2

For a

Glob
mear
activi
orga
orga
indivi

The

combs

ry, and in some instances even earlier.

tion to social responsibility has in the past focused primarily on business. The term—*cor
nsibility” (CSR) is more familiar to most people than “social responsibility”.

iew that social responsibility is applicable to all organizations emerged as different types of
ust those in the business world, recognized that they too had respensibilities for cq
inable development.

to change. As society's concerns change, its expectations of erganizations also change to
Prns.

brly notion of social responsibility centred on philanthrépic activities such as giving to cha
as labour practices and fair operating practices emerged a century or more ago. Other subj
n rights, the environment, consumer protection and countering fraud and corruption, werg
as they received greater attention.

core subjects and issues identified in this lnternational Standard reflect a current view of g

5 of good practice will also undoubtedly change in the future, and additional issues may con
portant elements of social responsibility.

Recent trends in social responsibility

number of reasons, awareness about the social responsibility of organizations is increasing

hlization, greater ease-of mobility and accessibility, and the growing availability of instant con

porate social

brganizations,
ntributing to

are therefore
reflect those

rity. Subjects
bcts, such as
added over

bod practice.
e to be seen

hmunications
ecisions and

that individuals and-organizations around the world are finding it easier to know about the ¢
ties of organizations in both nearby and distant locations. These factors provide the of
izations to.benefit from learning new ways of doing things and solving problems. Thig
izations'«decisions and activities are subject to increased scrutiny by a wide variety of
duals. RoliCies or practices applied by organizations in different locations can be readily co

pportunity for
means that
groups and
pared.

ally dispersed

value chains mean that matters relevant to an orgamzatlon may extend weII beyond those existing in the
immediate area in which the organization is located. It is important that organizations address social
responsibility irrespective of social or economic circumstances. Instruments such as the Rio Declaration on
Environment and Development!®® the Johannesburg Declaration on Sustainable Development!™"! the
Millennium Development Goals"** and the ILO Declaration on Fundamental Principles and Rights at Work (54l
emphasize this worldwide interdependence.

Over the past several decades, globalization has resulted in an increase in the impact of different types of

organizations — including those in the private sector, NGOs and government — on communities and the
environment.
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NGOs and companies have become providers of many services usually offered by government, particularly in
countries where governments have faced serious challenges and constraints and have been unable to provide
services in areas such as health, education and welfare. As the capability of country governments expands,
the roles of government and private sector organizations are undergoing change.

In times of economic and financial crisis, organizations should seek to sustain their activities related to social
responsibility. Such crises have a significant impact on more vulnerable groups, and thus suggest a greater
need for increased social responsibility. They also present particular opportunities for integrating social,
economic and environmental considerations more effectively into policy reform and organizational decisions

and activities

. Government has a crucial role to play in realizing these opportunities.

Consumers,
organizationg
organizationg
detailed infg
organizations
to meet their

These and o
demonstrate

3.3 Charg

3.31

The essentia
social and €
decisions an
that contribu
international
organization,

A stakeholds
This interest
relationship

can be refe
organization
of behaviour

3.3.2 The ¢xpectations of society

Social respo
of social res
responsibility
others that a

Gengdral

in relation to social responsibility. The expectations of society regarding the performan
continue to grow. Community right-to-know legislation in many locations gives people~accs
rmation about the decisions and activities of some organizations. A growing [Anumb
are communicating with their stakeholders, including by producing social responsibility re
needs for information about the organization's performance.

her factors form the context for social responsibility and contribute to the call for organizatiqg
their social responsibility.

cteristics of social responsibility

| characteristic of social responsibility (2.18) is the willingness of an organization to incorp
nvironmental considerations in its decision making.and be accountable for the impacts
1l activities on society and the environment. This:implies both transparent and ethical behg
tes to sustainable development, is in compliahce with applicable law and is consistent
norms of behaviour. It also implies that “social responsibility is integrated throughou
is practised in its relationships and takes'into account the interests of stakeholders.

r has one or more interests that can be affected by the decisions and activities of an organiz
gives the party a “stake” in the organization that creates a relationship with the organization
need not be formal or even acknowledged by the stakeholder or the organization. Stakehg
red to as ‘“interested parties”. In determining which stakeholder interests to recogniz
should consider the lawfulness of those interests and their consistency with international n

orctamare Aanara v actare AnA A Are e bn variaie vauave Aveartiney fin Aol in-FInnnne on
COUStOM eSS GOnOTrS, v Cotoro ot~ OwnCroarC 1 vartous—way o, CACT g artCrar T irocTT

ce of
ss to
er of
borts,

ns to

orate
of its
viour

with
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ation.
This
Iders
B, an

s

orms

nsibility involves an understanding of the broader expectations of society. A fundamental pri
bonsibilitynis respect for the rule of law and compliance with legally binding obligations.

e-not legally binding. These obligations arise out of widely shared ethical and other values.

ciple
ocial

, however, also entails actions beyond legal compliance and the recognition of obligatiohs to

Although expectations of socially responsible behaviour will vary between countries and cultures,
organizations should nevertheless respect international norms of behaviour such as those reflected in the
Universal Declaration of Human Rights "*®, the Johannesburg Declaration on Sustainable Development!'®"
and other instruments.

Clause 6 considers the core subjects of social responsibility. Each of these core subjects includes various

issues that will enable an organization to identify its main impacts on society. The discussion of each issue
also describes actions to address these impacts.
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3.3.3 The role of stakeholders in social responsibility

Identification of and engagement with stakeholders are fundamental to social responsibility. An organization
should determine who has an interest in its decisions and activities, so that it can understand its impacts and
how to address them. Although stakeholders can help an organization identify the relevance of particular
matters to its decisions and activities, stakeholders do not replace broader society in determining norms and
expectations of behaviour. A matter may be relevant to the social responsibility of an organization even if not
specifically identified by the stakeholders it consults. Further guidance on this is provided in 4.5 and Clause 5.

3.3.4

Becajuse social responsibility concerns the potential and actual impacts of an organizaton's

activfes, the ongoing, regular daily activities of the organization constitute the most important be
addrgssed. Social responsibility should be an integral part of core organizational strategy, W
respd

maki

Phila

How
orga

The

organizations. An organization may need to work with others to address its responsibilities. Thes

peer

valuse

Box 3

]

Integrating social responsibility

nsibilities and accountability at all appropriate levels of the organization. It should be reflecte
ng and considered in implementing activities.

nthropy (in this context understood as giving to charitable causes) can have a positive impa
ver, it should not be used by an organization as a substitute for integrating social respons
ization.

impacts of an organization's decisions or activities can be greatly affected by its relationshi

organizations, competitors (while taking care to avoid anti<competitive behaviour), other
chain or any other relevant party within the organization's:sphere of influence.

describes the importance of gender equality and howit relates to social responsibility.

ecisions and
haviour to be
ith assigned
d in decision

Ct on society.
bility into the

ps with other
b can include
parts of the

All s

which activities and responsibilities are. perceived as male and female. These gender role
discr
indivi

Ther¢ is a demonstrated positive link between gender equality and economic and social develo
is wh
organization's activities and advocacy is an important component of social responsibility.

Orga
equa

equal remuneration for men and women workers for work of equal value

Box 2 — Gender equality and social responsibility

pcieties assign gender roles to men andswomen. Gender roles are learned behaviours t
minate against women, but also against men. In all cases, gender discrimination limits th
duals, families, communities and-societies.

y gender equality is one_of the Millennium Development Goals. Promotion of gender €

nizations should (review their decisions and activities to eliminate gender bias and pro
ity. Areas include!

the mix of men and women in the organization's governing structure and management, wi
progressively achieving parity and eliminating gender barriers;

hat condition
5 sometimes
b potential of

bment, which
quality in an

mote gender
h the aim of

ortunities for

[57].

possible differential impacts on men and women concerning workplace and community safety and health;

decisions and activities of the organization that give equal consideration to the needs of men and women

(for example, checking for any differential impact on men and women arising from the development of
specific products or services, or reviewing the images of women and men presented in any
communications or advertising by the organization); and

benefits for both women and men from the organization's advocacy of and contributions to community

development, with possible special attention to redressing areas where either gender is disadvantaged.
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Gender equality in stakeholder engagement is an important means for achieving gender equality in an
organization's activities.

To promote gender equality, organizations may also find it useful to seek expertise in addressing gender

issues.

Organizations are encouraged to use indicators, targets and best practice references to systematically monitor

progress in achieving gender equality

[133][149]

Box 3 descri

es how this International Standard covers the activities of small and medium-sized organiza

tions

(SMOs).

Small and nj
activities fall
International

Integrating s
efficient actig
for being mq
responsibility
contact with
organization'

Social respo
and impacts,
and the envi
not be possi
activities. It n

The following

take intdg
may be
levels off

be awa
organizs
recogniz

focus a
develop
manner;

Box 3 — ISO 26000 and small and medium-sized organizations (SMOs)

below certain limits. The size thresholds vary from country to country. For'the purpose g
Standard, SMOs include those very small organizations referred to as “micro” organizations

pcial responsibility throughout an SMO can be undertaken through practical, simple and
ns, and does not need to be complex or expensive. Owing to their'small size, and their pot
re flexible and innovative, SMOs may in fact provide particulafly good opportunities for

. They are generally more flexible in terms of organizatignal’ management, often have

local communities, and their top management usually has a more immediate influence o
5 activities.

nsibility involves the adoption of an integrated approach to managing an organization's act
ronment in a way that takes account of both the size of the organization and its impacts. |
ble for an organization to remedy immediately all negative consequences of its decisions
hight be necessary to make choices and, to-set priorities.

considerations may be of assistance. SMOs should:

more flexible and informal for SMOs than for their larger counterparts, provided that appro
transparency are preserved;

re that when reviewing all seven core subjects and identifying the relevant issues
tion's own contéxt;"conditions, resources and stakeholder interests should be taken into acq

ing that all core-subjects but not all issues will be relevant for every organization;

the outset on the issues and impacts that are of greatest significance to sustai

edium-sized organizations are organizations whose number of employees or\size of fingncial

f this

cost-
ential
social
close
h the

vities

An organization should address and monitor thelimpacts of its decisions and activities on sgciety

may
and

account that internal management procedures, reporting to stakeholders and other procg¢sses

Driate

the
ount,

hable

ent.\An SMO should also have a plan to address remaining issues and impacts in a {imely

seek assistance from appropriate government agencies, collective organizations (such as sector

associations and umbrella or peer organizations) and national standards bodies in developing practical
guides and programmes for using this International Standard. Such guides and programmes should be
tailored to the specific nature and needs of SMOs and their stakeholders; and

where appropriate, act collectively with peer and sector organizations rather than individually, to save

resources and enhance capacity for action. For instance, for organizations operating in the same context
and sector, identification of and engagement with stakeholders can sometimes be more effective if done
collectively.
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Being socially responsible is likely to benefit SMOs for the reasons mentioned elsewhere in this International
Standard. SMOs may find that other organizations with which they have relationships consider that providing
support for SMO endeavours is part of their own social responsibility.

Organizations with greater capacity and experience in social responsibility might consider providing support to
SMOs, including assisting them in raising awareness on issues of social responsibility and good practice.

3.3.5 Relationship between social responsibility and sustainable development

Fapgeably, and

they are different concept

international
Mmmission on
meeting the

nition following the publication in 1987 of the Report of the United Nations™World Co
Envifonment and Development: Our Common Future™. Sustainable development is about

of society while living within the planet's ecological limits and without jegpardizing the alj

y and the environment. Social responsibility is, Closely linked to sustainable developm
sustdinable development is about the economic, sogial and environmental goals common to all
be uged as a way of summing up the broader expectations of society that need to be taken int
organizations seeking to act responsibly. Therefore, an overarching objective of an organiz
respansibility should be to contribute to sustainable development.

The
form
susts
mear

brinciples, practices and core subjeéts described in the following clauses of this Internatio
the basis for an organization's practical implementation of social responsibility and its c
inable development. The degisions and activities of a socially responsible organization
ingful contribution to sustainable development.

The

does
indivi
attain
cons
to thd

bbjective of sustainable-development is to achieve sustainability for society as a whole and
not concern the @sustainability or ongoing viability of any specific organization. The sustai
dual organizationymay, or may not, be compatible with the sustainability of society as a wh
ed by addressing social, economic and environmental aspects in an integrated manner
Imption, susfainable resource use and sustainable livelihoods are relevant to all organizatio
sustainability of society as a whole.

3.4

}

ility of future
C, social and
promotion of

international

bnsibilities to
nt. Because
eople, it can
b account by
htion's social

hal Standard
pntribution to
can make a

the planet. It
nhability of an
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hs and relate

The state and social responsibility

This International Standard cannot replace, alter or in any way change the duty of the state to act in the public
interest. This International Standard does not provide guidance on what should be subject to legally binding
obligations; neither is it intended to address questions that can only properly be resolved through political
institutions. Because the state has the unique power to create and enforce the law, it is different from
organizations. For instance, the duty of the state to protect human rights is different from those responsibilities
of organizations with regard to human rights that are addressed in this International Standard.

The proper functioning of the state is indispensable for sustainable development. The role of the state is
essential in ensuring the effective application of laws and regulations so as to foster a culture of compliance
with the law. Governmental organizations, like any other organizations, may wish to use this International
Standard to inform their policies, decisions and activities related to aspects of social responsibility.
Governments can assist organizations in their efforts to operate in a socially responsible manner in many
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ways, such as in the recognition and promotion of social responsibility. However, promoting the social
responsibility of organizations is not and cannot be a substitute for the effective exercise of state duties and

responsibilities.

4 Principles of social responsibility

4.1

General

This clause provides guidance on seven principles of social responsibility.

When appropching and practising social responsibility, the overarching objective for an organization
maximize its|contribution to sustainable development. Within this objective, although there is no definiti
of principles for social responsibility, organizations should respect the seven principles outlined below, a
as the principles specific to each core subject outlined in Clause 6.

Organizationg should base their behaviour on standards, guidelines or rules of conduct that'are in accorg
with acceptgd principles of right or good conduct in the context of specific situations, even when
situations arg challenging.

In applying
environment
conditions, w

4.2 Accountability

The principlg
environment

This principl
respond to tH

is International Standard it is advisable that an organization take into consideration so
I, legal, cultural, political and organizational diversity, as_well as differences in ecor
hile being consistent with international norms of behaviour.

is: an organization should be accountable for.its" impacts on society, the economy an

is scrutiny.

Accountabili

organization
Accountabili

that the orgg
general, vari

Being accoy
accountabilit
organizations
oversight. Ad
the approprig

involves an obligation on management to be answerable to the controlling interests ¢
nd on the organization to be answerable to legal authorities with regard to laws and regul
for the overall impact of its~decisions and activities on society and the environment also i
nization's answerability to" those affected by its decisions and activities, as well as to soci
ps according to the nature. of the impact and the circumstances.

y may vary, bub should always correspond to the amount or extent of authority. T

with ultimate authority are likely to take greater care for the quality of their decisions
countability ‘also encompasses accepting responsibility where wrongdoing has occurred, {
te measures to remedy the wrongdoing and taking action to prevent it from being repeated.

on-should account for:

1

is to
e list
5 well

ance
hese

ietal,
omic

d the

b suggests that an organization should :acecept appropriate scrutiny and also accept a dity to

f the
ions.
plies
bty in

ntable will haveZa positive impact on both the organization and society. The degrg¢e of

hose
and
Bking

An organizat|

significant negative consequences; and

4.3 Trans

the actions taken to prevent repetition of unintended and unforeseen negative impacts.

parency

the impacts of its decisions and activities on society, the environment and the economy, especially

The principle is: an organization should be transparent in its decisions and activities that impact on society
and the environment.

An organization should disclose in a clear, accurate and complete manner, and to a reasonable and sufficient
degree, the policies, decisions and activities for which it is responsible, including their known and likely
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impacts on society and the environment. This information should be readily available, directly accessible and
understandable to those who have been, or may be, affected in significant ways by the organization. It should
be timely and factual and be presented in a clear and objective manner so as to enable stakeholders to
accurately assess the impact that the organization's decisions and activities have on their respective interests.

The principle of transparency does not require that proprietary information be made public, nor does it involve
providing information that is privileged or that would breach legal, commercial, security or personal privacy
obligations.

An organization should be transparent regarding:

i thG PpUrpuorc, ||atwc al Id k)bafiuu Uf Itb autivitica,
— the identity of any controlling interest in the activity of the organization;

— the manner in which its decisions are made, implemented and reviewed, including the definition of the
les, responsibilities, accountabilities and authorities across the different functions in the organization;

— gtandards and criteria against which the organization evaluates its own_performance relajing to social
flesponsibility;

— its performance on relevant and significant issues of social respofnsibility;

— the sources, amounts and application of its funds;

— z::e known and likely impacts of its decisions and activities on its stakeholders, society, the ¢gconomy and
e environment; and

— ifs stakeholders and the criteria and proceduresdised to identify, select and engage them.

4.4 | Ethical behaviour

The principle is: an organization should‘béhave ethically.
An ofganization's behaviour should*be based on the values of honesty, equity and integrity. These values
implyl a concern for people, animals and the environment and a commitment to address the |impact of its
activifies and decisions on stakeholders' interests.

An onganization should actively promote ethical behaviour by:

— ifentifying and<stating its core values and principles;

— developing” and using governance structures that help to promote ethical behaviour within the
¢rganization, in its decision making and in its interactions with others;

— identifying, adopting and apptying standards of ethicatl behaviour appropriate to (1S purpose and activities
and consistent with the principles outlined in this International Standard;

— encouraging and promoting the observance of its standards of ethical behaviour;

— defining and communicating the standards of ethical behaviour expected from its governance structure,
personnel, suppliers, contractors and, when appropriate, owners and managers, and particularly from
those that have the opportunity, while preserving local cultural identity, to significantly influence the values,
culture, integrity, strategy and operation of the organization and people acting on its behalf;

— preventing or resolving conflicts of interest throughout the organization that could otherwise lead to
unethical behaviour;
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— establishing and maintaining oversight mechanisms and controls to monitor, support and enforce ethical
behaviour;

— establishing and maintaining mechanisms to facilitate the reporting of unethical behaviour without fear of
reprisal;

— recognizing and addressing situations where local laws and regulations either do not exist or conflict with
ethical behaviour;

— adopting and applying internationally recognized standards of ethical behaviour when conducting
research with human subjects !'®”; and

— respecting the welfare of animals, when affecting their lives and existence, including by providing-decent
conditioms for keeping, breeding, producing, transporting and using animals "7,

4.5 Respect for stakeholder interests

The principlg] is: an organization should respect, consider and respond to the interests,of its stakeholders
Although an [organization's objectives may be limited to the interests of its owners, members, customeérs or
constituents,|other individuals or groups may also have rights, claims or specificlinterests that should be faken
into account.|Collectively, these individuals or groups comprise the organization's stakeholders.
An organizatjon should:

— identify ifs stakeholders;

— recognige and have due regard for the interests as well as'the legal rights of its stakeholders and reqpond
to their gxpressed concerns;

— recognize that some stakeholders can significantly affect the activities of the organization;

— assess gnd take into account the relative ability of stakeholders to contact, engage with and influende the
organizdtion;

— take intq account the relation of its;stakeholders' interests to the broader expectations of society and to
sustainaple development, as well as the nature of the stakeholders' relationship with the organization
(see alsp 3.3.1); and

— considel the views of stakeholders whose interests are likely to be affected by a decision or activity|even
if they have no formal'tole in the governance of the organization or are unaware of these interests.

4.6 Respect for the rule of law

The principlel is_an organization should accept that respect for the rule of law is mandatory.

The rule of law refers to the supremacy of law and, in particular, to the idea that no individual or organization
stands above the law and that government is also subject to the law. The rule of law contrasts with the
arbitrary exercise of power. It is generally implicit in the rule of law that laws and regulations are written,
publicly disclosed and fairly enforced according to established procedures. In the context of social
responsibility, respect for the rule of law means that an organization complies with all applicable laws and
regulations. This implies that it should take steps to be aware of applicable laws and regulations, to inform
those within the organization of their obligation to observe and to implement those measures.

An organization should:

— comply with legal requirements in all jurisdictions in which the organization operates, even if those laws
and regulations are not adequately enforced;
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ensure that its relationships and activities comply with the intended and applicable legal framework;

keep itself informed of all legal obligations; and

periodically review its compliance with applicable laws and regulations.

Respect for international norms of behaviour

The principle is: an organization should respect international norms of behaviour, while adhering to the
principle of respect for the rule of law.

q

4

afeguards, an organization should strive to respect, as a minimum, international norms.of.b

I
q

h countries where the law or its implementation conflicts with international norms of b
rganization should strive to respect such norms to the greatest extent possible(

In situations where the law or its implementation is in conflict with international norms of b
vhere not following these norms would have significant consequences, an organizatio
fieasible and appropriate, review the nature of its relationships and activities within that jurisdi

A
q

An organization should consider legitimate opportunities and~channels to seek to influe
rganizations and authorities to remedy any such conflict.

\n organization should avoid being complicit in the *activities of another organization

¢onsistent with international norms of behaviour.

h situations where the law or its implementation does not provide for adequate environmental or social

haviour.
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Box 4 — Understanding complicity

licity has both legal and non-legal meanings.

In the¢ legal context, complicity has beegn defined in some jurisdictions as being party to an ac

havin
inten

Com

In th
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incor

due

econ
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g a substantial effect on the commission of an illegal act such as a crime, while having kno|
to contribute to, that illegal aet.

licity is associated with the/ concept of aiding and abetting an illegal act or omission.

I non-legal contextycemplicity derives from broad societal expectations of behaviour. In thi
ization may be.considered complicit when it assists in the commission of wrongful acts of o

sistent with, en.disrespectful of, international norms of behaviour that the organization, throu

diligence, Knew or should have known would lead to substantial negative impacts on

bmy or the environment. An organization may also be considered complicit where it stays s

fits fram such wrongful acts.

or omission
wledge of, or

5 context, an
hers that are
jh exercising
society, the
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4.8

Respect for human rights

The principle is: an organization should respect human rights and recognize both their importance and their
universality (see also the core subject of human rights in 6.3).

An organization should:

respect and, where possible, promote the rights set out in the International Bill of Human Rights;

respect the universality of these rights, that is, that they are indivisibly applicable in all countries, cultures

and situations;
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advantage of these situations; and

adhere to the principle of respect for international norms of behaviour (see 4.7).

5

5.1

Recognizing social responsibility and engaging stakeholders

General

This clause 3
its social res
the principle
subjects of s

The recogn
organization'
contribute to

The recognif
described in
the interests

5.2 Recognizing social responsibility

5.2.1 Impa

In addressing its social responsibility an organization should understand three relationships (see Figure 2)):

Betwee
decision
society's

considetling the core subjects and issues. of social responsibility (see 5.2.2);

Betwee
stakeho
activitied

Betwee
the stak
society
consiste]
organizs

ponsibility, and the organization's identification of, and engagement with, its stakeholders.*As

3
D

kts, interests and expectations

ddresses two fundamental practices of social responsibility: the recognition by an organizat

described in Clause 4, these practices should be kept in mind when addressing the
bcial responsibility described in Clause 6.

tion of social responsibility involves identifying the issues raised bynthe impacts ¢
5 decisions and activities, as well as the way these issues should be, addressed so
sustainable development.

ion of social responsibility also involves the recognition of an, organization's stakeholder
4.5, a basic principle of social responsibility is that an organization should respect and cor
of its stakeholders that will be affected by its decisions and activities.

n the organization and society Anjorganization should understand and recognize hg
5 and activities impact on society @nd the environment. An organization should also under
expectations of responsible behaviour concerning these impacts. This should be dor

h the organization and its’stakeholders An organization should be aware of its va
ders. These are the individuals or groups whose interests could be affected by the decision
of the organization\(see 3.3.1); and

n the stakeholders and society An organization should understand the relationship bet
bholders' interests that are affected by the organization, on the one hand, and the expectatiq
bn the other. Although stakeholders are part of society, they may have an interest that
ht with.the expectations of society. Stakeholders have particular interests with regard t
tion\that can be distinguished from societal expectations of socially responsible behg

regardin

0 any issue. For example, the interest of a supplier in being paid and the interest of soci

contracts being honoured can be different perspectives on the same issue.
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Society

and Environment

Expectations Impacts

Organization

T~

Interests

Stakeholders

NOTH Stakeholders may have an interest that is not consistent with the expectations of society.

Figure 2 — Relationship between an organization, its stakeholders and society|

In re¢ognizing its social responsibility, an organization will need to take all three relationships intq account. An
organization, its stakeholders and society.'are likely to have different perspectives, because thgir objectives
may hot be the same. It should be recognized that individuals and organizations may have many and diverse
intergsts that can be affected by the.decisions and activities of an organization.

5.2.2 Recognizing the core(subjects and relevant issues of social responsibility

An effective way for an.6rganization to identify its social responsibility is to become familiar with the issues
concerning social responsibility in the following seven core subjects: organizational governance; luman rights;
labodr practices; thesenvironment; fair operating practices; consumer issues; and community invglvement and
development (see 6.2 to 6.8).

Thesg coressubjects cover the most likely economic, environmental and social impacts th

core [sUbject covers specific issues that an organization should take into account when identifying its social
resporsibitity: ject; ' ' ; rganization.

The guidance on each issue includes a number of actions that an organization should take and expectations
of the way in which an organization should behave. In considering its social responsibility, an organization
should identify each issue relevant to its decisions and activities, together with the related actions and
expectations. Additional guidance on identifying issues can be found in 7.2 and 7.3.

The impacts of an organization's decisions and activities should be considered with a view to these issues.
Moreover, the core subjects and their respective issues can be described or categorized in various ways.
Some important considerations, including health and safety, economics and the value chain, are dealt with
under more than one core subject in Clause 6.
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An organization should review all the core subjects to identify which issues are relevant. The identification of
relevant issues should be followed by an assessment of the significance of the organization's impacts. The
significance of an impact should be considered with reference both to the stakeholders concerned and to the
way in which the impact affects sustainable development.

When recognizing the core subjects and issues of its social responsibility, an organization is helped by
considering interactions with other organizations. An organization should also consider the impact of its
decisions and activities on stakeholders.

An organization seeking to recognize its social responsibility should consider both legally-binding and any
other obligations that exist. Legally-binding obligations include applicable laws and regulations, as well as

o nforcaabla caontran

obligations ¢
organization
commitment;
associations

Recognizing
should be dg
should be re
being addres

nearnina annial A~~~ Ay A ANtAl looiina that maayv Aviot 1n A
ey~ ST CCoOoOmM O C v O e roSuC ottt ray  CATStT T CrorcCaorC—Cortaty

should consider the commitments that it has made regarding social responsibility.
could be in ethical codes of conduct or guidelines or in the membership obligatio
to which it belongs.

social responsibility is a continuous process. The potential impacts of decisions and act
termined and taken into account during the planning stage of new activities:-Ongoing act
viewed as necessary so that the organization can be confident that its social responsibility
sed and can determine whether additional issues need to be taken into-account.

5.2.3 Soci
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| responsibility and an organization's sphere of influence

on is responsible for the impacts of decisions and activities_over which it has formal and
(de facto control refers to situations where one organization has the ability to dictat
d activities of another party, even where it does not have the legal or formal authority to d
S can be extensive. In addition to being responsible for its own decisions and activitie
may, in some situations, have the ability to affect the behaviour of organizations/parties
elationships. Such situations are considered togfall within an organization's sphere of influen

bf influence includes relationships within ahd beyond an organization's value chain. Howeve
nization's value chain necessarily falls‘within its sphere of influence. It can include the forma
ciations in which it participates, aswell'as peer organizations or competitors.

on does not always have a responsibility to exercise influence purely because it has the abi
stance, it cannot be held responsible for the impacts of other organizations over which it
nfluence if the impact i§ not a result of its decisions and activities. However, there w
nere an organizationcwill have a responsibility to exercise influence. These situation
y the extent to which-an organization's relationship is contributing to negative impacts.

so be situations) where, though an organization does not have a responsibility to exg
nay nevertheless wish, or be asked, to do so voluntarily.

ion may-decide whether to have a relationship with another organization and the naturg
relationship. There will be situations where an organization has the responsibility to be al

the impacts

created by the decisions and activities of other organizations and to take steps to avoid
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When assessing its sphere of influence and determining its responsibilities, an organization should exercise
due diligence to avoid contributing to negative impacts through its relationships. Further guidance can be
found in 7.3.3.

5.3 Stakeholder identification and engagement

5.3.1 General

Stakeholder identification and engagement are central to addressing an organization's social responsibility.
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5.3.2 Stakeholder identification

Stakeholders are organizations or individuals that have one or more interests in any decision or activity of an
organization. Because these interests can be affected by an organization, a relationship with the organization
is created. This relationship need not be formal. The relationship created by this interest exists whether or not
the parties are aware of it. An organization may not always be aware of all its stakeholders, although it should
attempt to identify them. Similarly, many stakeholders may not be aware of the potential of an organization to
affect their interests.

In this context, interest refers to the actual or potential basis of a claim, that is, to demand something that is
owed or to demand respect for a right. Such a claim need not involve financial demands or legal rights.
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1

rstanding how individuals or groups are or can be affected by an organization's decisions
ake it possible to identify the interests that establish a relationship with the organization. T
ization's determination of the impacts of its decisions and activities will facilitate)identificatiq
tant stakeholders (see Figure 2).

hizations may have many stakeholders. Moreover, different stakeholders have various an
peting interests. For example, community residents' interests could:include the positive i
Tization, such as employment, as well as the negative impaets-of the same organizat
ion.

stakeholders are an integral part of an organization. These include any members, employe
ss. This does not mean, however, that all their interests regarding the organization will be th
i

Similar to some of the interests of society. An‘example is the interest of a property owner wh
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organization. These stakeholders share a common intérest in the purpose of the organizafion and in its

€ same.

hterests of most stakeholders can be related to-the social responsibility of the organization @and often are

ose property

Not dll stakeholders of an organization belong to organized groups that have the purpose of reprgsenting their
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gsts to specific organizations. Many sstakeholders may not be organized at all, and for this

pe overlooked or ignored. Thisgproblem may be especially important with regard to vulnerabl

bs advocating social or~environmental causes may be stakeholders of an organization wha
ctivities have a relevant’and significant impact on these causes.

P
[«

Frganization sheuld” examine whether groups claiming to speak on behalf of specific sta
Cating specific/causes are representative and credible. In some cases, it will not be possible
sts to be-directly represented. For instance, children rarely own or control organized grou
e cannot.do so. In this situation, an organization should give attention to the views of cre
ng to'protect such interests.

€
i

reason, they
e groups and

se decisions

keholders or
for important
bs of people;
dible groups

To whom does the organization have legal obligations?

Who might be positively or negatively affected by the organization's decisions or activities?
Who is likely to express concerns about the decisions and activities of the organization?
Who has been involved in the past when similar concerns needed to be addressed?

Who can help the organization address specific impacts?

Who can affect the organization's ability to meet its responsibilities?
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— Who would be disadvantaged if excluded from the engagement?

—  Who in the value chain is affected?

5.3.3 Stakeholder engagement

Stakeholder engagement involves dialogue between the organization and one or more of its stakeholders. It
assists the organization in addressing its social responsibility by providing an informed basis for its decisions.

Stakeholder engagement can take many forms. It can be initiated by an organization or it can begin as a
response by an organization to one or more stakeholders. It can take place in either informal or formal
meetings anfd can follow a wide variety of formats such as individual meetings, conferences, workshops,
public hearings, round-table discussions, advisory committees, regular and structured information and
consultation [procedures, collective bargaining and web-based forums. Stakeholder engagement should be
interactive and is intended to provide opportunities for stakeholders' views to be heard. Its essential featpire is
that it involvgs two-way communication.

There are vgrious reasons for an organization to engage with its stakeholders. Stakeholder engagemerjt can
be used to:

— increasq an organization's understanding of the likely consequences of itsdecisions and activitigs on
specific ptakeholders;

— determine how best to increase the beneficial impacts of the organization's decisions and activitie$ and
how to I¢ssen any adverse impact;

— determine whether the organization's claims about its sociakresponsibility are perceived to be credible;
— help an prganization review its performance so it can improve;

— reconcil¢ conflicts involving its own interests, those of its stakeholders and the expectations of socigty as
a whole;

— address|the link between the stakeholders' interests and the responsibilities of the organization to s@ciety
at large;

— contribute to continuous learning, by the organization;
— fulfil legal obligations (for instance to employees);

— address| conflicting.interests, either between the organization and the stakeholder or befween
stakeholders;

— provide the organization with the benefits of obtaining diverse perspectives;

— increas ransparency or Its decisions and activities,; ana
— form partnerships to achieve mutually beneficial objectives.

In most situations an organization will already know, or can easily learn, society's expectations of the way the
organization should address its impacts. In such circumstances, it need not rely on engagement with specific
stakeholders to understand these expectations, although the stakeholder engagement process can provide
other benefits. Society's expectations are also found in laws and regulations, widely accepted social or cultural
expectations and established standards or best practices regarding specific matters. Expectations concerning
stakeholders' interests can be found in the “Related actions and expectations” sections following the
description of various issues in Clause 6. Expectations established through stakeholder engagement should
supplement rather than replace already established expectations concerning an organization's behaviour.

18 © ISO 2010 — Al rights reserved


https://standardsiso.com/api/?name=8c1ad760a1836cacb7675e6d9b8f3491

I1ISO 26000:2010(E)

A fair and proper process based on engaging the most relevant stakeholders should be developed. The
interest (or interests) of organizations or individuals identified as stakeholders should be genuine. The
identification process should seek to ascertain whether they have been or are likely to be impacted by any
decision and activity. Where possible and practical, engagement should be with the most representative
organizations reflecting these interests. Effective stakeholder engagement is based on good faith and goes
beyond public relations.

When engaging stakeholders, an organization should not give preference to an organized group because it is
more “friendly” or supports the organization's objectives more than another group. An organization should not
neglect engaging stakeholders merely because they are silent. An organization should not create or support
particular groups to give the appearance that it has a dialogue partner when the supposed partner is not in
fact indanandant Ganuina ctakahaoldar disloaue_invalvace indanandant nartiae and trancnarant |Sclosure Of
ipdependent—Gendine—stakeholder—dialogue—invelves-independentparties—and-transparent

any flnancial or similar support.

An organization should be conscious of the effect of its decisions and activities on the interests and needs of
its stakeholders. It should have due regard for its stakeholders as well as their varying-capacities pnd needs to
contgct and engage with the organization.
Stak¢holder engagement is more likely to be meaningful when the following elements are present: a clear
purpose for the engagement is understood; the stakeholder's interests have-been identified; the relationship
that these interests establish between the organization and the stakeholder is direct or important;| the interests

of stpkeholders are relevant and significant to sustainable development; and the stakehold¢rs have the
necegsary information and understanding to make their decisions.

6 (Guidance on social responsibility core subjects

6.1 | General

To define the scope of its social responsibility,-identify relevant issues and set its priorities, an|organization
should address the following core subjects (sge-also Figure 3):

— @rganizational governance;
— human rights;

— |gbour practices;

— the environment;

— fpir operating practices;

— ¢onsumenissues; and

— ¢ammunity involvement and development.

Economic aspects, as well as aspects relating to health and safety and the value chain, are dealt with
throughout the seven core subjects, where appropriate. The different ways in which men and women can be
affected by each of the seven core subjects are also considered.

Each core subject includes a range of issues of social responsibility. These are described in this clause
together with related actions and expectations. As social responsibility is dynamic, reflecting the evolution of
social and environmental and economic concerns, further issues may appear in the future.

Action upon these core subjects and issues should be based on the principles and practices of social
responsibility (see Clauses 4 and 5). For each core subject, an organization should identify and address all
those issues that are relevant or significant for its decisions and activities (see Clause 5). When assessing the
relevance of an issue, short- and long-term objectives should be taken into account. There is, however, no

© ISO 2010 — Al rights reserved 19


https://standardsiso.com/api/?name=8c1ad760a1836cacb7675e6d9b8f3491

ISO 26000:2010(E)

predetermined order in which an organization should address the core subjects and issues; this will vary with
the organization and its particular situation or context.

Although all the core subjects are interrelated and complementary, the nature of organizational governance is
somewhat different from the other core subjects (see 6.2.1.2). Effective organizational governance enables an
organization to take action on the other core subjects and issues and to implement the principles outlined in
Clause 4.

An organization should look at the core subjects holistically, that is, it should consider all core subjects and
issues, and their interdependence, rather than concentrating on a single issue. Organizations should be aware

that efforts to address one issue may involve a trade-off with other issues. Particular improvements targeted at
areorantn Ay et An thae Df~ Ay r\ln Of |tS

a SpeCIfIC ISgHe ohuu!d nCt foCC-. Cthul looduo udvvl uul_y of—€create—aaverse IIIIPUUL\) O trC— T~ Ty

products or gervices, on its stakeholders or on the value chain.

Further guidance on integration of social responsibility is provided in Clause 7.

_ ,g©ﬁ§tﬁ© appg?@@*@ﬁ -

6.8
Community
involvement and
development

Consumer
issues

Fair operatlng
practices

~ ~ Interdgpendenc® - -

Figure 3 — The seven core subjects

By addressirg these core subjects and issues, and by integrating social responsibility within its decisions and
activities, an organization can achieve some important benefits (see Box 5).

Box 5 — Benefits of social responsibility for an organization

Social responsibility can provide numerous benefits for an organization. These include:

— encouraging more informed decision making based on an improved understanding of the expectations of
society, the opportunities associated with social responsibility (including better management of legal risks)
and the risks of not being socially responsible;

— improving the organization's risk management practices;
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— enhancing the reputation of the organization and fostering greater public trust;
— supporting an organization's social licence to operate;
— generating innovation;

— improving the competitiveness of the organization, including access to finance and preferred partner
status;

— improving the organization's relationship with its stakeholders, thus exposing the organization to new
perspectives-and-contact-with-a-diverserange-of stakeholders;

N

— ¢nhancing employee loyalty, involvement, participation and morale;
— improving the safety and health of both female and male workers;
— impacting positively on an organization's ability to recruit, motivate and retain its’employees;

— achieving savings associated with increased productivity and resource.gfficiency, lower energy and water
¢onsumption, decreased waste, and the recovery of valuable by-products;

— improving the reliability and fairness of transactions through responsible political invojvement, fair
¢ompetition, and the absence of corruption; and

— preventing or reducing potential conflicts with consumess about products or services.

6.2 | Organizational governance
6.2.1] Overview of organizational governance

6.2.1{1 Organizations and organizational governance

Orgapizational governance is the system by which an organization makes and implements decisipns in pursuit
of its|objectives.

Orgaizational governance’ can comprise both formal governance mechanisms based on defingd structures
and processes and informal mechanisms that emerge in connection with the organization's cultufe and values,
often| influenced ky-the persons who are leading the organization. Organizational governange is a core
functlon of everykind of organization as it is the framework for decision making within the organization.

Govdgrnance-systems vary, depending on the size and type of organization and the environmental, economic,
politi¢al,”cultural and social context in which it operates. These systems are directed by a person or group of
persans-Aowners, members, constituents or others) having the authority and responsibility for [pursuing the
organization's objectives.

6.2.1.2 Organizational governance and social responsibility

Organizational governance is the most crucial factor in enabling an organization to take responsibility for the
impacts of its decisions and activities and to integrate social responsibility throughout the organization and its
relationships.

Organizational governance in the context of social responsibility has the special characteristic of being both a

core subject on which organizations should act and a means of increasing the organization's ability to behave
in a socially responsible manner with regard to the other core subjects.
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This special characteristic arises from the fact that an organization aiming to be socially responsible should
have an organizational governance system enabling the organization to provide oversight and to put into
practice the principles of social responsibility mentioned in Clause 4.

6.2.2 Princ

iples and considerations

Effective governance should be based on incorporating the principles of social responsibility (see Clause 4)
into decision making and implementation. These principles are accountability, transparency, ethical behaviour,
respect for stakeholder interests, respect for the rule of law, respect for international norms of behaviour and
respect for human rights (see Clause 4). In addition to these principles, an organization should consider the
practices, the core subjects and the issues of social responsibility when it establishes and reviews its

governance
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b also critical to effective organizational governance. This is true not only for decision'makin

bloyee motivation to practice social responsibility and to integrate social résponsibility

b can be a useful approach for an organization in addressing the issue$_of social respons
lidance, see 7.3.1.

ing processes and structures conducive to social responsibility are those that promote the (
and practices described in Clauses 4 and 5.

ization has decision-making processes and.structures. In some cases, these are fd
and even subject to laws and regulations; in other cases they are informal, rooted

nisms that make it possible to apply theprinciples and practices of social responsibility 126yt
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future generations;
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22

promote a fair opportunity for underrepresented groups (including women and racial and ethnic groups) to

balance the needs of the organization and its stakeholders, including immediate needs and those of

establish two-way communication processes with its stakeholders, identifying areas of agreement and
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— encourage effective participation of all levels of employees in the organization's social responsibility
activities;

— balance the level of authority, responsibility and capacity of people who make decisions on behalf of the
organization;

— keep track of the implementation of decisions to ensure that these decisions are followed in a socially
responsible way and to determine accountability for the results of the organization's decisions and
activities, either positive or negative; and

— periodically review and evaluate the governance processes of the organization; adjust processes
i ] VIiEW ani ughou ization.

6.3 | Human rights
6.3.1| Overview of human rights

6.3.1{1 Organizations and human rights

Human rights are the basic rights to which all human beings are entitled:\There are two broad fategories of
human rights. The first category concerns civil and political rights and.includes such rights as the right to life
and liberty, equality before the law and freedom of expression. The second category concerns economic,
socidl and cultural rights and includes such rights as the right to work, the right to food, the right to the highest
attainable standard of health, the right to education and the right\to social security.

Variqus moral, legal and intellectual norms are based en.'the premise that human rights transgend laws or
cultural traditions. The primacy of human rights has been emphasized by the international compunity in the
Intermational Bill of Human Rights and core human gights instruments (as discussed in Box 6). Nlore broadly,
organizations will benefit from a social and international order in which the rights and freedomg can be fully
realized.

Whil¢ most human rights law relates-\{o~ relationships between the state and individuals,|it is widely
acknpwledged that non-state organizations can affect individuals' human rights, and hepce have a
respansibility to respect them M2

Box 6 — The International Bill of Human Rights and the core human rights instrumgnts

The Universal Declaration” of Human Rights (Universal Declaration)!"*® was adopted by the|UN General

Assembly in 1948, and,is the most widely recognized human rights instrument. It provides the bagis for human
rightg law, and elemeénts of it represent international customary law binding on all states, indlividuals and
organizations. Fhe Universal Declaration calls on every individual and every organ of society to|contribute to
securing human/rights. The International Covenant on Civil and Political Rights and the Internatiopal Covenant
on Elonomic, Social and Cultural Rights are treaties adopted by the UN General Assembly in 1966 for
ratifiqation.by states and they came into force in 1976 The International B|II of Human R|ghts consists of the
Unive $'*) and the
Internatlonal Covenant on Econom|c Social and Cultural nghts , and the opt|onal Protocols to the
Covenants, one of which aims to abolish the death penalty '

[144]

In addition, seven core international human rights instruments form part of international human rights law,
dealing with: the ellmlnatlon of all forms of racial discrimination*", elimination of all forms of discrimination
against women "%, measures to prevent and eI|m|nate torture and other cruel, inhuman or degradlng
treatment or pumshment[1 , rights of the child "**, mvolvement of children in armed conflict"™"), sale of
children, child 2prostltutlon and child pornography 1481 protection of mlgrant workers and their
families TI7OIB0I142 1t ction of all persons from enforced disappearances ™ and rights of persons with
disabilities ">, Taken together, these instruments form the basis for international standards for universal
human rights. The instruments are binding on states that ratify them. Some instruments allow for individual
complaints to be lodged, subject to procedural rules outlined in optional protocols.
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6.3.1.2 Human rights and social responsibility

Recognition and respect for human rights are widely regarded as essential to the rule of law and to concepts
of social justice and fairness and as the basic underpinning of the most essential institutions of society such
as the judicial system.

States have a duty and responsibility to respect, protect and fulfii human rights. An organization has the
responsibility to respect human rights, including within its sphere of influence.

6.3.2 Principles and considerations

6.3.2.1  Piinciples

Human rightg are inherent, inalienable, universal, indivisible and interdependent:

they are|inherent, in that they belong to every person by virtue of being human;

inalienable, in that people cannot consent to giving them up or be-deéprived of them by

ents or any other institution;

they are
governn

they are|universal, in that they apply to everyone regardless of any status;

they arelindivisible, in that no human rights may be selectively ignored; and

they arelinterdependent, in that realization of one right contributés*to the realization of other rights.

6.3.2.2 Considerations

t and

States have p duty to protect individuals and groups against abuse of human rights, as well as to respeg

fulfil human
based in thei
recognized t
indirectly. On
unable or un
the rights of
passively ac
respect hum
be especiall

rights within their jurisdiction. States are'increasingly taking steps to encourage organiza
I jurisdiction to respect human rights even where they operate outside that jurisdiction. It is v
hat organizations and individuals have the potential to and do affect human rights, directl
ganizations have a responsibility te/respect all human rights, regardless of whether the st
willing to fulfil its duty to protect. To respect human rights means, in the first place, to not in
others. This responsibility/entails taking positive steps to ensure that the organization g
cepting or actively participating in the infringement of rights. To discharge the responsibi
hn rights requires due diligence. Where the state fails in its duty to protect, an organization s

vigilant to ensure(that it meets its responsibility to respect human rights; human rights

diligence ma

Some fundgdmental norms of criminal law impose legal accountability and liability on individuals
organization$ as well @s,'states for serious abuse of international human rights. These include the prohi
of torture, cimes against humanity, slavery and genocide. In some countries, organizations are subj

point to the need-for action beyond what is necessary in the normal course of business.

tions
idely
and
bte is
ringe
voids
ity to
hould
due

and
bition

prosecution tinder\national legislation on the basis of internationally recognized crimes. Other human fights

instruments petermine the scope of legal obligations of organizations with regard to human rights an

ct to
Iﬂ the

manner of theirrmptermentatiomand-enforcement:

The baseline responsibility of non-state organizations is to respect human rights. However, an organization
may face stakeholder expectations that it go beyond respect, or it may want to contribute to the fulfilment of
human rights. The concept of sphere of influence helps an organization to comprehend the extent of its
opportunities to support human rights among different rights holders. Thus it may help an organization to
analyse its ability to influence or encourage other parties, the human rights issues on which it can have the
greatest impact and the rights holders that would be concerned.

An organization's opportunities to support human rights will often be greatest among its own operations and
employees. Additionally, an organization will have opportunities to work with its suppliers, peers or other
organizations and the broader society. In some cases, organizations may wish to increase their influence
through collaboration with other organizations and individuals. Assessment of the opportunities for action and
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for greater influence will depend on the particular circumstances, some specific to the organization and some
specific to the context in which it is operating. However, organizations should always consider the potential for
negative or unintended consequences when seeking to influence other organizations.

Organizations should consider facilitating human rights education to promote awareness of human rights
among rights holders and those with the potential to have an impact on them.

6.3.3 Human rights issue 1: Due diligence

6.3.3.1 Description of the issue

To rgspect human rights, organizations have a responsibility to exercise due diligence to identify
address actual or potential human rights impacts resulting from their activities or the activities

which they have relationships. Due diligence may also alert an organization to a responsibijlity to
behayiour of others, where they may be the cause of human rights violations in which the, erganiz
impli¢ated.

6.3.3]12 Related actions and expectations

Because due diligence applies to all core subjects, including human rights, further guidance on

may

appr¢priate to the organization's size and circumstances, include the~féllowing components:

I human rights policy for the organization that gives meaningful guidance to those within the
nd those closely linked to the organization;

means of assessing how existing and proposed activities may affect human rights;
means of integrating the human rights policy throughout the organization;

eans of tracking performance over tithe, to be able to make necessary adjustments in
pproach; and

actions to address the negativetimpacts of its decisions and activities.

6.3.4| Human rights issue 2: Human rights risk situations

6.3.4]1  Description-of the issue

Ther¢ are certain{circumstances and environments where organizations are more likely to fac

and

Jilemmas relating to human rights and in which the risk of human rights abuse may be

Thesk includé:

¢onflict!"* or extreme political instability, failure of the democratic or judicial system, absen

prevent and
bf those with
influence the
ation may be

jue diligence

be found in 7.3.1. Specific to human rights, a due diligence process should, in a manner that is

organization

briorities and

e challenges
exacerbated.

ce of political

r civil rightq'

poverty, drought, extreme health challenges or natural disasters;

involvement in extractive or other activities that might significantly affect natural resources such as water,

forests or the atmosphere or disrupt communities;

proximity of operations to communities of indigenous peoples 7°I'>4:

activities that can affect or involve children [8”[82][”6]“17]“35]“47]“48];

a culture of corruption;
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complex

6.3.4.2

value chains that involve work performed on an informal basis without legal protection; and

a need for extensive measures to ensure security of premises or other assets.

Related actions and expectations

Organizations should take particular care when dealing with situations characterized above. These situations
may require an enhanced process of due diligence to ensure respect for human rights. This could for example

be done thro

ugh an independent human rights impact assessment.

When operating in environments in which one or more of these circumstances apply, organizations are likely

to be faced
simple formu
human rightg

In respondin
objective of
create other

vith difficult and complex judgements as to how to conduct themselves. While there may.
la or solution, an organization should base its decisions on the primary responsibility to.re
, While also contributing to promoting and defending the overall fulfilment of human rights.

j, an organization should consider the potential consequences of its actions so\that the de
Fespecting human rights is actually achieved. In particular, it is important_not-to compou
hbuses. A situation's complexity should not be used as an excuse for inaction.

6.3.5 Human rights issue 3: Avoidance of complicity

6.3.5.1

Description of the issue

Complicity has both legal and non-legal meanings.

In the legal
substantial €
contribute to

Complicity is

In the non-lg
organization
inconsistent
due diligenc
economy or
benefits from

While their b

— Direct c
Benefic
rights ab
forces tq

context, complicity has been defined in some jurisdictions as an act or omission hav
ffect on the commission of an illegal act such as a erime, while having knowledge of, or ints
that illegal act.

associated with the concept of aiding and @betting an illegal act or omission.

gal context, complicity derives from-broad societal expectations of behaviour. In this conte

ith, or disrespectful of, international norms of behaviour that the organization, through exer
b, knew or should have known would lead to substantial negative impacts on society

such wrongful acts.

bundaries are impregise and evolving, three forms of complicity can be described.
omplicity This occurs when an organization knowingly assists in a violation of human rig
al complicity This involves an organization or subsidiaries benefiting directly from h

uses committed by someone else. Examples include an organization tolerating action by se
suppress a peaceful protest against its decisions and activities or use of repressive mea

be No
Spect

sired
hd or

ng a
ent to

t, an

may be considered complicit when.it assists in the commission of wrongful acts of others that are

Cising
, the

he environment. An organization may also be considered complicit where it stays silent abgut or

hts.

iman
curity
Sures

while g

fundamental rights at work.

Silent complicity

(H . £ - - b I} Nl - H £ = 1 Il
udiraimmyg 1o 1dUINMUesS, Ul dail OrygdinZauurt  DETITUTyg  TLUTNTUITNICdity  1MOITT - SUpPpIers aopuse Of

This can involve the failure by an organization to raise with the appropriate

authorities the question of systematic or continuous human rights violations, such as not speaking out
against systematic discrimination in employment law against particular groups.

6.3.5.2

Related actions and expectations

One prominent area with the potential to create complicity in human rights abuses relates to security
arrangements. In this regard, among other things, an organization should verify that its security arrangements
respect human rights and are consistent with international norms and standards for law enforcement. Security
personnel (employed, contracted or sub-contracted) should be adequately trained, including in adherence to

26 © ISO 2010 — Al rights reserved


https://standardsiso.com/api/?name=8c1ad760a1836cacb7675e6d9b8f3491

I1ISO 26000:2010(E)

standards of human rights, and complaints about security procedures or personnel should be addressed and
investigated promptly and, where appropriate, independently. Moreover, an organization should exercise due
diligence to ensure that it is not participating in, facilitating or benefiting from human rights violations
committed by public security forces.

In addition, an organization should:

not provide goods or services to an entity that uses them to carry out human rights abuses;

not enter into a formal or informal partnership or contractual relationship with a partner that commits

human rights abuses in the context of the partnership or in the execution of the contracted work;

q

An o
featu

6.3.6

6.3.6

Even
decis
to prg
estal
atten
chan
judici

6.3.6

An o
and t

inform itself about the social and environmental conditions in which purchased goods and
produced;

!

abuse, such as acts of discrimination, occurring in employment in thescountry concerned; ang

avoid relationships with entities engaged in anti-social activities:

nsure it is not complicit in any displacement of people from their land unless it is done in cd
ffected parties are provided with adequate compensation;

onsider making public statements, or taking other action indicating tha{ i’does not condone

rganization can become aware of, prevent and address ‘risks of complicity by integrating
res of legal and societal benchmarks into its due diligence processes.
Human rights issue 4: Resolving grievances
1 Description of the issue
where institutions operate optimallyy disputes over the human rights impact of an g

ions and activities may occur. Effective grievance mechanisms play an important role in th
tect human rights. Equally, to discharge its responsibility to respect human rights, an organi
lish a mechanism for those who believe their human rights have been abused to brin
ion of the organization and seek redress. This mechanism should not prejudice access to a
nels. Non-state mechanisms should not undermine the strengthening of state institutions
Al mechanisms, but can-offer additional opportunities for recourse and redress.

2 Related.actions and expectations

ganizatioh“should establish, or otherwise ensure the availability of, remedy mechanisms fo
hat of its-stakeholders. For these mechanisms to be effective they should be:

e

gitimate This includes clear, transparent and sufficiently independent governance

services are

nformity with

ational law and international norms, which includes exploring all alternative-solutions @nd ensuring

human rights

the common

rganization's
e state's duty
yation should
p this to the
vailable legal
, particularly

I its own use

structures to
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ensure that no party 10 a particular grievance process can interfere with the tair management of that
process;

accessible Their existence should be publicized and adequate assistance provided for aggrieved
parties who may face barriers to access, such as language, illiteracy, lack of awareness or finance,
distance, disability or fear of reprisal,

predictable There should be clear and known procedures, a clear time frame for each stage and clarity
as to the types of process and outcome they can and cannot offer, and a means of monitoring the
implementation of any outcome;

equitable  Aggrieved parties should have access to sources of information, advice and expertise
necessary to engage in a fair grievance process;
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— rights-compatible = The outcomes and remedies should accord with internationally recognized human
rights standards;

— clear and transparent Although confidentiality might sometimes be appropriate, the process and
outcome should be sufficiently open to public scrutiny and should give due weight to the public interest;
and

— based on dialogue and mediation The process should look for mutually agreed solutions to
grievances through engagement between the parties. Where adjudication is desired, parties should retain
the right to seek this through separate, independent mechanisms.

6.3.7 Human rights issue 5: Discrimination and vulnerable groups

involves any distinction, exclusion or preference that has the effect of nullifying equality of
treatment or| opportunity, where that consideration is based on prejudice rather thancallegitimate grpund.
lllegitimate drounds for discrimination include but are not limited to: race, colour, gender, age, langyiage,
property, nafionality or national origin, religion, ethnic or social origin, caste, ecanomic grounds, disgbility,
pregnancy, helonging to an indigenous people, trade union affiliation, political affiliation or political or |other
opinion. Emgrging prohibited grounds also include marital or family status, personal relationships and health

status such gs HIV/AIDS status. The prohibition of discrimination is one of the most fundamental principles of
international lhuman rights law [711[78][13 ][134][136][137][138][139][141][143][149][150][156]

The full and |effective participation and inclusion in society of all groups, including those who are vulnefable,
increases opportunities for all organizations as wellcas the people concerned. An organization
has much to |gain from taking an active approach to ensuring equal opportunity and respect for all individyals.

Groups that have suffered persistent discrimination, leading’to entrenched disadvantages, are vulnerable to
ination, and their human rights should be-the focus of additional attention in terms of protection
and respect by organizations. While vulnerable groups\typically include those mentioned in 6.3.7.2, therg may

can also be indirect. This occurs when an apparently neutral provision, criterion or practice
rsons with a particular attribute at a disadvantage compared with other persons, unles$ that
provision, criterion or practice is objectively justified by a legitimate aim and the means of achieving thdt aim
are approprigte and necessary.

6.3.7.2 Related actions and.expectations

An organization should_take care to ensure that it does not discriminate against employees, pariners,
customers, stakeholders;members and anyone else with whom it has any contact or on whom it can haye an
impact.

An organizafion should examine |ts own operatlons and the operatlons of other parties within |ts sphe re of
influence to €
contributing to d|scr|m|natory practlces through the relatlonshlps connected to its act|V|t|es If thls is the case
an organization should encourage and assist other parties in their responsibility to prevent discrimination. If
this is not successful it should reconsider its relations with such organizations. It may, for example, undertake
an analysis of typical ways in which it interacts with women, as compared with men, and consider whether
policies and decisions in this regard are objective or reflect stereotyped preconceptions. It may wish to seek
advice from local or international organizations with expertise in human rights. An organization may be guided
by the findings and recommendations of international or national monitoring or investigative procedures.

An organization should consider facilitating the raising of awareness of their rights among members of
vulnerable groups.
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An organization should also contribute to redressing discrimination or the legacy of past di
wherever practicable. For example, it should strive to employ or do business with organizations
people from groups historically discriminated against; where feasible, it should support efforts to increase
access to education, infrastructure or social services for groups denied full access.

An organization can take a positive and constructive view of diversity among the people with who
It could consider not only the human rights aspects but also the gains for its own operations in
value added by the full development of multi-faceted human resources and relations.

The following examples of vulnerable groups are described together with specific related
expectations:

scrimination,
operated by

m it interacts.

terms of the

actions and

omen and girls comprise half of the world population, but they are frequently denigd access to
sources and opportunities on equal terms with men and boys. Women have the rightte enjoy all human
ights without discrimination, including in education, employment and economic and|social activities as
ell as the right to decide on marriage and family matters and the right to make decisions ojver their own

productive health. An organization's policies and activities should have due regard for w
nd promote the equal treatment of women and men in the economic, social‘and political spH

eople with disabilities are often vulnerable, in part because of misperceptions about th
bilities. An organization should contribute to ensuring that men and . women with disabilities
ignity, autonomy and full participation in society. The principle of non-discrimination should
nd organizations should consider making reasonable provisionsyfor access to facilities.

hildren are particularly vulnerable, in part because of their dependent status. In taking ad
ffect children, primary consideration should be given to the best interests of the child. T
f the Convention on the Rights of the Child, which“include non-discrimination, a child's
urvival, development and free expression,, should always be respected and
ccount BHUBAMEIMTINEINATINE] - A rganizations should have policies to prevent their employe
ih sexual and other forms of exploitation of children.

Indigenous peoples can be considered. a vulnerable group because they have experien
discrimination that has included colonization, dispossession from their lands, separate staty
¢itizens, and violations of their human rights. Indigenous peoples enjoy collective rights, ar
Ielonging to indigenous peoples share universal human rights, in particular the right to eq

nd opportunity. The collective'rights include: self-determination (which means the right to dg
Hentity, their political status,;and the way they want to develop); access to and management
bnd, water and resources; maintaining and enjoying their customs, culture, language a
nowledge free from~discrimination; and managing their cultural and intellectual prope

men's rights
eres 131149

eir skills and
Are accorded
be respected

tion that can
he principles
right to life,
taken into
es engaging

ced systemic
s from other
d individuals
1al treatment
termine their
of traditional
nd traditional
rty[75][154]. An
rying out its

[

I

}

¢organization should “recognize and respect the rights of indigenous peoples when carn
decisions and activities. An organization should recognize and respect the principle of non-g
and the rights*ofindividuals belonging to an indigenous people when carrying out decisions

iscrimination
nd activities.

Migrants; migrant workers and their families may also be vulnerable owing to their foreign or regional

rigin, \particularly if they are irregular or undocumented migrants. An organization should |respect their
ights "and contribute to promoting a climate of respect for the human rights of migrants, migrant workers

e i £ e [78][79][80][142]
ana- et Tarmes .

’

People discriminated against on the basis of descent, including caste. Hundreds of millions of
people are discriminated against because of their hereditary status or descent. This form of discrimination
is based on a history of rights abuse justified by the wrongful notion that some people are considered

unclean or less worthy because of the group into which they are born. An organization shoul
practices and, where feasible, seek to contribute to eliminating these prejudices.

d avoid such

People discriminated against on the basis of race. People are discriminated against because of their

race, cultural identity and ethnic origin. There is a history of rights abuse justified by the wr

ongful notion

that some people are inferior because of their skin colour or culture. Racism is often present in regions

with a history of slavery or oppression of one racial group by another ["111150I15¢]
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— Other vulnerable groups include, for example, the elderly, the displaced, the poor, illiterate people,
people living with HIV/AIDS and minority and religious groups.

6.3.8 Human rights issue 6: Civil and political rights

6.3.8.1  Description of the issue

Civil and political rights include absolute rights such as the right to life, the right to a life with dignity, the right
to freedom from torture, the right to security of person, the right to own property, liberty and integrity of the
person, and the right to due process of law and a fair hearing when facing criminal charges. They further
include freedom of opinion and expression, freedom of peaceful assembly and association, freedom to adopt
and practise [a religion, freedom to hold beliefs, freedom from arbitrary interference with privacy, family, home
or correspondence, freedom from attacks on honour or reputation, the right of access to public service$ and
the right to tgke part in elections [1asisz]

6.3.8.2 Related actions and expectations

An organizatjon should respect all individual civil and political rights. Examples include; but are not limitgd to,
the following

— life of indlividuals;

— freedom| of opinion and expression. An organization should not @im’to suppress anyone's vieys or
opiniong, even when the person expresses criticism of the organization internally or externally;

— freedom|of peaceful assembly and of association;

— freedom| to seek, receive and impart information and ideas through any means, regardless of nafional
borders;

— the right{to own property, alone or in association with others, and freedom from being arbitrarily degrived
of property; and

— access {o due process and the right to a.fair hearing before any internal disciplinary measure is thken.
Any disg¢iplinary measure should befproportionate and not involve physical punishment or inhumpn or
degrading treatment.

6.3.9 Human rights issue 7: EConomic, social and cultural rights

6.3.9.1  Deéscription of the issue

Every persor}, as a meémber of society, has economic, social and cultural rights necessary for his or her dignity
and persond devglepment. These include the right to: education; work in just and favourable conditions;
freedom of gssociation; an adequate standard of health; a standard of living adequate for the physicql and
mental health @nd well-being of himself or herself and his or her family; food, clothing, housing, medical care
and necessary social protection, such as security in the event of unemployment, Sickness, disability, death of
spouse, old age or other lack of livelihood in circumstances beyond his or her control; the practice of a religion
and culture; and genuine opportunities to participate without discrimination in decision making that supports
positive practices and discourages negative practices in relation to these rights /"4,

6.3.9.2 Related actions and expectations

To respect these rights, an organization has a responsibility to exercise due diligence to ensure that it does
not engage in activities that infringe, obstruct or impede the enjoyment of such rights. The following are
examples of what an organization should do to respect these rights. An organization should assess the
possible impacts of its decisions, activities, products and services, as well as new projects, on these rights,
including the rights of the local population. Further, it should neither directly nor indirectly limit or deny access
to an essential product or resource, such as water. For example, production processes should not
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compromise the supply of scarce drinking water resources. Organizations should, where appropriate, consider
adopting or maintaining specific policies to ensure the efficient distribution of essential goods and services
where this distribution is endangered.

A socially responsible organization could also contribute to the fulfilment of such rights, when appropriate,
while keeping in mind the different roles and capacities of governments and other organizations related to the
provision of these rights.

An organization may consider, for example:

facilitating access to, and where possible providing support and facilities for, education and lifelong
|earring-for-communityrembers:

jpining efforts with other organizations and governmental institutions supporting™resgect for and
ealization of economic, social and cultural rights;

g¢xploring ways related to their core activities to contribute to the fulfilment of these Tights; ang

adapting goods or services to the purchasing ability of poor people.

Econpmic, social and cultural rights, as with any other right, should alsé.be considered in the local context.
Further guidance on related actions and expectations is provided,/in*6.8 on community invdlvement and

development.
6.3.10 Human rights issue 8: Fundamental principles and rights at work

6.3.1D0.1 General

Fundamental principles and rights at work are focused on labour issues. They have been adppted by the
international community as basic human rights and‘as such are covered in the human rights sectipn.

6.3.1D.2 Description of the issue

The Ipternational Labour Organization (ILO) has identified fundamental rights at work . These ifclude:

freedom of association and effective recognition of the right to collective bargaining;

e elimination of all form's of forced or compulsory labour;
e effective abalition of child labour; and

e elimination” of discrimination regarding employment and occupation.

Y ensure that

it addresses the following matters:

freedom of association and collective bargaining ®?1'®!  Workers and employers, without distinction

whatsoever, have the right to establish and, subject only to the rules of the organization concerned, to join
organizations of their own choosing without previous authorization. Representative organizations formed
or joined by workers should be recognized for purposes of collective bargaining. Terms and conditions of
employment may be fixed by voluntary collective negotiation where workers so choose. Workers'
representatives should be given appropriate facilities that will enable them to do their work effectively and
allow them to perform their role without interference. Collective agreements should include provisions for
the settlement of disputes. Workers' representatives should be provided with information required for
meaningful negotiations. (See 6.4 for further information on freedom of association and on how freedom
of association and collective bargaining relate to social dialogue.)
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— forced labour ™  An organization should not engage in or benefit from any use of forced or

compulsory labour. No work or service should be exacted from any person under the threat of any penalty
or when the work is not conducted voluntarily. An organization should not engage or benefit from prison
labour, unless the prisoners have been convicted in a court of law and their labour is under the
supervision and control of a public authority. Further, prison labour should not be used by private
organizations unless performed on a voluntary basis, as evidenced by, among other things, fair and
decent conditions of employment.
— equal opportunities and non-discrimination °°°"1%8! An organization should confirm that its
employment policies are free from discrimination based on race, colour, gender, religion, national
extraction, somal or|g|n poI|t|caI op|n|on age or dlsabmty Emergmg prohlblted grounds also include
marital g S sh d 3 are in
line with|the general pr|nC|pIe that h|r|ng poI|C|es and practices, earmngs employment condltlons agcess
to training and promotion, and termination of employment should be based only on the requirements of
the job. Prganizations should also take steps to prevent harassment in the workplace by:

— regularly assessing the impact of its policies and activities on promotion of equal‘opportunities and
nontdiscrimination;

— takipg positive actions to provide for the protection and advancement of vulnérable groups; this might
incllide establishing workplaces for persons with disabilities to help them.earn a living under sujtable
conflitions, and establishing or participating in programmes that address’issues such as promotjon of
employment for youth and older workers, equal employment opportunities for women and Jmore
balgnced representation of women in senior positions.

— child labour BEAMOM - The  minimum age for employment is determined through international
instrumgnts (see Box 7). Organizations should not engage .in~or benefit from any use of child labour] If an
organizgtion has child labour in its operations or within its_sphere of influence, it should, as far as possible,
ensure not only that the children are removed from work, but also that they are provided with appropriate
alternatiyes, in particular, education. Light work that*does not harm a child or interfere with sgchool
attendarjce or with other activities necessary to a.¢hild's full development (such as recreational actiyities)
is not considered child labour.

Box 7 — Child labour

ILO Conventions provide the framework for national law to prescribe a minimum age for admission to
employment for work that must not be less than the age for completing compulsory schooling, and in any|case
not less than 15 years. In countrieswhere economic and educational facilities are less well developed, the
minimum ag may be as lowas’ 14 years. Exception may also be made from 13 or 12 years for |“light
work” 8" The minimum age, for hazardous work — work that is likely to harm the health, safety or morpls of
the child as 4 consequencé’of'its nature or the circumstances under which it is carried out — is 18 years for all
countries ""®1"""! (see table-below).

[81][116]

The term “chjld Iaboeur” should not be confused with “youth employment” or “student work”, which may bg both
legitimate and desirable if performed as part of a genuine apprenticeship or training programme that complies
with applicable laws and regulations.

Child labour is a form of exploitation that is a violation of a human right. Child labour damages a child's
physical, social, mental, psychological and spiritual development. Child labour deprives boys and girls of their
childhood and their dignity. They are deprived of an education and may be separated from their families.
Children who do not complete their basic education are likely to remain illiterate and never acquire the skills
needed to get a job that enables them to contribute to the development of a modern economy. Consequently
child labour results in under-skilled, unqualified workers and jeopardizes future improvements of skills in the
workforce and future economic and social development. Child labour may also deprive youth and adult
workers of work, and depress wages.
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An organization should make efforts to eliminate all forms of child labour. Efforts to eliminate the worst forms
of child labour should not be used to justify other forms of child labour. An organization should analyse the
different circumstances of girls and boys and the different ways in which children from ethnic populations or
populations that are discriminated against are affected, so that preventive and corrective measures can be
targeted and effective. When children below the legal working age are found in the workplace, measures
should be taken to remove them from work. To the extent possible, an organization should help the child who
has been removed from the workplace and his or her family to access adequate services and viable
alternatives to ensure that he or she does not end up in the same or a worse situation, either working
elsewhere or being exploited.

Effectively eliminating child labour requires broad collaboration in society. An organization should co-operate
with ¢ther organizations and government agencies 1o release children from work into free, Tull-fimle and quality
education.

Developed countries

Developing countries

Regular work

at least 15 years

at least 14 years

Hazardous work

18 years

18 years

Light work

13 years

12'years

6.4 | Labour practices

6.4.1 Overview of labour practices

6.4.1411  Organizations and labour practices
The Ipbour practices of an organization encompass all*policies and practices relating to work performed within,
by or|on behalf of the organization, including subcentracted work.

Labolr practices extend beyond the relationship of an organization with its direct emplgyees or the
respansibilities that an organization has at-a-workplace that it owns or directly controls.

Labor practices include the recruitment and promotion of workers; disciplinary and grievance prgcedures; the
transfer and relocation of workersiitermination of employment; training and skills development; health, safety
and ipdustrial hygiene; and any ‘pelicy or practice affecting conditions of work, in particular working time and
remuneration. Labour practices“also include the recognition of worker organizations and repregentation and
partigipation of both worker-and employer organizations in collective bargaining, social dialogue|and tripartite
consultation (see Box 8) to“address social issues related to employment.

Box 8 — The International Labour Organization

The International Labour Organization (ILO) is a United Nations agency with a tripartite structure (governments,
workers and employers) that was established for the purpose of setting international labour stanflards. These

mininhum, standards are legal instruments setting out universal basic principles and rights at work.| They pertain
to w@r@vemwmmmhmm competition

based on exploitation and abuse. ILO standards are developed by tripartite negotiation at the international
level among governments, workers and employers, and are adopted by a vote of the three constituents.

ILO instruments are kept up to date through a review process and through the jurisprudence of a formal
supervisory mechanism that interprets the meaning and proper application of ILO standards. ILO Conventions
and Recommendations, together with the ILO Declaration on Fundamental Principles and Rights at Work
19984 and the ILO's Tripartite Declaration of Principles Concerning Multinational Enterprises and Social
Policy 1977 (last revised 2006) ", constitute the most authoritative guidance regarding labour practices and
some other important social issues.

The ILO seeks to promote opportunities for women and men to obtain decent and productive work, which it
defines as work performed in conditions of freedom, equity, security and human dignity.
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6.4.1.2 Labour practices and social responsibility

The creation of jobs, as well as wages and other compensation paid for work performed, are among an
organization's most important economic and social contributions. Meaningful and productive work is an
essential element in human development; standards of living are improved through full and secure
employment. Its absence is a primary cause of social problems. Labour practices have a major impact on
respect for the rule of law and on the sense of fairness present in society: socially responsible labour practices
are essential to social justice, stability and peace *"!.

6.4.2 Principles and considerations

6.4.2.1 Pifinciples

2] This
brces
hts is
bocial
freely

A fundamentfl principle in the ILO's 1944 Declaration of Philadelphia ' is that labour is not a commedity
means that workers should not be treated as a factor of production and subjected to the sameé& market f
that apply to] commodities. The inherent vulnerability of workers and the need to protect theip basic rig
reflected in the Universal Declaration of Human Rights and the International Covenant.omEconomic, §
and Cultural| Rights 1144158 The principles involved include the right of everyone to.earn a living by
chosen work| and the right to just and favourable conditions of work.

6.4.2.2 Considerations

The human fights recognized by the ILO as constituting fundamental rightsvat work are addressed in 6]3.10.

Many other
Universal De
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The primary

achieved thrpugh:

adopting
standard

enforcin
systems

ensuring

Labour laws

Where govefnments havefailed to legislate, an organization should abide by the principles underlying

international
government

ILO conventions and recommendations complement and, reinforce various provisions i
claration of Human Rights and its two covenants mentioned in Box 6 and can be used
ctical guidance on the meaning of various human rights.

responsibility for ensuring fair and equitable treatment for workers lies with governments. T

S;

j that legislation, including through the development and funding of national labour inspe
and

that workers and organizations have the necessary access to justice.

and practices willcyary from country to country.

instruments Where the law is adequate, an organization should abide by the law, e
bnforcement is inadequate.

It is importan

t o, distinguish between the government's role as the organ of state and its role as an emp

roroni— ot

h the
as a

his is

legislation consistent with the Universal Declaration of Human Rights and applicable ILO labour

ction

hese
en if

oyer.

Government

hadiac rotat waaeal 0 hava-th eara racnaonaibilits faor-thair labaoreonrant:
MVUUITO U StAlTTUWITCU UTYdTTIZAUVITS TTIAave U1 odllic TOCOpPUTIOSTVIITUTO TUT UITIT TdvUuUl practiv!

other organizations.

6.4.3 Labo

6.4.3.1

ur practices issue 1: Employment and employment relationships

Description of the issue

esS as

The significance of employment for human development is universally accepted. As an employer, an
organization contributes to one of the most widely accepted objectives of society, namely the improvement of
standards of living through full and secure employment and decent work.

Every country provides a legal framework that regulates the relationship between employers and employees.
Although the precise tests and criteria to determine whether an employment relationship exists vary from one
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country to another, the fact that the power of the contracting parties is not equal and that employees therefore

requ

ire additional protection is universally accepted, and forms the basis for labour law.

The employment relationship confers rights and imposes obligations on both employers and employees in the

inter

est of both the organization and society.

Not all work is performed within an employment relationship. Work and services are also performed by men
and women who are self-employed; in these situations the parties are considered independent of each other
and have a more equal and commercial relationship. The distinction between employment and commercial
relationships is not always clear and is sometimes wrongly labelled, with the consequence that workers do not
always receive the protections and rights that they are entitled to receive. It is important for both society and

the

appli
cont

even

In thi
unde

their

6.4.3

An ofganization should:
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pd. Whether work is performed under an employment contract or a commercial contract{ a
het are entitled to understand their rights and respon5|b|I|t|es and to have appropriate re

that the terms of the contract are not respected

5 context, labour is understood to be work performed for compensation and-does not incl
taken by genuine volunteers. However, organizations should adopt policies-and measure
egal liability and duty of care concerning volunteers.

2 Related actions and expectations

vho are legally recognized as being self-employed,;

mot seek to avoid the obligation that the law placesion the employer by disguising relationshi
otherwise be recognized as an employment relationship under the law;

flecognize the importance of secure employment to both the individual worker and to socief
vorkforce planning to avoid the use.of Work performed on a casual basis or the excessive
performed on a temporary basis, except where the nature of the work is genuinely short term

provide reasonable notice, timely information and, jointly with worker representatives whe
¢onsider how to mitigate adverse impacts to the greatest possible extent when considering g
gperations, such as closures that affect employment I'*711%;

nsure equal oppoftunities for all workers and not discriminate either directly or indirectly

gnhized and
| parties to a
tourse in the

ide activities
s to address

be confident that all work is performed by women and men who are legally recognized as ¢mployees or

ps that would

y: use active
use of work
or seasonal;

e they exist,
hanges in its

n any labour

!

eliminate any’arbitrary or discriminatory dismissal practices

ractice;

[107][108].

[52]

protectpersonal data and privacy of workers

= NG it are legally
recogmzed or are otherW|se able and W|Il|ng to assume the respon3|b|lltles of an employer and to provide
decent working conditions. An organization should use only those labour intermediaries who are legally
recognized and where other arrangements for the performance of work confer legal rights on those
performing the work ®*®1. Home workers should not be treated worse than other wage earners ©°;

not benefit from unfair, exploitative or abusive labour practices of its partners, suppliers or subcontractors,
including home workers. An organization should make reasonable efforts to encourage organizations in
its sphere of influence to follow responsible labour practices, recognizing that a high level of influence is
likely to correspond to a high level of responsibility to exercise that influence. Depending upon the
situation and influence, reasonable efforts could include: establishing contractual obligations on suppliers
and subcontractors; making unannounced visits and inspections; and exercising due diligence in
supervising contractors and intermediaries. Where suppliers and subcontractors are expected to comply
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with a code of labour practice, the code should be consistent with the Universal Declaration of Human
Rights and the principles underlying applicable ILO labour standards (see 5.2.3 for additional information
about responsibilities in the sphere of influence); and

where operating internationally, endeavour to increase the employment, occupational development,
promotion and advancement of nationals of the host country. This includes sourcing and distributing

through local enterprises where practlcable
6.4.4 Labour practices issue 2: Conditions of work and social protection

6.4.4.1 Description of the issue

Conditions of work include wages and other forms of compensation, working time, rest periods,. holi
disciplinary gnd dismissal practices, maternity protection and welfare matters such as safe drinking v
sanitation, cgnteens and access to medical services. Many of the conditions of work are set by\nationa
and regulatigns or by legally binding agreements between those for whom work is performed-and those
perform worl. The employer determines many of the conditions of work.

Conditions of work greatly affect the quality of life of workers and their families and-also economic and
developmen{. Fair and appropriate consideration should be given to the quality of.conditions of work.

Social protegtion refers to all legal guarantees and organizational policies’ and practices to mitigate

reduction o1 loss of income in case of employment injury, illness; “maternity, parenthood, old
unemployment, disability or financial hardship and to provide medical care and family benefit. $
protection plays an important role in preserving human dignity and establishing a sense of fairness and
justice. Gendrally, the primary responsibility for social protection lieswith the state.

6.4.4.2 Related actions and expectations
An organizatfon should:

— ensure t{hat the conditions of work comply-with national laws and regulations and are consisten
applicable international labour standards;

— respect higher levels of provision established through other applicable legally binding instruments su
collective agreements;

— observelat least those minimum provisions defined in international labour standards as established
ILO, esgecially where national legislation has not yet been adopted;

[83][84][971[98] hours of work [61][65][66](85](86][102]
[76][77][106]

, W
and ability to combme

— provide fecent conditions of work with regard to wages

rest, holldays PACAHOITION T ookt and safety, maternity protection
with famfily responsibilities [114][”5],

days,
vater,
laws
who

social

the
age,
bocial
bocial

with

ch as

y the

eekly
work

— wherever possible, allow observance of national or religious traditions and customs;

provide conditions of work for all workers that permit, to the greatest extent possnble work life balance
and are comparable with those offered by similar employers in the locality concerned

provide wages and other forms of remuneration in accordance with national laws, regulations or collective
agreements. An organization should pay wages at least adequate for the needs of workers and their
families. In doing so, it should take into account the general level of wages in the country, the cost of
living, social security benefits and the relative living standards of other social groups. It should also
consider economic factors, including requirements of economic development, levels of productivity and
the desirability of attaining and maintaining a high level of employment. In determining wages and
working conditions that reflect these considerations, an organization should bargain collectively with its
workers or their representatives, in particular trade unions, where they so wish, in accordance with
national systems for collective bargaining 1'%,
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provide equal pay for work of equal value ®"1°%;

pay wages directly to the workers concerned, subject only to any restriction or deduction
laws, regulations or collective agreements 7 1°1%9:

permitted by

comply with any obligation concerning the provision of social protection for workers in the country of

operation*™;

respect the right of workers to adhere to normal or agreed working hours established in laws, regulations

or collective agreements.
leave [63][64][109][110].

It should also provide workers with weekly rest and

paid annual

rlespect the family responsibilities of workers by providing reasonable working hours, parentlal leave and,

vhen possible, childcare and other facilities that can help workers achieve a proper werk:life

q
flequesting workers to work overtime, an organization should take into account-the interest
vell-being of the workers concerned and any hazard inherent in the work, An org%anization S
vith laws and regulations prohibiting mandatory and non-compensated oVertime 2184197198199

fespect the basic human rights of workers concerning forced labour %
Labour practices issue 3: Social dialogue

1 Description of the issue

| dialogue includes all types of negotiation, consultation or exchange of information betwe
sentatives of governments, employers and workers;-on matters of common interest relating
ocial concerns. It could take place between employer and worker representatives, on mat
interests, and could also include governments where broader factors, such as legislatio
, are at stake.

A
[«

q
4

endent parties are required for sagial dialogue. Worker representatives should be freel
dance with national laws, regulations or collective agreements, by either the members

or by the workers concerned.JThey should not be designated by the government or the em
of the organization, socialidialogue takes various forms, including information and
anisms such as works councils and collective bargaining. Trade unions and employers' orga
hosen representatives-of-the respective parties, have a particularly important role to p
jue.

!

3l dialogue is based on the recognition that employers and workers have both competing
sts, and in<many countries plays a significant role in industrial relations, policy forr

‘nance.

tive social dialogue provides a mechanism for developing policy and finding solutions f

balance; and

ompensate workers for overtime in accordance with laws, regulations or collective agreefnents. When

5, safety and
pould comply
, and always

en or among
to economic
fers affecting
n and social

y elected, in
bf their trade
ployer. At the
consultation
nizations, as
lay in social

and mutual
hulation and

hat take into

I

int_the priorities and needs of both employers and workers, and thus results in outcomes that are
mea Mﬂ@&g&b&%&@ﬁmﬂ%&c@d@ag&w_ﬁnmbute to

establishing participation and democratic principles in the workplace, to better understanding between the
organization and those who perform its work and to healthy labour-management relations, thus minimizing
resort to costly industrial disputes. Social dialogue is a powerful means for managing change. It can be used
to design skills development programmes contributing to human development and enhancing productivity, or
to minimize the adverse social impacts of change in the operations of organizations. Social dialogue could
also include transparency on social conditions of subcontractors.

Social dialogue can take many forms and can occur at various levels. Workers may wish to form groups with a
broader occupational, inter-occupational or geographical coverage. Employers and workers are in the best
position to decide jointly the most appropriate level. One way to do this is by adopting framework agreements
supplemented by local organization-level agreements in accordance with national law or practice.
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At times, social dialogue may address contentious matters, in which case the parties can establish a dispute
resolution process. Social dialogue can also concern grievances for which a complaints mechanism is
important, particularly in countries where the fundamental principles and rights at work are not adequately
protected. Such a grievance mechanism may also apply to a subcontracted workforce.

International social dialogue is a growing trend, and includes regional and global dialogue and agreements
between organizations operating internationally and international trade union organizations.
6.4.5.2 Related actions and expectations

An organization should (B3T3,

— recogniZze the importance for organizations of social dialogue institutions, including at the internalional
level, and applicable collective bargaining structures;

— respect gt all times the right of workers to form or join their own organizations to advance:their interepts or
to bargajn collectively;

— not obsfruct workers who seek to form or join their own organizations and te“bargain collectivelly, for
instancel by dismissing or discriminating against them, through reprisals .or.by making any dirgct or
indirect threat so as to create an atmosphere of intimidation or fear;

— where changes in operations would have major employment impagts;.provide reasonable notice fo the
appropripte government authorities and representatives of the workers so that the implications may be
examindd jointly to mitigate any adverse impact to the greatest possible extent;

— as far ag possible, and to an extent that is reasonable and non-disruptive, provide duly designated worker
representatives with access to authorized decision makers, to workplaces, to the workers they reprgsent,
to facilities necessary to perform their role and to information that will allow them to have a true and fair
picture df the organization's finances and activities;.and

— refrain ffom encouraging governments to restrict the exercise of the internationally recognized rights of
freedom| of association and collective bargaining. For example, organizations should avoid locafing a
subsidiary or sourcing from companies located in specialized industrial zones where freedom of
associatjon is restricted or prohibited;-gven if national regulation recognizes that right, and they should
refrain frlom participating in incentive_schemes based on such restrictions.

Organizations may also wish to consider participating, as appropriate, in employers' organizations as a njeans
of creating gpportunities for social dialogue and extending their expression of social responsibility thfough
such channels.

6.4.6 Labowr practices issue 4: Health and safety at work

6.4.6.1  Description of the issue

Health and safetyatworkconcerns the promotion and mamtenance of the highestdegree of physicat, mental
and social well-being of workers and prevention of harm to health caused by working conditions. It also relates
to the protection of workers from risks to health and the adaptation of the occupational environment to the
physiological and psychological needs of workers.

The financial and social burden on society of work-related illness, injuries and death is heavy. Accidental and
chronic pollution and other workplace hazards that are harmful for workers may also have impacts on
communities and the environment. (For more information on environmental hazards, see 6.5.) Health and
safety concerns arise over dangerous equipment, processes, practices and substances (chemical, physical
and biological).
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6.4.6.2 Related actions and expectations

An organization should [50][51][70][72][86][87][88][89][90][99][100][101][103][104][105][112].

— develop, implement and maintain an occupational health and safety policy based on the principle that
strong safety and health standards and organizational performance are mutually supportive and
reinforcing;

— understand and apply principles of health and safety management, including the hierarchy of controls:
elimination, substitution, engineering controls, administrative controls, work procedures and personal
protective equipment;

— eLnaIyse and control the health and safety risks involved in its activities;

— ¢ommunicate the requirement that workers should follow all safe practices at alltim€&s and ensure that
vorkers follow the proper procedures;

— provide the safety equipment needed, including personal protective equipment, for the prevention of
occupational injuries, diseases and accidents, as well as for dealing with-emergencies;

— cord and investigate all health and safety incidents and problems in order to minimize| or eliminate
em;

uch as those who are pregnant, have recently given birth"or are breastfeeding) and men, pr workers in

— address the specific ways in which occupational safety and health (OSH) risks differently affect women
}articular circumstances such as people with disabilities, inexperienced or younger workers;

— provide equal health and safety protection for part-time and temporary workers, as well as subcontracted
vorkers;

— gtrive to eliminate psychosocial hazards in‘the workplace, which contribute or lead to stress gnd illness;
— provide adequate training to all perSonnel on all relevant matters;

— spect the principle that_workplace health and safety measures should not involye monetary
xpenditures by workers; and

— Dase its health, safety~and environment systems on the participation of the workers cofcerned (see
Box 9) and recognize:and respect the rights of workers to:

+ obtain timely, full and accurate information concerning health and safety risks and the best practices
used to address these risks;

+ reely inquire into and be consulted on all aspects of their health and safety related to their work;

£ L oot o .l el ol 4t H : 4 H al 4 th H I'f
— retuse—work—tnattS—reasonadty—constaered—to—poSe—an—mmmentor-—serfious—tanger—1o elr lite or

health or to the lives and health of others;
— seek outside advice from workers' and employers' organizations and others who have expertise;
— report health and safety matters to the appropriate authorities;

— participate in health and safety decisions and activities, including investigation of incidents and
accidents; and

—  be free of the threat of reprisals for doing any of these things [8Il'ICIB8ISSIBEISTISEIGEI6AT2[73E0]
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Box 9 — Joint labour-management health and safety committees

An effective occupational health and safety programme depends on the involvement of workers. Joint la

bour-

management health and safety committees can be the most important part of an organization's health and

safety programme. Joint committees can:
— gather information;
— develop and disseminate safety manuals and training programmes;

— report, record and investigate accidents; and

— inspect @nd respond to problems raised by workers or management.

Worker repré¢sentatives on these committees should not be appointed by management but celected b
workers themselves. Membership in these committees should be equally divided among managemen
worker repregentatives and should include both men and women, whenever possible. The .committees s
be of sufficieht size for all shifts, sections and locations of the organization to be represented. They shou
be considered a substitute for works councils or workers' organizations.

y the
t and
hould
d not

6.4.7 Labopr practices issue 5: Human development and training in the'workplace

6.4.7.1  Deéscription of the issue

Human development includes the process of enlarging people's;ehoices by expanding human capabilitie
functioning, thus enabling women and men to lead long and healthy lives, to be knowledgeable and to h
decent stanglard of living. Human development also includes access to political, economic and

opportunities| for being creative and productive and for enjoying self-respect and a sense of belonging
community apd contributing to society.

Organizationg can use workplace policy and initiatives to further human development by addressing imp
social concefns, such as fighting discrimination;“balancing family responsibilities, promoting health and
being and improving the diversity of their_Workforces. They can also use workplace policy and initiativ
increase the|capacity and employability/of individuals. Employability refers to the experiences, compete
and qualificafions that increase an individual's capacity to secure and retain decent work.

6.4.7.2 Related actions and\expectations

An organizatlon should POFAAHIOTIEZE3NAI.

5 and
ave a
bocial
to a

brtant
well-
es to
ncies

— provide pll workers/at all stages of their work experience with access to skills development, training and

apprentipeships;»and opportunities for career advancement, on an equal and non-discriminatory basi

55

— ensure that/ when necessary, workers being made redundant are helped to access assistance fo

employment, training and counselling;

— establish joint labour-management programmes that promote health and well-being.
6.5 The environment
6.5.1 Overview of the environment

6.5.1.1 Organizations and the environment

new

The decisions and activities of organizations invariably have an impact on the environment no matter where
the organizations are located. These impacts may be associated with the organization's use of resources, the
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location of the activities of the organization, the generation of pollution and wastes, and the impacts of the
organization's activities on natural habitats. To reduce their environmental impacts, organizations should
adopt an integrated approach that takes into consideration the direct and indirect economic, social, health and
environmental implications of their decisions and activities.

6.5.1.2 The environment and social responsibility

Society is facing many environmental challenges, including the depletion of natural resources, pollution,
climate change, destruction of habitats, loss of species, the collapse of whole ecosystems and the
degradation of urban and rural human settlements. As the world population grows and consumption increases,
these changes are mcreasmg threats to human securlty and the health and weII belng of society. There is a
need ' ] i T i production and
consyimption and to ensure that the resource consumptlon per person becomes sustainable.~Environmental

matte

rs at the local, regional and global level are interconnected. Addressing them requires.a co

prehensive,

systematic and collective approach.
Environmental responsibility is a precondition for the survival and prosperity of human beings. If is therefore
an important aspect of social responsibility. Environmental matters are closely linked to |other social
respansibility core subjects and issues. Environmental education and capacity building is fupdamental in
promjoting the development of sustainable societies and lifestyles.

ant technical tools, andards from the/, ISO 14000 series off standards

ele
(71811

assis
when
cycle

6.5.2

6.5.2

An ofjganization should respect and promet€;the following environmental principles:

such a
10][11][12][13][14][15][16][17][18][19][20][21][22][23][24][25][26][27][28][29][30][31][32][33], can be used as an overall f

[ an organization in addressing environmental issues in a.systematic manner and should b

assessment, design for the environment, environmentallabelling and environmental commu
Principles and considerations

1 Principles

nvironmental responsibility In addition to complying with law and regulations, an
hould assume responsibility_for the environmental impacts caused by its activities in rural o
nd the broader environment. In recognition of ecological limits,
erformance, as well as.the’performance of others within its sphere of influence;

recautionary approach This is drawn from
evelopment"**and subsequent declarations and agreements , which advance
at where thére-are threats of serious or irreversible damage to the environment or human h
Il scientific\Certainty should not be used as a reason for postponing cost-effective measur

[130][145][172]

ramework to
e considered

evaluating environmental performance, quantifying and reporting greenhouse gas emissiofs, and in life

nication.

organization
urban areas

it should act to impfove its own

the Rio Declaration on Envirpnment and

the concept
ealth, lack of
bs to prevent

nvironmental degradation or damage to human health. When considering the cost-effecfiveness of a

eas(re; an organization should consider the long-term costs and benefits of that measure
hertsterm costs to that organization;

not only the

environmental risk management

An organization should implement programmes using a risk-

based and sustainability perspective to assess, avoid, reduce and mitigate environmental risks and
impacts from its activities. An organization should develop and implement awareness-raising activities
and emergency response procedures to reduce and mitigate environmental, health and safety impacts
caused by accidents and to communicate information about environmental incidents to appropriate
authorities and local communities; and

polluter pays  An organization should bear the cost of pollution caused by its activities according to
either the extent of the environmental impact on society and the remedial action required, or the degree to
which the pollution exceeds an acceptable level (see Principle 16 of the Rio Declaration' An
organization should endeavour to internalize the cost of pollution and quantify the economlc and
environmental benefits of preventing pollution in preference to mitigating its impacts based on the
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“polluter pays” principle. An organization may choose to co-operate with others to develop economic
instruments such as contingency funds to cope with costs of major environmental incidents.

6.5.2.2 Considerations

In its environmental management activities, an organization should assess the relevance of, and employ as
appropriate, the following approaches and strategies:

— life cycle approach The main objectives of a life cycle approach are to reduce the environmental
impacts of products and services as well as to improve their socio-economic performance throughout
their life cycle, that is, from extraction of raw materials and energy generation, through production and
use, to -of i [ Very. izati U U innovations, ly on
compliamce, and should commit to continuous improvements in its environmental performance;

— environmental impact assessment  An organization should assess environmental jmpacts before
starting p new activity or project and use the results of the assessment as part of the(decision-mpking
process

— cleaner|production and eco-efficiency These are strategies for satisfying(human needs by psing
resourcgs more efficiently and by generating less pollution and waste. An impo6rtant focus is on mpking
improvements at the source rather than at the end of a process or activity. Cleaner and safer prodyction
and ecotefficiency approaches include: improving maintenance practices; upgrading or introducind new
technoldgies or processes; reducing materials and energy use; using fenewable energy; rationalizing the
use of water; eliminating or safely managing toxic and hazardous materials and wastes; and imprpving
product pnd service design;

selling or providing products (that is, transfer of ownership:through one-time sale or lease/rental) to selling
or providing a system of products and services that jointly fulfil customer needs (by a variety of sgrvice
and delivery mechanisms). Product-service systems\include product lease, product renting or sharing,
product |pooling and pay-for-service. Such systems can reduce material use, decouple revenues|from
material|flows, and involve stakeholders in premoting extended producer responsibility through the life
cycle of the product and accompanying service;

— a prodl%Et-service system approach This can be used to-shift the focus of market interactions| from

— use of gnvironmentally sound technelogies and practices An organization should seek to adopt
and, where appropriate, promote the development and diffusion of environmentally sound technolpgies
and senlices (see Principle 9 of the Rio Declaration '*®);

— sustainable procurement In its purchasing decisions, an organization should take into account the
environmental, social and -ethical performance of the products or services being procured, over| their
entire life cycles. Where) possible, it should give preference to products or services with minimized
impacts] making use of reliable and effective independently verified labelling schemes or other verifigation
schemes, such aseco-labelling or auditing activities; and

— learning and ‘awareness raising An organization should create awareness and prgmote
appropripte. learning to support the environmental efforts within the organization and its sphere of
influencé-

6.5.3 Environmental issue 1: Prevention of pollution

6.5.3.1  Description of the issue
An organization can improve its environmental performance by preventing pollution, including:

— emissions to air An organization's emissions to air of pollutants such as lead, mercury, volatile
organic compounds (VOCs), sulphur oxides (SO,), nitrogen oxides (NO,), dioxins, particulates and
ozone-depleting substances can cause environmental and health impacts that affect individuals differently.
These emissions may come directly from an organization's facilities and activities, or be caused indirectly
by the use or end-of-life handling of its products and services or the generation of the energy it consumes;
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To improve the prevention of pollution from its activities, anerganization should:
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discharges to water An organization may cause water to become polluted through direct,
intentional or accidental discharges into surface water bodies, including the marine environment,
unintentional runoff to surface water or infiltration to ground water. These discharges may come directly
from an organization's facilities, or be caused indirectly by the use of its products and services;

waste management An organization's activities may lead to the generation of liquid or solid waste
that, if improperly managed, may cause contamination of air, water, land, soils and outer space.
Responsible waste management seeks avoidance of waste. It follows the waste reduction hierarchy, that
is: source reduction, reuse, recycling and reprocessing, waste treatment and waste disposal. The waste
reduction hierarchy should be used in a flexible manner based on the life cycle approach. Hazardous
waste, including radioactive waste, should be managed in an appropriate and transparent manner;

se and disposal of toxic and hazardous chemicals  An organization utilizing or preduging toxic and
azardous chemicals (both naturally occurring and man-made) can adversely affeé¢t\ecopystems and
uman health through acute (immediate) or chronic (long-term) impacts resulting ifrom pmissions or
leases. These can affect individuals differently, depending on age and gender; and

other identifiable forms of pollution An organization's activities, products and skrvices may
¢ause other forms of pollution that negatively affect the health and well being of communities|and that can
ffect individuals differently. These include noise, odour, visual impressions, light pollutipn, vibration,
lectromagnetic emissions, radiation, infectious agents (for examplé, viral or bacterial), enpissions from
diffused or dispersed sources and biological hazards (for examplg, invasive species).

identify the aspects and impacts of its decisions and activities on the surrounding environment;
identify the sources of pollution and waste related to its activities;

measure, record and report on its_-significant sources of pollution and reduction of pollution, water
¢onsumption, waste generation and energy consumption;

implement measures aimed_at-preventing pollution and waste, usmg the waste managemgnt hierarchy,
and ensuring proper management of unavoidable pollution and waste

ngage with local communities regarding actual and potential polluting emissions and waste, related
ealth risks, and actual and proposed mitigation measures;

implement meéasures to progressively reduce and minimize direct and indirect pollution within its control
or influence,in particular through development and promotion of fast uptake of more enyironmentally
friendly products and services;

publicly dlsclose the amounts and types of relevant and S|gn|f|cant toxw and hazardous materials used
Is for normal

operat|ons as well as acmdental releases

systematically identify and avoid the use:

— of banned chemicals defined by national law or of unwanted chemicals listed in international
conventions; and

— where possible, of chemicals identified by scientific bodies or any other stakeholder with reasonable
and verifiable grounds as being of concern. An organization should also seek to prevent use of such
chemicals by organizations within its s here of influence. Chemicals to avoid mclude but are not
limited to: ozone-depleting substances "' Persstent organic pollutants (POPs) " and chemicals
covered under the Rotterdam Convention!"®!| hazardous chemicals and pesticides (as defined by
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the World Health Organization), chemicals defined as carcinogenic (including exposure to smoke
from tobacco products) or mutagenic, and chemicals that affect reproduction, are endocrine
disrupting, or persistent, bio-accumulative and toxic (PBTs) or very persistent and very bio-

6.5.4 Envilonmental iIssue 2: Sustainable resource use

6541 D

To ensure the availability of resources in the future, current patterns and volumes of ceensumption
production nged to change so that they operate within the earth's carrying capacity. The(sustainable
renewable rgsources means that they are used at a rate that is less than, or equal-+o,'their rate of n
replenishment. For non-renewable resources (such as fossil fuels, metals and’ minerals), long
sustainability] requires that the rate of use be less than the rate at which a renewable resource ca
substituted fpr it. An organization can progress towards sustainable resource dse by using electricity,
raw and prodessed materials, land and water more responsibly, and by combining or replacing non-rene
resources with sustainable, renewable resources, for example, by using,inhovative technologies. Fou
areas for efficiency improvements are:

accumulative (vPvBs);

implement an environmental accident prevention and preparedness programme and prepare an
emergency plan covering accidents and incidents both on- and off-site and involving workers, partners,
authorities, local communities and other relevant stakeholders. Such a programme should include, among
other matters, hazard identification and risk evaluation, notification procedures and recall procedures, and

communication systems, as well as public education and information.

scription of the issue

energy efficiency  An organization should implement energy efficiency programmes to reduc
energy demand of buildings, transportation, production processes, appliances and electronic equip
the proyision of services or other purposes. Efficiengy improvements in energy use should
complement efforts to advance sustainable use of renewable resources such as solar energy, geoth
energy, hydroelectricity, tidal and wave energy, wind power and biomass;

water cpnservation, use and access to water; Access to safe, reliable supplies of drinking
and sanitation services is a fundamental ;human need and a basic human right. The Miller
Development Goals (see Box 13) include the provision of sustainable access to safe drinking watg
organizdtion should conserve, reduce-use of and reuse water in its own operations and stimulate
conservation within its sphere of influence;

efficiengy in the use of materials An organization should implement materials effig
programmes to reduce thé.environmental impact caused by the use of raw materials for prod
processgs or for finished—products used in its activities or in the delivery of its services. Ma
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requirements of the finished product during use.

6.5.4.2 Related actions and expectations

In relation to all its activities an organization should:
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identify the sources of energy, water and other resources used;

measure, record and report on its significant uses of energy, water and other resources;

implement resource efficiency measures to reduce its use of energy, water and other resources,

considering best practice indicators and other benchmarks;
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6.5.5| Environmental issue 3: Climate change mitigation and adaptation

6.5.5{1 Description of the issue

It is

I1ISO 26000:2010(E)

complement or replace non-renewable resources where possible with alternative sustainable, renewable
and low-impact sources;

use recycled materials and reuse water as much as possible;
manage water resources to ensure fair access for all users within a watershed;
promote sustainable procurement;

consider adopting extended producer responsibility; and

promote sustainable consumption.

ecognized that emissions of greenhouse gases (GHG) from human activities, such as cgrbon dioxide

(CO,), methane (CH,) and nitrous oxide (N,O), are very likely one of the causes of global climate change,
which is having significant impacts on the natural and human environment!* Among the trends gbserved and
anticipated are: rising temperatures, changes in rainfall patterns, more frequent occurrence$ of extreme
weather events, rising sea levels, worsening water scarcity, and changes to ecosystems, adriculture and
fishefies. It is anticipated that climate change may pass a point/béyond which changes would become far

more| drastic and difficult to address.

Every organization is responsible for some GHG emissionsi(either directly or indirectly) and will e affected in
somg way by climate change. There are implications for-organizations in terms of both minimizjng their own
GHG| emissions (mitigation) and planning for a changing climate (adaptation). Adapting to climat¢ change has

socigl implications in the form of impacts on health) prfosperity and human rights.
6.5.5|2 Related actions and expectations

6.5.5/2.1 Climate change mitigation

To mjtigate climate change impadcts related to its activities an organization should:

ipentify the sources of direct and indirect accumulated GHG emissions and define the boundgries (scope)
of its responsibility;

mMeasure, recordand report on |ts S|gn|f|cant GHG emissions, preferably using methods well defined in
internationally~agreed standards " (see also Annex A for examples of initiatives and tools addressing
5HG emissions);

implement optimized measures to progressively reduce and minimize the direct and iphdirect GHG

review the quantity and type of S|gn|f|cant fuels usage within the organization and implement programmes
to improve efficiency and effectiveness ', A life cycle approach should be undertaken to ensure net
reduction in GHG emissions, even when low-emissions technologies and renewable energies are
considered,;

prevent or reduce the release of GHG emissions (particularly those also causing ozone depletion) from
land use and land use change, processes or equipment, including but not limited to heating, ventilation
and air conditioning units;

realize energy savings wherever possible in the organization, including purchasing of energy efficient
goods and development of energy efficient products and services; and
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— consider aiming for carbon neutrality by implementing measures to offset remaining GHG emissions, for
example through supporting reliable emissions reduction programmes that operate in a transparent way,
carbon capture and storage or carbon sequestration.

6.5.5.2.2 Climate change adaptation
To reduce vulnerability to climate change, an organization should:

— consider future global and local climate projections to identify risks and integrate climate change
adaptation into its decision making;

— identify ppportunities to avoid or minimize damage associated with climate change and where possible
take advantage of opportunities, to adjust to changing conditions (see Box 10); and

— implemgnt measures to respond to existing or anticipated impacts and within its sphergéof influgnce,
contribufe to building capacity of stakeholders to adapt.

Box 10 — Examples of climate change adaptation actions

Examples of|actions to adapt to changing climate conditions include:

— plannind for land use, zoning and infrastructure design and maintenance, taking account of the
implicatipns of a changing climate and greater climatic uncertaintyl and the possibility of increagingly
severe Weather, including floods, high winds, drought and water scarcity or intense heat;

— developing agricultural, industrial, medical and a range of other technologies and techniques and mpking
them adcessible to those in need, ensuring the security, of drinking water, sanitation, food and |other
resourcgs critical to human health;

— supportipg regional steps to reduce vulnerability<le flooding. This includes restoring wetlands that can
help mapage flood water, and reducing the use"of non-porous surfaces in urban areas; and

— providing wide opportunities to increase ‘awareness of the importance of adaptation and prevégntive
measurgs for the resilience of society.through education and other means.

6.5.6 Envifonmental issue 4: Protection of the environment, biodiversity and restoration of natural
habitats

6.5.6.1  Description of the issue

Since the 1P60s, Auman activity has changed ecosystems more rapidly and extensively than il any
comparable periédin history. Rapidly growing demand for natural resources has resulted in a substantigl and
often irreversible loss of habitat and diversity of life on earth "%, Vast areas — both urban and rural —|have
been transformed by human action.

An organization can become more socially responsible by acting to protect the environment and restore
natural habitats and the various functions and services that ecosystems provide (such as food and water,
climate regulation, soil formation and recreational opportunities) "' Key aspects of this issue include:

— valuing and protecting biodiversity Biodiversity is the variety of life in all its forms, levels and
combinations; it includes ecosystem diversity, species diversity and genetic diversity!"®”. Protecting
biodiversity aims to ensure the survival of terrestrial and aquatic species, genetic diversity and natural
ecosystems ¢8I,
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In relption to all its activities an organization should:
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valuing, protecting and restoring ecosystem services Ecosystems contribute to the well-being of
society by providing services such as food, water, fuel, flood control, soil, pollinators, natural fibres,
recreation and the absorption of pollution and waste. As ecosystems are degraded or destroyed, they
lose the ability to provide these services;

using land and natural resource sustainabl

An organization's land-use projects may protect or
degrade habitat, water, soils and ecosystems !'7°I'""]

;and

advancing environmentally sound urban and rural development  Decisions and activities of
organizations can have significant impacts on the urban or rural environment and their related
ecosystems. These impacts can be associated with, for example, urban planning, building and

gorTstructiorn, transport SystenTs, wasteand - Sewage TanagenTent, and-agricutturattechmique

Related actions and expectations

ipentify potential adverse impacts on biodiversity and ecosystem services, andtake measure
or minimize these impacts;

vhere feasible and appropriate, participate in market mechanisms to internalize the
environmental impacts and create economic value in protecting.ecosystem services;

give highest priority to avoiding the loss of natural ecosystems, second to restoring ecos
finally, if the former two actions are not possible or fully effective, to compensating for lo
actions that will lead to a net gain in ecosystem services,over time;

stablish and implement an integrated strategy for‘the administration of land, water and ecg
Iromotes conservation and sustainable use in\a‘socially equitable way;

ke measures to preserve any endemic; threatened or endangered species or habitat
dversely affected;

implement planning, design and’operating practices as a way to minimize the possible ¢
impacts resulting from its de€isions on land use, including decisions related to agricultur
dlevelopment;

incorporate the protection of natural habitat, wetlands, forest, wildlife corridors, protecte
agricultural lands info.the development of buildings and construction works ['221'¢%l;

dopt sustainabte agricultural, fishing, and forestry practices including aspects related to an
r example,'as defined in leading standards and certification schemes 1"

rogressively use a greater proportion of products from suppliers using more sustainable

p.

5 to eliminate

cost of its

ystems, and
5ses through

systems that

that may be

nvironmental
l and urban

d areas and

imal welfare,

technologies

nd-processes;

consider that wild animals and their habitats are part of our natural ecosystems and should
valued and protected and their welfare taken into account; and

avoid approaches that threaten the survival or lead to the global, regional or local extinction
that allow the distribution or proliferation of invasive species.
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6.6 Fairo

6.6.1

6.6.1.1

perating practices

Overview of fair operating practices

Organizations and fair operating practices

Fair operating practices concern ethical conduct in an organization's dealings with other organizations. These
include relationships between organizations and government agencies, as well as between organizations and
their partners, suppliers, contractors, customers, competitors, and the associations of which they are

members.

Fair operatin
sphere, fair
property righ

6.6.1.2

In the area
relationships

competition, socially responsible behaviour, relations with other organizations and respe
S.

Fair operating practices and social responsibility

of social responsibility, fair operating practices concern the way an™organization usg
with other organizations to promote positive outcomes. Positive outcomes can be achiev

providing leadership and promoting the adoption of social responsibility miore broadly throughou

organization’

5 sphere of influence.

6.6.2 Pringiples and considerations

Behaving et
between org
behaviour u
involvement
transparency
with each oth

nically is fundamental to establishing and sustaining ‘legitimate and productive relation
anizations. Therefore, observance, promotion and.“encouragement of standards of €
nderlie all fair operating practices. Preventing .corruption and practising responsible pg
depend on respect for the rule of law, adherence to ethical standards, accountability
. Fair competition and respect for property rights cannot be achieved if organizations do no
er honestly, equitably and with integrity.

6.6.3 Fair ¢pperating practices issue 1: Anti-corruption

6.631 D

Corruption i

scription of the issue

the abuse of entrusted power for private gain. Corruption can take many forms. Examp

corruption in¢lude bribery (soliciting,-offering or accepting a bribe in money or in kind) involving public of
or people in the private sector,-conflict of interest, fraud, money laundering, embezzlement, concealmen

obstruction

Corruption

justice, and trading in influence.

ndermines_ 'an organization's effectiveness and ethical reputation, and can make it liak

criminal prodecution,~as well as civil and administrative sanctions. Corruption can result in the violati

human rightq, the erosion of political processes, impoverishment of societies and damag
It can also digtort'competition, distribution of wealth and economic growt

e to the environ

h [41][44][45][46][120][121][131]

g practice issues arise in the areas of anti-corruption, responsible involvement in the d:ublic
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6.6.3.2

Related actions and expectations

To prevent corruption an organization should:
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identify the risks of corruption and implement and maintain policies and practices that counter corruption
and extortion;

ensure its leadership sets an example for anti-corruption and provides commitment, encouragement and
oversight for implementation of the anti-corruption policies;

support and train its employees and representatives in their efforts to eradicate bribery and corruption,
and provide incentives for progress;
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— raise the awareness of its employees, representatives, contractors and suppliers about corruption and
how to counter it;

— ensure that the remuneration of its employees and representatives is appropriate and for legitimate
services only;

— establish and maintain an effective system to counter corruption;
— encourage its employees, partners, representatives and suppliers to report violations of the organization's

policies and unethical and unfair treatment by adopting mechanisms that enable reporting and follow-up
action without fear of reprisal;

— tlxring violations of the criminal law to the attention of appropriate law enforcement authorities] and

— \ork to oppose corruption by encouraging others with which the organization has operating|relationships
o adopt similar anti-corruption practices.

6.6.4| Fair operating practices issue 2: Responsible political involvement

6.6.4|1  Description of the issue
Orgapizations can support public political processes and encourage: the development of publ|c policy that

benefits society at large. Organizations should prohibit use of undué influence and avoid behavjour, such as
manipulation, intimidation and coercion, that can undermine the \public political process.

6.6.4]2 Related actions and expectations
An onganization should:

— frain its employees and representatives’-and raise their awareness regarding respongible political
involvement and contributions, and how te deal with conflicts of interest;

— e transparent regarding its policies’and activities related to lobbying, political contributiong and political
involvement;

— establish and implement policies and guidelines to manage the activities of people retained to advocate
on the organization's behalf;

— avoid political contributions that amount to an attempt to control or could be perceived as eXerting undue
influence on paliticians or policymakers in favour of specific causes; and

— prohibit activities that involve misinformation, misrepresentation, threat or compulsion.

6.6.5| ~Fair operating practices issue 3: Fair competition

6.6.5.1  Description of the issue

Fair and widespread competition stimulates innovation and efficiency, reduces the costs of products and
services, ensures all organizations have equal opportunities, encourages the development of new or improved
products or processes and, in the long run, enhances economic growth and living standards. Anti-competitive
behaviour risks harming the reputation of an organization with its stakeholders and may create legal problems.
When organizations refuse to engage in anti-competitive behaviour they help to build a climate in which such
behaviour is not tolerated, and this benefits everyone.

There are many forms of anti-competitive behaviour. Some examples are: price fixing, where parties collude
to sell the same product or service at the same price; bid rigging, where parties collude to manipulate a
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competitive bid; and predatory pricing, which is selling a product or service at a very low price with the intent
of driving competitors out of the market and imposing unfair sanctions on competitors.

6.6.5.2

Related actions and expectations

To promote fair competition, an organization should:

the appropriate authorities;

conduct its activities in a manner consistent with competition laws and regulations, and co-operate with

establish procedures and other safeguards to prevent engaging in or being complicit in anti-competitive

behavio

promote
competit

support

be mind
poverty,

I

employee awareness of the importance of compliance with competition legislation’ an
ion;

j fair

anti-trust and anti-dumping practices, as well as public policies that encouragecompetition; and

ul of the social context in which it operates and not take advantage of/social conditions, su
to achieve unfair competitive advantage.

6.6.6 Fair operating practices issue 4: Promoting social responsibility:in the value chain

6.6.6.1

An organizat
leadership a
practices of s

Description of the issue

Ch as

on can influence other organizations through its procurement and purchasing decisions. Thjough

nd mentorship along the value chain, it can promoté adoption and support of the principle
ocial responsibility.

An organization should consider the potential impacts.or unintended consequences of its procuremen

purchasing d
can also stim
as replacing

Every organi
its own impa

6.6.6.2

To promote 9

ecisions on other organizations, and take due care to avoid or minimize any negative impa
ulate demand for socially responsible\products and services. These actions should not be vi
the role of authorities to implementand enforce laws and regulations.

5 and

t and
cts. It
ewed

yation in the value chain is responsible for complying with applicable laws and regulations apd for

Cts on society and the envirpnment.

Related actions and.expectations

ocial responsibility in its value chain, an organization should:

— integratg ethical\social, environmental and gender equality criteria, and health and safety, |n its
purchasing, distribution and contracting policies and practices to improve consistency with gocial
respons|bility.objectives;
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encourage other organizations to adopt similar policies, without indulging in anti-competitive behaviour in
so doing;

carry out appropriate due diligence and monitoring of the organizations with which it has relationships,
with a view to preventing compromise of the organization's commitments to social responsibility;

consider providing support to SMOs, including awareness raising on issues of social responsibility and
best practice and additional assistance (for example, technical, capacity building or other resources) to
meet socially responsible objectives;

actively participate in raising the awareness of organizations with which it has relationships about
principles and issues of social responsibility; and
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— promote fair and practical treatment of the costs and benefits of implementing socially responsible
practices throughout the value chain, including, where possible, enhancing the capacity of organizations
in the value chain to meet socially responsible objectives. This includes adequate purchasing practices,
such as ensuring that fair prices are paid and that there are adequate delivery times and stable contracts.

6.6.7 Fair operating practices issue 5: Respect for property rights

6.6.7.1  Description of the issue

The right to own property is a human right recognized in the Universal Declaration of Human Rights. Property
rights cover both physical property and intellectual property and include interest in land and other physical
assefs, copyrights, patents, geographical indicator rights, funds, moral rights and other rights.-They may also
encofnpass a consideration of broader property claims, such as traditional knowledge of specifie [groups, such
as ingligenous peoples, or the intellectual property of employees or others.

Recagnition of property rights promotes investment and economic and physieal) security,| as well as
encolrraging creativity and innovation.

6.6.7]12 Related actions and expectations
An onganization should:
— implement policies and practices that promote respect for property rights and traditional knowledge;

— ¢onduct proper investigations to be confident it has lawfultitle permitting use or disposal of pfoperty;

— ot engage in activities that violate property rights, ineluding misuse of a dominant position, ¢ounterfeiting
nd piracy;

— pay fair compensation for property that it acquires or uses; and

— ¢onsider the expectations of society, human rights and basic needs of the individual when exercising and
protecting its intellectual and physigal\property rights.

6.7 | Consumer issues
6.7.1] Overview of consumerissues

6.7.1{1 Organizations*and consumer issues

Orgapizations that| provide products and services to consumers, as well as other custpmers, have
respansibilities to those consumers and customers. The issues that are mainly applicable for customers
purchasing for~commercial purposes are dealt with in 6.6. Issues that are mainly appropriate fof people who
purchase’ for private purposes (consumers) are dealt with in the present clause. Particular parts of both 6.6
and the_present clause could, however, be applicable to either customers or consumers.

Responsibilities include providing education and accurate information, using fair, transparent and helpful
marketing information and contractual processes, promoting sustainable consumption and designing products
and services that provide access to all and cater, where appropriate, for the vulnerable and disadvantaged.
The term consumer refers to those individuals or groups that make use of the output of the organizations'
decisions and activities and does not necessarily mean that consumers pay money for products and services.
Responsibilities also involve minimizing risks from the use of products and services, through design,
manufacture, distribution, information provision, support services and withdrawal and recall procedures. Many
organizations collect or handle personal information and have a responsibility to protect the security of such
information and the privacy of consumers.

The principles of this clause apply to all organizations in their role of serving consumers; however, the issues
may have very different relevance, according to the kind of organization (such as private organizations, public
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service, local welfare organizations or other types) and the circumstances. Organizations have significant
opportunities to contribute to sustainable consumption and sustainable development through the products and
services they offer and the information they provide, including information on use, repair and disposal.

6.7.1.2

Consumer issues and social responsibility

Consumer issues regarding social responsibility are related to, among other matters, fair marketing practices,
protection of health and safety, sustainable consumption, dispute resolution and redress, data and privacy
protection, access to essential products and services, addressing the needs of vulnerable and disadvantaged
consumers, and education. The UN Guidelines for Consumer Protection " provide fundamental information
on consumer issues and sustainable consumption (see Box 11).

The UN Gui
consumer pi|
they were e

consumers ffom hazards to their health and safety, promote and protect the economig¢-interests of consu
umers to make informed choices, provide consumer education, make available effective

enable cong
consumer re
groups 1'%,

These principles of consumer protection are elaborated and detailed throaghout the text of the UN Guide]

and are com

Box 11 — UN Guidelines for Consumer Protection

ptection. The UN General Assembly adopted these Guidelines in 1985 by cénsensus. In
kpanded to include provisions on sustainable consumption. They call upor’ states to p

dress, promote sustainable consumption patterns and guaranteefreedom to form cong

monly referred to as the “consumer rights” 4]

Helines for Consumer Protection is the most important international document.in the redim of

1999
otect
mers,

umer

ines,

6.7.2 Prindiples and considerations

6.7.2.1

The UN Gui
Cultural Righ
needs of corl
of living, ing
conditions ar
promote just

These legitinpate needs include:

safety
their hea

being in
choices
advertis

Pilinciples

Helines for Consumer Protection ['* @nd the International Covenant on Economic, Socia

ts 'Y express principles that should,guide socially responsible practices regarding the legit

luding adequate food, clothing and housing, and to the continuous improvement of
d availability of essential products and services, including financial. They also include the ri
, equitable and sustainable economic and social development and environmental prote

The right of aceess to non-hazardous products and protection of consumers from hazar
Ith and safety, stemming from production processes, products and services;

formed Access of consumers to adequate information to enable them to make infg
accofding to individual wishes and needs and to be protected against dishonest or misle
ng-or.labelling;

and
mate

sumers, including satisfaction of'basic needs and the right of everyone to an adequate stapdard

living
ght to
ction.

ds to

rmed
hding

making

choices

The promotion and protection of the economic interests of consumers, including

the ability to select from a range of products and services, offered at competitive prices with an assurance
of satisfactory quality;

being heard

Freedom to form consumer and other relevant groups or organizations and the

opportunity of such organizations to present their views in decision-making processes affecting them,
especially in the making and execution of government policy, and in the development of products and

services

redress

52

Availability of effective consumer redress, in particular in the form of fair settlement of just
claims, including compensation for misrepresentation, badly made products or unsatisfactory services;
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Consumer education, including education on the environmental, social and economic

impacts of consumer choice, enables consumers to make informed, independent choices about products
and services while being aware of their rights and responsibilities and how to act on them; and

healthy environment

This is an environment that is not threatening to the well-being of present and

future generations"®”. Sustainable consumption includes meeting the needs of present and future
generations for products and services in ways that are economically, socially and environmentally
sustainable.

Additional principles include:

q

4

6.7.2

Altho
respe
does
activi

ability.

Vulngrable groups have different abilities and, in their role as consumers, vulnerable groups

have
servi

Article

flull scientific certainty should not be used as a reason for postponing-cost-effective measur
¢nvironmental degradation or damage to human health. When .considering cost-effecti

ghort-term economic costs to the organization;
an additional basis on which to analyse consumer issues and prevent perpetuation of gende|

geople, to the greatest extent possible, without the need for adaptation or specialized desig
even principles to universal design: equitable use, flexibility in use, simple and intuitive usi

- . , i} R— —
121"% which provides that no one be subjected to arbitrary interference with their\pn
ome or correspondence, or to attacks upon their honour and reputation, and that evetyone

o the protection of the law against such interference or attacks;

he precautionary approach This is drawn from the Rio Declaration’ on Envin
Development™®® and subsequent declarations and agreements "*1'*2I172 Cyhich advance
at where there are threats of serious or irreversible damage to the environment or human

easure, an organization should consider the long-term costs and benefits of that measure

bromotion of gender equality and empowerment of women This
Declaration of Human Rights and the Millennium Development Goals (see Boxes 2, 6 and 13
ee also Box 12); and

romotion of universal design  This is the design of products and environments to be

hformation, tolerance for error, low, physical effort and size and space for approach and use!

2 Considerations

cted, an organization\can contribute to the fulfilment of this right. Particularly in areas wh
not adequately satisfy people's basic needs, an organization should be sensitive to the
ties on people's-ability to satisfy those needs. It should also avoid actions that would je

man Rights,
vacy, family,
has the right

bnment and
the concept
ealth, lack of
bs to prevent
veness of a
not only the

is drawn from the Universal

). It provides
I stereotypes

usable by all
n. There are
b]ﬁe%ceptlble

ugh the state has the primary responsibility for ensuring that the right to satisfaction of basic needs is

ere the state
impact of its
bpardize this

see 6.3.7.2)

particutar needs to be addressed and can, in some cases, require specially tailored
ces\They have special needs because they may not know their rights and responsibiliti

unab

roducts and

s or may be
e-fo act on their knowledge. They may also be unaware of or unable to assess potential ris{s associated

with products or services and thus to make balanced judgements.

6.7.3 Consumer issue 1: Fair marketing, factual and unbiased information and fair contractual
practices

6.7.3

A

Description of the issue

Fair marketing, factual and unbiased information and fair contractual practices provide information about
products and services in a manner that can be understood by consumers. This allows consumers to make
informed decisions about consumption and purchases and to compare the characteristics of different products
and services. Fair contractual processes aim to protect the legitimate interests of both suppliers and
consumers by mitigating imbalances in negotiating power between the parties. Responsible marketing may

©1S0
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involve provision of information on the social, economic and environmental impacts across the whole life cycle
and value chain. Details of products and services provided by suppliers play an important role in purchasing
decisions because this information may provide the only data readily available to consumers. Unfair,
incomplete, misleading or deceptive marketing and information can result in purchase of products and
services that do not meet consumer needs, and result in a waste of money, resources and time "?'** and
may even be hazardous to the consumer or the environment. It can also lead to a decline in consumer
confidence, with consumers not knowing whom or what to believe. This can adversely affect the growth of
markets for more sustainable products and services.

6.7.3.2 Related actions and expectations

When comm Linicatling with consumers, an organiZation snould:

— not engfge in any practice that is deceptive, misleading, fraudulent or unfair, unclear or~ambiglious,
including omission of critical information;

— consent|to sharing relevant information in a transparent manner which allows for-~easy acces§ and
comparigons as the basis for an informed choice by the consumer;

— clearly identify advertising and marketing;

— openly disclose total prices and taxes, terms and conditions of the prodticts and services (as well ap any
accessory required for use) and delivery costs. When offering consumer credit, provide details ¢f the
actual apnual interest rate as well as the annual percentage rate (APR) charged, which includes 4l the
costs inyolved, amount to be paid, number of payments and theduge dates of instalment payments;

— substanfiate claims or assertions by providing underlying facts*and information upon request;

— not use fext, audio or images that perpetuate stereotyping in regard to, for example, gender, religion| race,
disability or personal relationships;

— give prijnary consideration in advertising and*marketing to the best interests of vulnerable grpups,
including children, and not engage in activifies that are detrimental to their interests;

— provide gomplete, accurate, and understandable information that can be compared in official or commnonly
used languages at the point of sale ‘and according to applicable regulations on:

— all important aspects of-preducts and services, including financial and investment products, igeally
takipg into account the full life cycle;

— the key quality aspects of products and services as determined using standardized test procedures,
and| compared,X when possible, to average performance or best practice. Provision of [such
information-should be limited to circumstances where it is appropriate and practical and would @ssist
conBumMers:

hen thand cafaty, aconanta Af Aradlinte AnA camsinae ol Ac AAatantially haoardAic 1o haoa dOUS
dit—aa—oaroty aop Ctto— O pProtutioant—S CViCC oo utao POt tan y riaar GO ST aza

materials and hazardous chemicals contained in or released by products during their life cycle;

— information regarding accessibility of products and services; and

— the organization's location, postal address, telephone number and e-mail address, when using
domestic or cross-border distance selling, including by means of the Internet, e-commerce, or mail
order;

— use contracts that:

— are written in clear, legible and understandable language;
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change prices and conditions, the transfer of risk of insolvency to consumers or unduly
periods, and avoid predatory lending practices including unreasonable credit rates; and

provide clear and sufficient information about prices, features, terms, conditions, costs,
of the contract and cancellation periods.

6.7.4 Consumer issue 2: Protecting consumers' health and safety

6.7.4.1  Description of the issue

do not include unfair contract terms, such as the unfair exclusion of liability, the right to unilaterally

long contract

the duration

Protgction of consumers' health and safety involves the provision of products and services that
that ¢lo not carry unacceptable risk of harm when used or consumed. The protection should.cq
intenfled use and foreseeable misuse*I"°1 Clear instructions for safe use, including a
mainfenance, are also an important part of the protection of health and safety.

An ofganization's reputation may be directly affected by the impact on consumefs" health and
proddicts and services.

Prodiicts and services should be safe, regardless of whether or not legal“safety requirements
Safety includes anticipation of potential risks to avoid harm or dangef.)As all risks cannot be
elimipated, measures to protect safety should include mechanisms fer{product withdrawal and reg

6.7.4]2 Related actions and expectations
In pr
spec
recog

ptecting the health and safety of consumers, an organization should take the following act
al attention to vulnerable groups (with special attention to children) that might not have th
nize or assess potential dangers. It should:

rovide products and services that, under.normal and reasonably foreseeable conditions of
r users and other persons, their property, and the environment;

ssess the adequacy of health and safety laws, regulations, standards and other spe
ddress all health and safetytaspects P14 “An organization should go beyond mir
quirements where there is\evidence that higher requirements would achieve signifi
rotection, as indicated by the occurrence of accidents involving products or services that c
inimum requirements;~or the availability of products or product designs that can reduce th
everity of accidents;

q

4

vhen a product; after having been placed on the market, presents an unforeseen hazard, |
defect or contains misleading or false information, stop the services or withdraw all products
ih the distribution chain. An organization should recall products using appropriate measures
fleach people who purchased the product or made use of the services and compensate c
Ipsses\suffered. Measures for traceability in its value chain may be pertinent and useful;

are safe and
ver both the
ssembly and

safety of its

are in place.
foreseen or
all.

ons and pay
e capacity to

Ise, are safe

cifications to
imum safety
cantly better
pnform to the
e number or

as a serious
that are still
and media to
pbnsumers for

mimmize Tisks i the desigmof products by:

process, product or service, as well as hazards arising in all the stages and conditions

identifying the likely user group(s), the intended use and the reasonably foreseeable misuse of the

of use of the

product or service and, in some cases, provide specially tailored products and services for vulnerable

groups;

arising from the hazards identified; and

and information for users;
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reducing the risk by using the following order of priority: inherently safe design, protective devices

55


https://standardsiso.com/api/?name=8c1ad760a1836cacb7675e6d9b8f3491

ISO 26000:2010(E)

assure the appropriate design of information on products and services by taking into account different
consumer needs and respecting differing or limited capacities of consumers, especially in terms of time
allocated to the information process;

in product development, avoid the use of harmful chemicals, including but not limited to those that are
carcinogenic, mutagenic, toxic for reproduction, or persistent and bio-accumulative. If products containing
such chemicals are offered for sale, they should be clearly labelled;

as appropriate, perform a human health risk assessment of products and services before the introduction
of new materials, technologies or production methods, and, when appropriate, make documentation

available to consumers;

convey
been int

instruct
normally

adopt m
in the ¢4

6.7.5 Cong

6.7.5.1

Sustainable

development.

Developmen

people, stat¢s should reduce and eliminate unsustainable” patterns of production and consumption

concept of s

integrity of apimals and avoiding cruelty

An organizaf

cycles and value chains, and the nature of the information it provides to consumers.

Current rates

depletion. Consumers play an impertant role in sustainable development by taking ethical, social, ecor

Description of the issue

ital safety information to consumers using symbols wherever possible, preferably those that
brnationally agreed, in addition to the textual information;

consumers in the proper use of products and warn them of the risks involved)in intend
foreseeable use; and

pasures that prevent products from becoming unsafe through improper-handling or storage
re of consumers.

umer issue 3: Sustainable consumption

consumption is consumption of products and reseurces at rates consistent with sustai
The concept was promoted by Principle 8 of\the Rio Declaration on Environment
(58 " which states that to achieve sustainable;development and a higher quality of life f

Istainable consumption als[c1>7csa]ncompasses a concern for animal welfare, respecting the ph

ion's role in sustainable consumption arises from the products and services it offers, the

of consumption are clearly-unsustainable, contributing to environmental damage and res

have

ed or

while

hable
and
or all
The
ysical

ir life

burce
omic

and environmental factors into agcount based on accurate information in making their choices and purchgsing

decisions.

6.7.5.2 Related actions . and expectations

To contributg to sustainable consumption, an organization, where appropriate, should:

— promote| effective education empowering consumers to understand the impacts of their choicgs of
products—and Services on their well being and on the environment. Practical advice can be provided on

how to modify consumption patterns and to make necessary changes;

cycle, and reduce adverse impacts on society and the environment by:

offer consumers socially and environmentally beneficial products and services considering the full life

eliminating, where possible, or minimizing any negative health and environmental impact of products

and services, and where less harmful and more efficient alternatives exist, providing the choice of
products or services that have less adverse effects on the society and the environment;

if possible, offering or suggesting recycling and disposal services;
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preferring supplies that can contribute to sustainable development;
offering high quality products with longer product life, at affordable prices;

providing consumers with scientifically reliable, consistent, truthful, accurate, comparable and
verifiable information about the environmental and social factors related to production and delivery of
its products or services, includin%, where appropriate, information on resource efficiency, taking the
value chain into account M3l
providing consumers with information about products and services, including on: performance,
impacts on health, country of origin, energy efficiency (where applicable), contents or ingredients

6.7.6

6.7.6

Cons

addr
inclu

for re

Prod
as a

time.

Prov
offer
and

sales

6.7.6

Ano

(including, where appropriate, use of genetically moditied organisms and nanopartic
related to animal welfare (including, where appropriate, use of animal testing). ‘ar
maintenance, storage and disposal of the products and their packaging; and

making use of reliable and effective, independently verified labelling schemes or othe
schemes, such as eco-labelling or auditing activities, to communicate positive environm
energy efficiencies, and other socially and environmentally beneficial characteristics of
services 14l

Consumer issue 4: Consumer service, support, and complaint and dispute resolutig

1 Description of the issue
umer service, support, and complaint and dispute resolutien are the mechanisms an organiz
ss the needs of consumers after products and sefvices are bought or provided. Such
e proper installation, warranties and guarantees, technical support regarding use, as well
turn, repair and maintenance.

icts and services that do not provide satisfactory performance, either because of flaws or b

Fesult of misuse, may result in a violation of consumer rights as well as a waste of money, r

ders of products and services,can increase consumer satisfaction and reduce levels of g
hg high quality products and-Services. They should provide clear advice to consumers on ap
bn recourse or remedies for-faulty performance. They can also monitor the effectiveness
service, support and dispute resolution procedures by surveys of their users "*4Il'?7]

2 Related actions and expectations

flganization should:

es), aspects
d safe use,

r verification
bntal aspects,
broducts and

ation uses to
mechanisms
BS provisions

eakdowns or
sources and

omplaints by
bropriate use
Df their after-

ke measlres to prevent complaints ¥ by offering consumers, including those who ob

ain products

rodgh distance selling, the option to return products within a specified period or obtain othgr appropriate

medies;

review complaints and improve practices in response to complaints;

if appropriate, offer warranties that exceed periods guaranteed by law and are suitable for
length of product life;

the expected

clearly inform consumers how they can access after-supply services and support as well as dispute

resolution and redress mechanisms "I

offer adequate and efficient support and advice systems;

offer maintenance and repair at a reasonable price and at accessible locations and make information

readily accessible on the expected availability of spare parts for products; and
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make use of alternative dispute resolution, conflict resolution and redress procedures that are based on

national or international standards, are free of charge or are at minimal cost to consumers ™'® and that
do not require consumers to waive their rights to seek legal recourse.

Box 12 — Consumer dispute resolution

The ISO family of quality management standards contains a set of three guidance standards pertaining to:
customer satisfaction codes (designed to decrease the likelihood of complaints arising); complaints handling;
and external dispute resolution (in those situations where the complaints cannot be resolved within the
organization). Taken together, the three standards provide a systematic approach to customer complaints

prevention a
depending ¢
meeting thei
standards ar

ISO 100
organizg
effective

ISO 100
organiza
effective

ISO 100
organiza
to resolv

nd handling and dispute resolution. Organizations can also use one or more of these stand

ards,

n their needs and circumstances. The guidance in these standards assists organizatio
obligations to provide consumers with redress and to give them an opportunity to be heard

A%

D1, Quality management — Customer satisfaction — Guidelines for codes\-of condu
tions™. This International Standard assists organizations in developing\@and impleme
, fair and accurate codes of conduct.

P2, Quality management — Customer satisfaction — Guidelines¢.for complaints handlil
tions®. This International Standard provides guidance on how(organizations can fairly
ly address complaints about their products and services.

D3, Quality management — Customer satisfaction — Guidelines for dispute resolution exter
tions'™. This International Standard addresses situations-Wwhere organizations have been u
e complaints through their internal complaints handlingmechanisms.

ns in
. The

bt for
nting

ng in
and

hal to
hable

6.7.7 Congumer issue 5: Consumer data protection and privacy

6.7.7.1

Consumer d
types of infq
Increasing ug
growth in lar
with regard t

Organization

Description of the issue

hta protection and privacy are intended to safeguard consumers' rights of privacy by limitin
rmation gathered and the_ways in which such information is obtained, used and sed
e of electronic communication (including for financial transactions) and genetic testing, as W
pe-scale databases, raise-concerns about how consumer privacy can be protected, partic
b personally identifiable_information [3eI123][124]125]

5 can help to maintain their credibility and the confidence of consumers through the u

rigorous systems for obtaining, using and protecting consumer data.

6.7.7.2

To prevent p

services

Related actions and expectations

g the
ured.
ell as
ularly

se of

ersonal data collection and processing from infringing privacy, an organization should:

or provided with the informed and voluntary consent of the consumer;

consumer to the unwanted use of data for marketing purposes;

58

only obtain data by lawful and fair means;

limit the collection of personal data to information that is either essential for the provision of products and

refrain from making the use of services or the claim to special offers contingent on agreement by the

specify the purpose for which personal data are collected, either before or at the time of data collection;
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not disclose, make available or otherwise use personal data for purposes other than those specified,
including marketing, except with the informed and voluntary consent of the consumer or when required by
the law;

provide consumers with the right to verify whether the organization has data relating to them and to
challenge these data, as defined by law. If the challenge is successful, the data should be erased,
rectified, completed or amended, as appropriate;

protect personal data by adequate security safeguards;

be open a

bou

t developments, practices and policies regarding personal data, and provide readily

disclose the identity and usual location of the person accountable for data protection dn, the
(sometimes called the data controller), and hold this person accountable for complying wi
easures and applicable law.

organization
th the above

6.7.8] Consumer issue 6: Access to essential services

6.7.8{1 Description of the issue
Altho
are n
satisf
as e

achis

Lgh the state is responsible for ensuring that the right to satisfaction of basic needs is res
nany locations or conditions in which the state does not ensure’ that this right is protected.
action of some basic needs, such as health care, is protected, the right to essential utility s
ectricity, gas, water, wastewater services, drainage,¢sewage and communication may
ved. An organization can contribute to the fulfilment of:this right (1991,

pected, there
Even where
Brvices, such
not be fully

6.7.8|12 Related actions and expectations
An onganization that supplies essential services should:

mot disconnect essential services for.nan-payment without providing the consumer or group ¢f consumers

vith the opportunity to seek reasonable time to make the payment. It should not resort
disconnection of services that penalize all consumers regardless of payment;

ih setting prices and charges, offer, wherever permitted, a tariff that will provide a subsidy
are in need,;

operate in a transparent manner, providing information related to the setting of prices and ch

e¢xpand their €overage and provide the same quality and level of service without discrim
groups of copsumers;

to collective

o those who

hrges;

ination to all

ation against

y group of consumers; and

¥anage any curtailment or interruption of supply in an equitable manner, avoiding discrimin
n

maintain and upgrade its systems to help prevent disruption of service.
6.7.9 Consumer issue 7: Education and awareness

6.7.9.1  Description of the issue

Education and awareness initiatives enable consumers to be well informed, conscious of their rights and
responsibilities, more likely to assume an active role and to be able to make knowledgeable purchasing
decisions and consume responsibly. Disadvantaged consumers in both rural and urban areas, including low-
income consumers and those with low literacy levels, have special needs for education and increased
awareness. Whenever there is a formal contract between an organization and a consumer, the organization
should verify that the consumer is properly informed of all applicable rights and obligations.

© 1SO 2010 — All rights reserved 59


https://standardsiso.com/api/?name=8c1ad760a1836cacb7675e6d9b8f3491

ISO 26000:2010(E)

The aim of consumer education is not only to transfer knowledge, but also to empower consumers to act on
this knowledge. This includes developing skills for assessing products and services and for making
comparisons. It is also intended to raise awareness about the impact of consumption choices on others and
on sustainable development!"®". Education does not exempt an organization from being responsible if a
consumer is harmed when using products and services.

6.7.9.2 Related actions and expectations
In educating consumers, an organization, when appropriate, should address:

— health and safety, including product hazards;

— informatjon on appropriate laws and regulations, ways of obtaining redress and agencies| and
organizdtions for consumer protection;

— product And service labelling and information provided in manuals and instructions;

— informatjon on weights and measures, prices, quality, credit conditions and ,availability of essntial
services

— informatjon about risks related to use and any necessary precautions;
— financialland investment products and services;

— environmental protection;

— efficientuse of materials, energy and water;

— sustainapble consumption; and

— proper disposal of wrapping, waste, and products.
6.8 Community involvement and development

6.8.1 Overyiew of community involvement and development

It is widely agcepted today that organizations have a relationship with the communities in which they op¢rate.
This relation$hip should be based-on community involvement so as to contribute to community development.
Community involvement — either individually or through associations seeking to enhance the public ggod —
helps to strepgthen civil sggiety. Organizations that engage in a respectful manner with the community ahd its
institutions rgflect and reinforce democratic and civic values.

physical proximity. to an organization's sites or within an organization's areas of impact. The area and the
community niembers affected by an organization's impacts will depend upon the context and especially|upon
the size and nature of those impacts. In general, however, the term community can also be understood to
mean a group of people having particular characteristics in common, for instance a “virtual” community
concerned with a particular issue.

Community ip thistclause refers to residential or other social settlements located in a geographic area thaFis in
n

Community involvement and community development are both integral parts of sustainable development.

Community involvement goes beyond identifying and engaging stakeholders in regard to the impacts of an
organization's activities; it also encompasses support for and building a relationship with the community.
Above all, it entails acknowledging the value of the community. An organization's community involvement
should arise out of recognition that the organization is a stakeholder in the community, sharing common
interests with the community.
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An organization's contribution to community development can help to promote higher levels of well being in
the community. Such development, generally understood, is the improvement in the quality of life of a
population. Community development is not a linear process; moreover, it is a long-term process in which
different and conflicting interests will be present. Historical and cultural characteristics make each community
unique and influence the possibilities of its future. Community development is therefore the result of social,
political, economic and cultural features and depends on the characteristics of the social forces involved.
Stakeholders in the community may have different — even conflicting — interests. Shared responsibility is
needed to promote well being of the community as a common objective.

Issues of community development to which an organization can contribute include creating employment
through expandlng and d|ver3|fy|ng economlc act|V|t|es and technologlcal development It can also contribute

nt initiatives;
expa dmg educat|on and skills development programmes promoting and preservmg culture nd arts; and
provifling and/or promoting community health services. Community development may include institutional

strenpthening of the community, its groups and collective forums, cultural, social’ and environmental

programmes and local networks involving multiple institutions.

Commmunity development is usually advanced when the social forces in a commanity strive to pfomote public
partigipation and pursue equal rights and dignified standards of living for all citizens, without dis¢rimination. It
is a process internal to the community that takes account of existing relations and overcomes barriers to the
enjoyment of rights. Community development is enhanced by socially responsible behaviour.

Socigl investments that contribute to community development cam\sustain and enhance an grganization's
relatipnships with its communities, and may or may not be associated with an organization's corg operational
activities (see 6.8.9).

Whilg¢ some aspects of the actions discussed in this section’can be understood as philanthropy, [philanthropic
activities alone do not achieve the objective of integrating social responsibility into the organization (as
discussed in 3.3.4).

6.8.2| Principles and considerations

6.8.2|1 Principles

In addition to the principles of social responsibility outlined in Clause 4, the following specific principles are
appligable to community involvement and development. An organization should:

— ¢onsider itself as part ‘of) and not separate from, the community in approaching community involvement

6.8.2.2

The

and development;

flecognize and’have due regard for the rights of community members to make decisions in rej
¢ommunity_and thereby pursue, in the manner they choose, ways of maximizing their reg
opportunities;

ation to their
sources and

aditions and

;Lecognize and have due regard for the characteristics, for example, cultures, religions, t
istary, of the community while interacting with it; and

recognize the value of working in partnership, supporting the exchange of experiences, resources and

efforts.

Considerations

[157]

Copenhagen Declaration recognizes the “urgent need to address profound social

challenges,

especially poverty, unemployment and social exclusion”. The Copenhagen Declaration and Programme of
Action pledged the international community to make the conquest of poverty, the goal of full productive,
appropriately remunerated and freely chosen employment, and the fostering of social integration overriding
objectives of development.
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The UN Millennium Declaration sets out goals that, if met would help solve the world's main development
challenges (see Box 13). The UN Millennium Declaration !'*% emphasizes that although development should
be guided and driven primarily by public policies, the development process depends on the contributions of all
organizations. Community involvement helps to contribute, at a local level, to the achievement of these goals.
The Rio Declaration on Environment and Development!™® introduced Agenda 21, which is a process to
develop a comprehensive action plan that can be implemented locally by organizations in every area in which
human activities impact on society and the environment.

Box 13 — Millennium Development Goals

The Millenniyim Development Goals (MDGs) "> are eight goals to be achieved by the year 2015 that redpond

to the world's
the Millenniu

The eight ML

. Eradicate

. Achieve u

. Promote g
. Reduce ch
. Improve m
. Combat H
. Ensure en
. Develop a

0N O WN -

The MDGs b

main development challenges. The MDGs are drawn from the actions and targets contain
M Declaration.

Gs are:

bxtreme poverty and hunger

niversal primary education

ender equality and empower women
ild mortality

aternal health

V/AIDS, malaria and other diseases
vironmental sustainability

global partnership for development

reak down into 18 quantifiable targets that are measured by 48 indicators.

ed in

An organization should consider supporting related public policies when engaging with the community
opportunities to maximize desired.outcomes that promote sustainable development throygh a

may present
shared visior

Organization
However, the
other groups

for the rule of

Before decid
research its
positive impg

When deve
opportunities

and common understanding of development priorities and partnerships.

5 often join partnerships andtassociate with others to defend and advance their own inte
se associations should represent their members' interests on the basis of respecting the rig
and individuals to do the'same, and they should always operate in a way that increases re
law and democratig-processes.

ing upon an approach to community involvement and development, an organization s
cts.

oping»plans for community involvement and development, an organization should

This

rests.
hts of
Spect

hould

botential impagts on the community and plan ways of mitigating negative impacts and optimizing

seek

important to
under-repres

ented groups.

to engage wrth a broad range of stakeholders (see 4.5, 5.3 and Clause 7). In addltlon i

The most important areas for community involvement and development will depend on the particular
community and the unique knowledge, resources and capacity each organization brings to the community.

Some activities of an organization may be explicitly intended to contribute to community development; others
may aim at private purposes but indirectly promote general development.

By integrating the concept of community involvement into the organization's decisions and activities, an
organization can minimize or avoid negative impacts and maximize the benefits of those activities and
sustainable development within the community. An organization can use its inherent skills base for community
involvement (see Box 14).
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Box 14 — Contributing to community development through an organization's core activities

Some examples of ways in which an organization's core activities can contribute to community development
include:

an enterprise selling farm equipment could provide training in farming techniques;

a company planning to build an access road could engage the community at the planning stage to identify
how the road could be built to also meet the needs of the community (for example, by providing access

for local farmers);

— frade unions could use their membership networks 1o disseminate Information abouf |good health
ractices to the community;
— 4 water-intensive industry building a water purification plant for its own needs could"also provide clean

vater to the community;

n environmental protection association operating in a remote area could_buy/the supplies 1
ctivities from local commerce and producers; and

a recreational club could allow use of its facilities for educationalyactivities for illiterate
¢ommunity.

eeded for its

adults in the

An o
comr
rights
such

ganization might be confronted with humanitarian crises.or other circumstances that threa

as flooding, droughts, tsunamis and earthquakess-displacement of populations and armed ¢

Orgaizations with activities, partners or other stakeholders in an affected area should consider ¢

the a
in m4g

leviation of these situations, or might wish-to do so out of simple humanity. Organizations ¢
ny ways, from disaster relief to re-building efforts. In every case, human suffering should b

payirlg particular attention to the most yulnerable in a given situation and in the population at I3

wom

bn and children. The dignity and rights of all victims should be respected and supported.

In cripis situations it is important.to have a co-ordinated response, therefore it is important to wo

authg

6.8.3

6.8.3|1

Com

rities and, where applicable, international humanitarian organizations and other appropriate
Community involvement and development issue 1: Community involvement

Description of the issue

munity involvement is an organization's proactive outreach to the community. It is aimed

and solving problems, fostering partnerships with local organizations and stakeholders and asy

good

ofgahizational citizen of the community. It does not replace the need for taking responsibilit

en to disrupt

hunity life, aggravate social and economic community problems and may also increase rigks of human
abuse (see 6.3.4). Examples of such situationsinclude food security emergencies, natyral disasters

nflicts.

pntributing to
AN contribute
b addressed,
rge, such as

'k with public
entities.

bt preventing
iring to be a
y for impacts

on society—and-—the—environment: ClydlliLat;Ullb contribute—tothetrcommunities—through—theirparticipation in
and support for civil institutions and through involvement in networks of groups and individuals that constitute
civil society.

Community involvement also helps organizations to familiarize themselves with community needs and
priorities, so that the organization's developmental and other efforts are compatible with those of the
community and society. An organization might become involved through, for example, participation in forums
established by local authorities and residents' associations or by creating such forums.

Some traditional or indigenous communities, neighbourhood associations or Internet networks express
themselves without constituting a formal “organization”. An organization should be aware that there are many
types of groups, formal and informal, that can contribute to development. An organization should respect the
cultural, social and political rights of such groups.
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It is important that actions for community involvement uphold respect for the rule of law and for participatory
processes that respect the rights and have due regard for the views of others to express and defend their own
interests.

6.8.3.2 Related actions and expectations

An organization should:

6.8.4 Community involvement and development issue 2: Education and culture

6.8.4.1  Description of the issue

consult representative community groups in determining priorities for social investment and community
development activities. Special attention should be given to vulnerable, discriminated, marginalized,
unrepresented and under-represented groups, to involve them in a way that helps to expand their options
and resgect their rights;

consult pnd accommodate communities, including indigenous people, on the terms and conditions of
development that affect them. Consultation should occur prior to development and should bé basé¢d on
completg, accurate and accessible information'**;

participgte in local associations as possible and appropriate, with the objective. of”contributing tp the
public gpod and the development goals of communities;

maintain transparent relationships with local government officials and political representatives, free| from
bribery qr improper influence;

encourafge and support people to be volunteers for community service; and

development programmes. When doing so, an organization should respect the rights and have due

contribuF to policy formulation and the establishment, implémentation, monitoring and evaluatipn of
regard for the views of others to express and defend theirtown interests.

Education and culture are foundations for Social and economic development and part of community identity.
Preservation|and promotion of culture and-promotion of education compatible with respect for human fights

have positivg impacts on social cohesionand developmen

6.8.4.2 Related actions and-\expectations

An organizatfon should:

64

t[151]

promote|and support education at all levels, and engage in actions to improve the quality of and accgss to
educatign, prameote local knowledge and help eradicate illiteracy;

in particular/ promote learning opportunities for vulnerable or discriminated groups:

encourage the enrolment of children in formal education and contribute to the elimination of barriers to
children obtaining an education (such as child labour)"*;

promote cultural activities where appropriate, recognize and value the local cultures and cultural traditions,
consistent with the principle of respect for human rights. Actions to support cultural activities that
empower historically disadvantaged groups are especially important as a means of combating
discrimination;

consider facilitating human rights education and awareness raising;
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— help conserve and protect cultural heritage, especially where the organization's activities have an impact
on It [161][163][164]. and

— where approPriate, promote the use of traditional knowledge and technologies of indigenous
communities .

6.8.5 Community involvement and development issue 3: Employment creation and skills
development

6.8.5.1 Description of the issue

Employment is an internationally recognized objective related to economic and social devglopment. By
creating employment, all organizations, large and small, can make a contribution to reducing| poverty and
promjoting economic and social development. In creating employment, employers should ©bservg the relevant
guidgnce offered in 6.3 and 6.4.

Skill§ development is an essential component of employment promotion and of\assisting people to secure
decept and productive jobs and is vital to economic and social development.

6.8.5|2 Related actions and expectations
An ofganization should:

— analyse the impact of its investment decisions on employment creation and, where econonpically viable,
ake direct investments that alleviate poverty through employment creation;

— ¢onsider the impact of technology choice on employment and, where economically viable |in the longer
term, select technologies that maximize employment opportunities;

— ¢onsider the impact of outsourcing decisions on employment creation, both within the|organization
making the decision and within external.organizations affected by such decisions;

— ¢onsider the benefit of creating directemployment rather than using temporary work arrangements;
— ¢onsider participating in local-and national skills development programmes, including apprenticeship
rogrammes, programmes focused on particular disadvantaged groups, lifelong learning |programmes

nd skills recognition and certification schemes;

— ¢onsider helping to_develop or improve skills development programmes in the community|where these
are inadequate possibly in partnership with others in the community;

— give special attention to vulnerable groups with regard to employment and capacity building; pnd

— ¢onsiderhelping to promote the framework conditions necessary to create employment.

6.8.6—Community-involvementand-devetopmentissue4-—Fechnotogy devetopmentand-access

6.8.6.1  Description of the issue

To help advance economic and social development, communities and their members need, among other
things, full and safe access to modern technology. Organizations can contribute to the development of the
communities in which they operate by applying specialized knowledge, skills and technology in such a way as
to promote human resource development and technology diffusion.

Information and communication technologies characterize much of contemporary life and are a valuable basis
for many economic activities. Access to information is key to overcoming the disparities that exist between
countries, regions, generations, genders, etc. An organization can contribute to improved access to these
technologies through training, partnerships and other actions.
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6.8.6.2 Related actions and expectations
An organization should:

— consider contributing to the development of innovative technologies that can help solve social and
environmental issues in local communities;

— consider contributing to the development of low-cost technologies that are easily replicable and have a
high positive impact on poverty and hunger eradication;

— consider, where economically feasible, developing potential local and traditional knowledge and

t h | ahila neatantin~ th A AP that | rlodaao - and techn
echno 3luo WHHE pProwccotmygtric uullllllullu] = ll\dlu. |.u that«h luvvl\;uuu arta tUUIIIIVIVuy,

— considell engaging in partnerships with organizations, such as universities or research laboratori¢s, to
enhancq scientific and technological development with partners from the community, and.employ|local
people in this work ['?%: and

— adopt practices that allow technology transfer and diffusion, where economically feasible. VWhere
applicable, an organization should set reasonable terms and conditions for licensgsyor technology trgnsfer
so as to[contribute to local development. The capacity of the community to manage the technology should
be considered and enhanced.

6.8.7 Community involvement and development issue 5: Wealth and{ncome creation

6.8.7.1  Deéscription of the issue

Competitive |and diverse enterprises and co-operatives are erucial in creating wealth in any commpnity.
Organizations can help to create an environment in which\entrepreneurship can thrive, bringing lasting
benefits to ¢ommunities. Organizations can contribute pgsitively to wealth and income creation thfough
entrepreneurship programmes, development of local suppliers, and employment of community membefs, as
well as throygh wider efforts to strengthen economiciresources and social relations that facilitate ecofomic
and social wglfare or generate community benefits.Furthermore, by helping to create wealth and incofe at
the local lev¢l and promoting a balanced distribution of the economic benefits among community menbers,
organization$ can play a significant role in reducing poverty. Entrepreneurship programmes and co-operatives
targeting women are particularly important.as it is widely recognized that the empowerment of wpmen
contributes greatly to the well being of society.

Wealth and|income creation als0‘)depend on a fair distribution of the benefits of economic adtivity.
$ rely upon organizations meeting their tax obligations to obtain revenues for addressing critical
issues.

In many situations the physical, social and economic isolation of communities can be an obstacle to| their
developmeni. Organjzations can play a positive role in the development of communities by integrating the
local people,| groups:and organizations in their activities or value chain. In this way, community develogment

An organizatio
circumstances community groups fallure to operate within the mtended legal framework is a consequence of
poverty or development conditions. In these circumstances, an organization that is involved with groups
operating outside the legal framework should aim to alleviate poverty and promote development. An
organization should also seek to create opportunities that will enable these groups to achieve greater, and
ultimately full, compliance with the law, especially concerning economic relationships.

6.8.7.2 Related actions and expectations
An organization should:

— consider the economic and social impact of entering or leaving a community, including impacts on basic
resources needed for the sustainable development of the community;
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— consider supporting appropriate initiatives to stimulate diversification of existing economic activity in the
community;

— consider giving preference to local suppliers of products and services and contributing to local supplier
development where possible;

— consider undertaking initiatives to strengthen the ability of and opportunities for locally based suppliers to
contribute to value chains, giving special attention to disadvantaged groups within the community;

— consider assisting organizations to operate within the appropriate legal framework;

— i"ngage in economic aclivities with organizafions that, owing to Tow levels of development, Rave difficulty
eeting the legal requirements only where:

+ the purpose is to address poverty;

+ the activities of these organizations respect human rights, and there is a.reasonable expectation that
these organizations will consistently move towards conducting their activities within the¢ appropriate
legal framework;

— ¢onsider contributing to durable programmes and partnerships’)that assist communily members,
especially women and other socially disadvantaged and vulnerable groups to establish buginesses and
¢o-operatives, in improving productivity and promoting entrepreneurship. Such programmges could, for
I}xample, provide training in business planning, marketing,.quality standards required to becdme suppliers,
anagement and technical assistance, access to finance-and facilitation of joint ventures;

— encourage the efficient use of available resources including the good care of domesticated animals;
— ¢onsider appropriate ways to make procurenmyent opportunities more easily accessible tp community
¢rganizations, including, for example, through” capacity-building on meeting technical specifications, and

making information about procurement opportunities available;

— ¢onsider supporting organizations and persons that bring needed products and services to tHe community,
vhich can also generate local_employment as well as linkages with local, regional and ufban markets
vhere this is beneficial for theswelfare of the community;

— ¢onsider appropriate ways+to help in the development of community-based associations of engtrepreneurs;

— fulfil its tax responsibilities and provide authorities with the necessary information to correctly determine
taxes due; and

— ¢onsider contributing to superannuation and pensions for employees.

6.8.8] Community involvement and development issue 6: Health

6.8.8.1  Description of the issue

Health is an essential element of life in society and is a recognized human right. Threats to public health can
have severe impacts on communities and can hamper their development. Thus, all organizations, both large
and small, should respect the right to health and should contribute, within their means and as appropriate, to
the promotion of health, to the prevention of health threats and diseases and to the mitigation of any damage
to the community (see also 6.4.6, 6.5 and 6.7.4). This may include participation in public health campaigns.
They should also contribute where possible and appropriate to improving access to health services especially
by reinforcing and supporting public services. Even in countries where it is a role of the state to provide a
public health system, all organizations can consider contributing to health in communities. A healthy
community reduces the burden on the public sector and contributes to a good economic and social
environment for all organizations.
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6.8.8.2

Related actions and expectations

An organization should:

seek to eliminate negative health impacts of any production process, product or service provided by the
organization;

consider promoting good health by, for example, contributing to access to medicines and vaccination and
encouraging healthy lifestyles, including exercise and good nutrition, early detection of diseases, raising
awareness of contraceptive methods and discouraging the consumption of unhealthy products and

substances. Special attention should be given to child nutrition;

considel
HIV/AID

considef
and app

6.8.9 Com

6.8.9.1

Social investment takes place when organizations invest their resourcesd{n ‘initiatives and programmes &
social aspects of community life. Types of social investinents may include projects related to

at improving
education, tr
information o

In identifying
and priorities
policymakerg
identifying ar

Social invest

Organization
this can help

should priorifize projects that are viahle-in the long term and contribute to sustainable development.

6.8.9.2 Re
An organizat|

take intd
actions

Degcription of the issue

raising awareness about health threats and major diseases and their prevention,\suq
S, cancer, heart disease, malaria, tuberculosis and obesity; and

supporting long lasting and universal access to essential health care services and to clean
ropriate sanitation as a means of preventing illness.

munity involvement and development issue 7: Social investment

bining, culture, health care, income generation, infrastructure development, improving acce
r any other activity likely to promote economic or sacial’development.

opportunities for social investment, an organization should align its contribution with the 1
of the communities in which it operates, taking into account priorities set by local and na
. Information sharing, consultation and negetiation are useful tools for a participative approg
d implementing social investments.

Mments do not exclude philanthropy/{(for example, grants, volunteering and donations).

5 should also encourage comimunity involvement in the design and implementation of projeq
projects to survive and prosper when the organization is no longer involved. Social investr

ated actions and expectations

on should:

accountthe promotion of community development in planning social investment project
should broaden opportunities for citizens, for example by increasing local procurement an

h as

vater

imed
ss to
eeds

lional
ch to

ts as
nents

s. All
| any

outsourd

ing-so as to support local development;

on-going presence or support;

organization and identify where improvements might be made;

synergies and make use of complementary resources, knowledge and skills; and

avoid actions that perpetuate a community's dependence on the organization's philanthropic activities,

assess its own existing community-related initiatives and report to the community and to people within the

consider partnering with other organizations, including government, business or NGOs to maximise

consider contributing to programmes that provide access to food and other essential products for

vulnerable or discriminated groups and persons with low income, taking into account the importance of
contributing to their increased capabilities, resources and opportunities.
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7 Guidance on integrating social responsibility throughout an organization

7.1 General

Previous clauses of this International Standard have identified the principles, core subjects and issues of
social responsibility. This clause provides guidance on putting social responsibility into practice in an
organization. In most cases, organizations can build on existing systems, policies, structures and networks of
the organization to put social responsibility into practice, although some activities are likely to be conducted in
new ways, or with consideration for a broader range of factors.

Some organizations may already have established techniques for introducing new approaches into their
decigion making and activities, as well as effective systems for communication and internalrgview. Others
may have less well-developed systems for organizational governance or other aspects of social-esponsibility.
The following guidance is intended to help all organizations, whatever their starting point} integrate social
respansibility into the way they operate (see Figure 4).

Society

and Environment

Organization

social responsibility strategy,
action plan, integration,
communication

' Improving

Contributing to
sustainable
development

responsibility
(core subjects,
issues and

expectations)

Engagement

Stakeholders

Figure 4 — Integrating social responsibility throughout the organization

7.2 | The relationship of an organization's characteristics to social responsibility

To provide an informed basis for integrating social responsibility throughout the organization, it is useful for the
organization to determine how its key characteristics relate to social responsibility (see Clause 5). This review
will also help in determining the relevant issues of social responsibility within each core subject and in
identifying the organization's stakeholders. The review should include, where appropriate, factors such as:

— the organization's type, purpose, nature of operations and size;

— locations in which the organization operates, including:

— whether there is a strong legal framework that regulates many of the decisions and activities related
to social responsibilities; and

— social, environmental and economic characteristics of the areas of operation;
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the orga

any information about the historical performance of the organization on social responsibility;
characteristics of the organization's workforce or employees, including contracted labour;
sector organizations in which the organization participates, including:

the activities related to social responsibility undertaken by these organizations; and

nization's own mission, vision, values, principles, and code of conduct;

the codes or other requirements related to social responsibility promoted by these organizations;

concerng of internal and external stakeholders relevant to social responsibility;
structurgs for and the nature of decision making in the organization; and

the orgahization's value chain.

It is also important for an organization to be aware of the current attitudes, level-of commitment tq
understanding of social responsibility by its leadership. A thorough understanding of the principles,

subjects an
throughout th

7.3 Unde

7.31

Due diligenc
and potentiz
activities, wit

Due diligenc
human rights

In any due d
which its ac
negative con
linked to thog

It should in
circumstancy

organizg
the orga

benefits of social responsibility will greatly assist the integration of social respons
e organization and its sphere of influence.

standing the social responsibility of an organization

Due diligence

 in the context of social responsibility is a comprehensive, proactive process to identify the
| negative social, environmental and economic impacts of an organization's decisions
h the aim of avoiding and mitigating those«impacts.

e may also entail influencing the péhaviour of others, where they are found to be the cau
or other violations in which the arganization may be implicated.

iligence process, an organization should consider the country context in which it operates
ivities take place; the potential and actual impacts of its own activities; and the potenti
sequences resulting from the actions of other entities or persons whose activities are signifi
e of the organizatiof;

Llude in a due.diligence process, in a manner appropriate to the organization's siz€
s, the following components:

tional.palicies related to the relevant core subject that give meaningful guidance to those
hization and those closely linked to the organization;

and
core
ibility

ctual
and

se of

orin
8| for
antly

and

ithin

means of assessing how existing and proposed activities may affect those policy goals;

means of integrating social responsibility core subjects throughout the organization;

approach; and

appropriate actions to address the negative impacts of its decisions and activities.

means of tracking performance over time, to be able to make necessary adjustments in priorities and

In identifying potential areas for action, an organization should strive to better understand challenges and
dilemmas from the perspective of the individuals and groups potentially harmed.
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In addition to this self-evaluation, an organization may find that in some cases it is both possible and
appropriate to seek to influence the behaviour of other entities towards enhancing their performance on social
responsibility, particularly those with which it has close ties or where the organization considers the issues to
be particularly compelling or relevant to its situation. As an organization gains experience in the area of
enhancing performance on social responsibility, it may grow in its capacity and willingness to intervene with
other entities to advocate this objective.

7.3.2 Determining relevance and significance of core subjects and issues to an organization

7.3.21 Determining relevance

All th hould review

all co

e core subjects, but not all issues, have relevance for every organization. An organization.s
re subjects to identify which issues are relevant.

To stprt the identification process, an organization should, where appropriate:

st the full range of its activities;

ipentify stakeholders (see 5.3);

q

q
q

q

4

q

Altho
neve
core
fail tg

In so
core
relev
Claug

ipentify the activities of the organization itself and of the organizations within its sphere of in

ecisions and activities of suppliers and contractors can have anlimpact on the social respor
rganization;

etermine which core subjects and issues might arise when the organization and others with
f influence and/or the value chain carry out these activities, taking into account all applicable

takeholders and on sustainable development;

xamine the ways in which stakeholders” and social responsibility issues can impact th
ctivities and plans of the organizationj.and

ccasionally under very spegific'‘circumstances.

Lgh an organization jtself may believe it understands its social responsibility (see 5.2
'theless consider involving stakeholders in the identification process to broaden the persp
Subjects and issugs, Mt is important to recognize, though, that issues may be relevant even if
identify them,

me instapces an organization might assume that because it operates in an area with laws
subjects~of social responsibility, then compliance with the law will be sufficient to ensur
ant isstes of such core subjects are addressed. A careful review of the core subjects &

fluence. The
sibility of the

n the sphere
legislation;

éxamine the range of ways in which the organization's decisions and activities can caus¢ impacts on

e decisions,

igentify all issues of social respensibility that relate to day-to-day activities as well as those tiat arise only

3), it should
pctive on the
stakeholders

that address
p that all the
nd issues in

ulations that

€6, may reveal, however, that some relevant issues are not regulated or are covered by re};

Even for core subjects or issues covered by the law, responding to the spirit of the law may in some cases
involve action beyond simple compliance. As an example, although some environmental laws and regulations
limit emissions of air or water pollutants to specific amounts or levels, an organization should use best practice
to further reduce its emissions of those pollutants or to change the processes it uses so as to completely
eliminate such emissions. Other examples are a school that voluntarily decides to reuse rainwater for sanitary
purposes, and a hospital that could decide not only to comply with laws regarding its labour practices, but also
to launch a special programme for supporting the work-life balance of its personnel.

are n
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7.3.2.2 Determining significance

Once an organization has identified the broad range of issues relevant to its decisions and activities, it should
look carefully at the issues identified and develop a set of criteria for deciding which issues have the greatest
significance and are most important to the organization. Possible criteria include the:

— extent of the impact of the issue on stakeholders and sustainable development;

— potential

effect of taking action or failing to take action on the issue;

— level of stakeholder concern about the issue; and

— identificeltion of the societal expectations of responsible behaviour concerning these impacts.

Issues that are generally considered to be significant are non-compliance with the law; inconsistency

international
health; and g

7.3.3 Ano

7.3.3.1  Assessing an organization's sphere of influence

An organizat|

— owners
any, on

— econon
importar
greater i

— legallpdlitical authority This is based, fer.example, on provisions in legally binding contracts ¢

existenc
and

— public d
of public

An organizatjon's influence may,'depend on a number of factors, including physical proximity, scope, |

and strength

7.3.3.2 Ex

An organiza

norms of behaviour; potential violations of human rights; practices that could‘endanger |
ractices that could seriously affect the environment.

rganization's sphere of influence

on derives influence from sources such as:

hip and governance This includes the nature and extent of ownership or representati
he governing body of an associated organization;

ic relationship  This includes the extent (6f the economic relationship and the re
ce of that relationship for either organization;\greater importance for one organization can g
hfluence for the other organization;

e of a legal mandate granting the erganization the ability to enforce certain behaviours on o

pinion This includes the ability of the organization to influence public opinion, and the ir
opinion on those it is trying to influence.

of the relationship.

ercising.influence

ion“can exercise its influence with others either to enhance positive impacts on sustai

with
fe or

pn, if

ative
reate

r the
hers;

npact

bngth

hable

development

, “0r to minimize negative impacts, or both. When assessing its sphere of influence

and

determining i

ts responsibilities, an organization should exercise due diligence.

Methods of exercising influence include:

— setting contractual provisions or incentives;

— public st

atements by the organization;

— engaging with the community, political leaders and other stakeholders;

— making i
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nvestment decisions;
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— sharing knowledge and information;

— conducting joint projects;

— undertaking responsible lobbying and using media relations;

— promoting good practices; and

— forming partnerships with sector associations, organizations and others.

An organization should consider the environmental, social and organizational governance aspects and the

1 HAH H' £ Ll H FH H AN ol ot Lo [l 4 . lot: ot
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An ofganization can influence its stakeholders through its decisions and activities, and throdgh the information
that if provides to stakeholders about the basis for these decisions and activities.

The ¢xercise of an organization's influence should always be guided by ethical behaviour and other principles
and practices of social responsibility (see Clauses 4 and 5). When exerting its influence, an|organization
should first consider engaging in dialogue aimed at improving awareness) of social respgnsibility and
encopraging socially responsible behaviour. If dialogue is not effective;) alternative actions should be
considered, including changing the nature of the relationship.

Whefe an organization has de facto control over others, its reSponsibility to act can be sjimilar to the
respgnsibility that exists where the organization has formal contrél. De facto control refers to situations where
one grganization has the ability to dictate the decisions and activities of another party, even whefe it does not
have(the legal or formal authority to do so.

7.3.4| Establishing priorities for addressing issues

An ofganization should determine and commit to-its priorities for integrating social responsibilify throughout
the drganization and its daily practices. Priorities should be established from among the issuep considered
significant and relevant (see 7.3.2). Stakehglders should be involved in the identification of prioritjes (see 5.3).
Priorities are likely to vary over time.

Orgahizations should consider the following to determine whether an action to address an isque is a high
priority or not:

— the current performance) of the organization with regard to legal compliance, international standards,
international norms-of’behaviour, the state-of-the-art and best practice;

— Whether the issue/can significantly affect the ability of the organization to meet important objgctives;

— the potential effect of the related action compared to the resources required for implementation;

— thelength of time to achieve the desired results;

— whether there can be significant cost implications It not addressed quickly; and

— the ease and speed of implementation, which may have a bearing on increasing awareness of and
motivation for action on social responsibility within the organization.

The order of priorities will vary among organizations.

In addition to setting priorities for immediate action, an organization can establish priorities for consideration of
issues that are relevant to decisions and activities that an organization expects to carry out in the future, such
as building construction, employing new staff, hiring contractors or conducting fund-raising activities. The
priority considerations will then form part of the planning for these future activities.

The priorities should be reviewed and updated at intervals appropriate for the organization.

© 1SO 2010 — All rights reserved 73


https://standardsiso.com/api/?name=8c1ad760a1836cacb7675e6d9b8f3491

ISO 26000:2010(E)

7.4 Practices for integrating social responsibility throughout an organization

7.41 Raising awareness and building competency for social responsibility

Building social responsibility into every aspect of an organization involves commitment and understandi

ng at

all levels of the organization. In the early stages of an organization's efforts related to social responsibility, the
focus of awareness building should be on increasing understanding of the aspects of social responsibility,

including principles, core subjects and issues.

Commitment and understanding should start at the top of the organization. Understanding the benefits of

social responsibility for the organization can play a major role in building the commitment of the organiza

tion's

leadership. Efforts should therefore be made o provide the organization's Teadership with a thofough

understanding of the implications and benefits of social responsibility.

Some emplolyees and some parts of an organization will be more interested and receptive to taking acti

DN ON

social responsibility than others. An organization may find it useful to focus initial efforts oh such rece¢ptive

areas to demnfonstrate what social responsibility means in practice.

Creating a culture of social responsibility within an organization may take a substantial period of timg, but

proceeding $ystematically and working from existing values and cultures have-been effective in
organization$.

Building the |competency for implementing practices of social responsibility may involve strengtheni
developing skills in some areas of activity such as stakeholder engagemeént, and in improving knowledg
understanding of the application of the core subjects. Efforts should take advantage of the existing know
and skills off people within the organization. Where appropriate, these efforts should also include bu

many

ng or
e and
edge
Iding

competency [and training of managers and workers in the supply-chain. Specific training may be useful for

some issues

To integrate[social responsibility effectively, an organization may identify a need for changes in dec
making procgsses and governance that would promote-greater freedom, authority and motivation to su
new approadhes and ideas. An organization may also-find that it needs to improve its tools for monitorin
measuring spme aspects of its performance.

Education apd lifelong learning are central’ to raising awareness and building competency for 3
responsibility. In this regard, education(for sustainable development is setting a new direction to emg
people to adfdress social responsibility issues by encouraging them to have due regard for values that
vigorous and| proactive action '®%.

7.4.2 Setting the direction-of’an organization for social responsibility

sion-
pgest
h and

social
ower
oster

The statemgnts and actions of an organization's leadership and the organization's purpose, aspirafions,

values, ethics and strategy set the direction for the organization. To make social responsibility an imp
and effectivg part-of the functioning of the organization, it should be reflected in these aspects @
organization|

brtant
f the

An organization should set its direction by making social responsibility an integral part of its policies,

organizational culture, strategies, structures and operations. Some of the ways it can do this are:

74

including in the organization's aspirations or vision statement reference to the way in which it intends
social responsibility to influence its activities;

incorporating in its purpose or in a mission statement specific, clear and concise references to important
aspects of social responsibility, including the principles and issues of social responsibility that help
determine the way the organization operates;

adopting written codes of conduct or ethics that specify the organization's commitment to social
responsibility by translating the principles and values into statements on appropriate behaviour. Such
codes should be based on the principles of social responsibility in Clause 4 and on guidance in Clause 6;
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systems, policies, processes and decision-making behaviour; and

with strategies, processes and timelines. Objectives should be specific and measurable

including social responsibility as a key element of the organization's strategy, through its integration into

translating the priorities for action on core subjects and issues into manageable organizational objectives

or verifiable.

Stakeholder input can be valuable in assisting this process. Detailed plans for achieving the objectives,
including responsibilities, timelines, budgets and the effect on other activities of the organization, should
be an important element in establishing the objectives and the strategies for their achievement.

7.4.3 Building social responsibility into an organization's governance, systems and procedures

An organization should conscientiously and methodically manage its own impacts associated wi
subjgct and monitor the impacts of the organizations within its sphere of influence;$o as to min

of sqgcial and environmental harm, as well as maximize opportunities and positive impacts. V

decigions, including with regard to new activities, an organization should consider the likely imp
decigions on stakeholders. In doing so, an organization should consider.the best ways of m
harmful impacts of its activities and of increasing the beneficial impacts\of its behaviour on so
envirpnment. The resources and planning required for this purpose should be taken into a
decigions are made.

An ofganization should confirm that the principles of social.responsibility (see Clause 4) are
govefnance and reflected in its structure and culture. Jt “should review procedures and
appropriate intervals to make sure that they take into account the social responsibility of the orga

useful procedures may include:

e¢nsuring established management practices’reflect and address the organization's social res
— igentifying the ways in which the pringiples of social responsibility and the core subjects and
to the various parts of the organization;

— if appropriate to the size and)nature of the organization, establishing departments or grou
q

¢ore subjects of social responsibility;

taking account of-social responsibility when conducting operations for the organization; and

incorporating”~social huma

responsibility into purchasing and
management and other organizational functions.

investment practices,

=xisting values and culture of an organization can have a significant effect on the ease a

5 through the
pursuit of its

th each core
mize the risk
Vhen making
Acts of these
inimizing the
Ciety and the
ccount when

rganization to review and.revise operating procedures so that they are consistent with the g

bpplied in its
rocesses at

E[ization.

ponsibility;
issues apply
ps within the

rinciples and

N resources

nd pace with

ations, where

the values and culture are already closely aligned to those of somal responS|b|I|ty, the process of integration
may be quite straightforward. In others, some parts of the organization may not recognize the benefits of
social responsibility and may be resistant to change. Systematic efforts over an extended period may be
involved in integrating a socially responsible approach in these areas.

It is also important to recognize that the process of integrating social responsibility throughout an organization
does not occur all at once or at the same pace for all core subjects and issues. It may be helpful to develop a
plan for addressing some social responsibility issues in the short term and some over a longer period of time.
Such a plan should be realistic and should take into account the capabilities of the organization, the resources
available and the priority of the issues and related actions (see 7.3.4).
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7.5 Communication on social responsibility

7.5.1 The role of communication in social responsibility

Many practices related to social responsibility will involve some form of internal and external communication.
Communication is critical to many different functions in social responsibility including:

7.5.2 Characteristics of information relating to 'social responsibility

Information relating to social responsibility.should be:

76

raising awareness both within and outside the organization on its strategies and objectives, plans,
performance and challenges for social responsibility;

demonstrating respect for the social responsibility principles in Clause 4;

helping fo engage and create dialogue with stakeholders;
addressing legal and other requirements for the disclosure of information related to social responsibility;

showing| how the organization is meeting its commitments on social responsibility andresponding fo the
interestq of stakeholders and expectations of society in general,

providing information about the impacts of the organization's activities, products and services, including
details of how the impacts change over time;

helping o engage and motivate employees and others to support4he”organization's activities in $ocial
responsibility;

facilitating comparison with peer organizations, which can stimulate improvements in performange on
social refsponsibility; and

enhancing an organization's reputation for socially responsible action, openness, integrity| and
accountability, to strengthen stakeholder trust in th€ organization.

complete Information should\_address all significant activities and impacts related to s$ocial
responsibility;

understandable Infofmation should be provided with regard for the knowledge and the cujtural,
social, gducational and ‘economic background of those who will be involved in the communication.| Both
the language used,and the manner in which the material is presented, including how it is organized,
should He accessible for the stakeholders intended to receive the information;

respongive™ ‘Information should be responsive to stakeholder interests;

accurate Information should be factually correct and should provide sufficient detail to be useful and
appropriate for its purpose;

balanced Information should be balanced and fair and should not omit relevant negative information
concerning the impacts of an organization's activities;

timely Out of date information can be misleading. Where information describes activities during a
specific period of time, identification of the period of time covered will allow stakeholders to compare the
performance of the organization with its earlier performance and with the performance of other
organizations; and

accessible Information on specific issues should be available to the stakeholders concerned.
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7.5.3 Types of communication on social responsibility
There are many different types of communication related to social responsibility. Some examples include:
— meetings or conversations with stakeholders;

— communication with stakeholders on specific issues or projects of social responsibility. Where possible
and appropriate, this communication should involve dialogue with stakeholders;

— communication between the organization's management and employees or members to raise general
awareness about and support for social responsibility and related activities. Such communication is
lenerauy most effective when it iInvolves dialogue,

am activities focused on integration of social responsibility throughout the organizatjon;

— ¢ommunication with stakeholders concerning claims about the social responsibility refated to the
¢rganization's activities. These claims can be verified through internal réview and assurance. For
enhanced credibility, these claims may be verified by external assurance. Where | appropriate,
¢ommunications should provide opportunities for stakeholder feedback;

— ¢ommunication with suppliers about procurement requirements related to social responsibility;
— ¢ommunication to the public about emergencies that have consequences for social responsipility. Prior to
emergencies, communication should aim to increase awareness and preparedness. During ¢mergencies,

if should keep stakeholders informed and provide information on appropriate actions;

— product-related communication, such as productxlabelling, product information and othger consumer
information. Opportunities for feedback can improve this form of communication;

— articles on aspects of social responsibility in-magazines or newsletters aimed at peer organizptions;
— advertisements or other public statemgnts to promote some aspect of social responsibility;
— gubmissions to government bodi€es or public inquiries; and

— periodic public reporting with-epportunities for stakeholder feedback (see Box 15).

Ther¢ are many differentrmethods and media that may be used for communication. These include meetings,
public events, forums,\reports, newsletters, magazines, posters, advertising, letters, vaicemail, live
performance, video,websites, podcasts (website audio broadcast), blogs (website discussion foryms), product

inserfs and labelsi/lt'is also possible to communicate through the media using press releases, interviews,
editofials and articles.

Box 15 — Reporting on social responsibility

An organization should, at appropriate intervals, report about its performance on social responsibility to the
stakeholders affected. A growing number of organizations report to their stakeholders on a periodic basis
about their performance on social responsibility. Reporting to stakeholders can be done in many different
ways, including meetings with stakeholders, letters describing the organization's activities related to social
responsibility for a defined period, website information and periodic social responsibility reports.

In reporting to its stakeholders, an organization should include information about its objectives and
performance on the core subjects and relevant issues of social responsibility. It should describe how and
when stakeholders have been involved in the organization's reporting on social responsibility.

An organization should provide a fair and complete picture of its performance on social responsibility,
including achievements and shortfalls and the ways in which the shortfalls will be addressed.
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An organization may choose to cover its activities as a whole at one time, or report separately on activities at
a particular location or site. Community groups often consider smaller, location-specific reporting more useful
than organization-wide reporting.

Publication of a social responsibility report can be a valuable aspect of an organization's activities on social
responsibility. In preparing a social responsibility report, an organization should take account of the following
considerations:

— the scope and scale of an organization's report should be appropriate for the size and nature of the
organization;

— the leve] of detail may reflect the extent of the organization's experience with such reporting. In\gome
cases, fprganizations initiate their efforts with limited reports covering only a few aspects;»and in
subsequent years, expand coverage as they gain experience and have sufficient data on whigh-to base a
broader [report;

— the repdrt should describe how the organization decided upon the issues to be eolered and thg way
those issues would be addressed;

— the repoft should present the organization's goals, operational performance,‘products and services |n the
context ¢f sustainable development; and

— a report{can be produced in a variety of forms, depending on the natufe of the organization and gn the
needs df its stakeholders. These may include electronic posting of a report, web-based interactive
versiong or hard copies. It may also be a stand-alone document‘er-part of an organization's annual report.

Additional information on reporting on social responsibility can“be obtained from the initiatives and todls on
reporting — at global, national or sector-specific level — found in Annex A (see also 7.8 for guidange on
assessing initiatives for social responsibility).

7.5.4 Stakeholder dialogue on communication about social responsibility

Through dialogue with its stakeholders, anorganization can benefit from receiving and exchanging firect
information gbout stakeholders' views. An prganization should seek dialogue with its stakeholders to:

— assess the adequacy and effectiveness of the content, media, frequency and scope of communicatign, so
that they can be improved.as-needed;

— set priorjties for the content of future communication;

— secure Verificationvof reported information by stakeholders, if this approach to verification is used; and

— identify Irest practice.

7.6 Enhancing credibility regarding social responsibility

7.6.1 Methods of enhancing credibility

There are various ways in which an organization establishes its credibility. One is stakeholder engagement,
which involves dialogue with stakeholders and is an important means of increasing confidence that the
interests and intentions of all participants are understood. This dialogue can build trust and enhance credibility.
Stakeholder engagement can be a basis for involving stakeholders in the verification of an organization's
claims concerning its performance. The organization and stakeholders can make arrangements for
stakeholders to periodically review or otherwise monitor aspects of an organization's performance.
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Credibility with regard to certain issues can sometimes be enhanced through participation in specific
certification schemes. Initiatives have been developed to certify product safety or to certify processes or
products regarding their environmental impact, labour practices and other aspects of social responsibility.
Such schemes should be independent and credible in themselves. In some situations, organizations involve
independent parties in their activities to provide credibility. An example of this is the creation of advisory
committees or review committees consisting of persons who are selected because they are credible.

Organizations sometimes join associations of peer organizations to establish or promote socially responsible
behaviour within their area of activity or within their respective communities.

Organizations may enhance their credibility by making relevant commitments regarding their impacts, taking
apprepriate-a

pPraotc™
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7.6.2] Enhancing the credibility of reports and claims about social responsibility

Therx are many ways to enhance the credibility of reports and claims about socialresponsjbility. These
e:

inclu

7.6.3

aking reports about performance on social responsibility comparable. both over time and
?roduced by peer organizations, recognizing that the nature of the repeort will depend on t
nd capacity of the organization;

providing a brief explanation of why topics omitted from réports are not covered, to s
grganization has made an effort to cover all significant matters;

!

dising the help of an individual or individuals\independent of the process of report prepa
vithin the organization or external to it, to undertake the verification process;

sing a rigorous and responsible process of verification, in which the data and informatig
ack to a reliable source to verify accuracy of that data-and information;

publishing a statement attesting to the werification as part of the report;

making use of stakeholder groups to provide a determination that the report reflects the
ignificant issues for the organization, that it is responsive to the needs of stakeholders
provides complete coverage.of the issues addressed;

q

4

taking extra steps to-betransparent by providing information of a kind and in a form that
erified by others.\For instance, instead of just reporting statistics concerning perf
rganization cap-also make details on the sources of the information and the processes us¢
e statistics @vailable. In some cases, an organization can increase the credibility of cla
bout the supply chain by listing the places where activities take place; and

o

feporting conformance to the reporting guidelines of an external organization.
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In the course of its activities on social responsibility, an organization may encounter conflicts or disagreements
with individual stakeholders or with groups of stakeholders. Specific examples of types of conflicts and
mechanisms for addressing them are covered in the context of human rights (see 6.3.6) and consumer issues
(see 6.7.6). Formal methods for resolving conflicts or disagreements also often form part of labour
agreements.

An organization should develop mechanisms for resolving conflicts or disagreements with stakeholders that
are appropriate to the type of conflict or disagreement and useful for the affected stakeholders. Such
mechanisms may include:

direct discussions with affected stakeholders;
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provision of written information to address misunderstandings;

formal complaints handling procedures;

mediation or arbitration procedures;

that enable reporting of wrongdoing without fear of reprisal; and

other types of procedures for resolving grievances.

forums in which stakeholders and the organization can present their points of view and look for solutions;

ion should make detailed information on the procedures available for resolving conflicts
ts accessible to its stakeholders. These procedures should be equitable and transparent.
mation on procedures related to human rights and consumer issues are described under
in Clause 6.

wing and improving an organization's actions and practices related to social
ity

formance on social responsibility depends in part on commitment, careful oversight, evalu
f the activities undertaken, progress made, achievement of*identified objectives, resources
pects of the organization's efforts.

hitoring or observation of activities related to saogial responsibility is primarily aimed at m

fications to the way things are done.

erformance, at appropriate intervals, may be used to determine progress on social respons

pgrammes well focused, identify areas.in need of change and contribute to improved perforn
can play an important role in reviewing an organization's performance on social responsibili
reviewing existing activities;xan organization should also keep abreast of changing conditig
legal or regulatory developments affecting social responsibility and new opportunitie

5 efforts on social respansibility. This sub-clause identifies some techniques organization
oring, reviewing and.iniproving their performance on social responsibility.

toring activities.on social responsibility

fidence.in)the effectiveness and efficiency with which social responsibility is being pu
| parts_ef ‘an organization, it is important to monitor ongoing performance on the activities rg
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When deciding on the activities to be monitored, an organization should focus on those that are significant and
seek to make the results of the monitoring easy to understand, reliable, timely and responsive to stakeholders'
concerns.

There are many different methods that can be used to monitor performance on social responsibility, including
reviews at appropriate intervals, benchmarking and obtaining feedback from stakeholders. Organizations can
often obtain insights into their programmes by comparing their characteristics and performance with the
activities of other organizations. Such comparisons may be focused on actions related to specific core
subjects or on broader approaches to integrating social responsibility throughout the organization.

One of the more common methods is measurement against indicators. An indicator is qualitative or
quantitative information about results or outcomes associated with the organization that is comparable and
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demonstrates change over time. Indicators can, for example, be used to monitor or evaluate the achievement
of project objectives over time. They should be clear, informative, practical, comparable, accurate, credible
and reliable. Extensive additional detail on selecting and using indicators is available in many references on

socia

| responsibility and sustainability.

Although indicators that yield quantitative results are relatively straightforward to use, they may not be
sufficient for all aspects of social responsibility. In the area of human rights, for example, women's and men's
views about whether they are being fairly treated can be more meaningful than some quantitative indicators
on discrimination. Quantitative indicators related to the results of surveys or focus group discussions may be
coupled with qualitative indicators describing views, trends, conditions or status. It is also important to
recognize that social responsibility is about more than specific achievements in measurable activities, such as

reducinn nollution—and recsnondina—to-complainte Ac cocial resnonsibilitvis hacad an valiiac
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7.7.3

In ag

ples of social responsibility and attitudes, monitoring can involve more subjective appréag
iewing, observing and other techniques for evaluating behaviour and commitments.

Reviewing an organization's progress and performance on social responsibility

dition to its day-to-day oversight and monitoring of the activities related|t0 social resp

organization should carry out reviews at appropriate intervals to determine thow it is performin

targe
proce

Thes
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attitu
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Type

s and objectives for social responsibility and to identify needed «changes in the prog
dures.

e reviews typically involve the comparison of performance across social responsibility core
s from earlier reviews, to determine progress and measure achievement against its
tives. They should also include examination of less easily"measured aspects of performa
les to social responsibility, integration of social responsibility throughout the organization ar
nciples, value statements and practices. The participation of stakeholders can be valu
VS,

5 of questions that could be asked during reviews include:

vere objectives and targets achieved as!envisioned?

id the strategies and processes suit'the objectives?

vhat worked and why? what did not work and why?

vere the objectives appropriate?

vhat could have-béen done better?

re all relevant'persons involved?

Basefd on the results of its reviews, an organization should identify changes to its programme
remedy.any deficiency and bring about improved performance on social responsibility.
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7.7.4

Enhancing the reliability of data and information collection and management

Organizations that are required to provide performance data to government, non-governmental organizations,
other organizations or the public, or for maintaining databases containing sensitive information can increase
their confidence in their data collection and management systems by detailed reviews of the systems. The aim
of such reviews should be to:

— increase an organization's confidence that the data it provides to others is accurate;

— improve the credibility of data and information; and

— confirm the reliability of systems for protecting the security and privacy of data, where appropriate.
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Such detailed reviews may be prompted by legal or other requirements for release of data on emissions of
greenhouse gases or pollutants, requirements for provision of programme data to funding bodies or oversight
departments, conditions of environmental licences or permits, and concerns about protection of private
information, such as financial, medical or personal data.

As part of such reviews, independent people or groups, either internal or external to the organization, should
examine the ways in which data is collected, recorded or stored, handled and used by the organization. The
reviews can help identify vulnerabilities in data collection and management systems that would allow the data
to become contaminated by errors or would permit access by unauthorized individuals. The results of the
reviews can help the organization strengthen and improve its systems. Data accuracy and reliability can also
be improved through good training of data collectors, clear accountability for data accuracy, direct feedback to
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bocial responsibility.

e the realization of organizational goals and .objectives, some organizations link achievem
ctives of social responsibility with annual or-periodic performance reviews of senior exec
s. Such steps emphasize that the organization's action on social responsibility is intended td
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serious commitment.

7.8 Voluntary initiatives for social responsibility

7.8.1 Gengdral

Many organizations have develeped voluntary initiatives intended to help other organizations seeki
become mofe socially responsible. In some cases, an initiative for social responsibility is in fa
organization [formed to expressly address various aspects of social responsibility. The result is a wide v
of initiatives favailable to orgdnizations interested in social responsibility. Some involve joining or supp
other organizations.

ng to
Ct an
briety
brting

Some of thefse initiatives for social responsibility address aspects of one or more core subjects or is
others address varlous ways that social responS|b|I|ty can be integrated |nto an organization S decrsmn 5 and
activities. Some“ini t can
be used for integrating social respon5|blllty throughout an organization. Some initiatives develop or promote
minimum expectations concerning social responsibility. These expectations can take many forms, including
codes of conduct, recommendations, guidelines, declarations of principles and value statements. Some
initiatives have been developed by different sectors in an effort to address some of the challenges specific to
one sector. The existence of an initiative for social responsibility in a particular sector does not mean that the
sector is necessarily more responsible or potentially more harmful.

SuUes;

7.8.2 Voluntary nature of participation

It is not necessary for an organization to participate in any of these initiatives for social responsibility, or to use
any of these tools, for it to be socially responsible. Furthermore, participation in an initiative or the use of an
initiative's tools, by itself, is not a reliable indicator of the social responsibility of an organization. In evaluating
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initiatives for social responsibility, an organization should be aware that not every initiative is well regarded or
credible in the eyes of stakeholders. An organization should also determine objectively whether a particular
initiative will help it to address its social responsibility, and whether the initiative is mainly a form of public
relations or a means of protecting the reputation of members or participating organizations. Social
responsibility should not be treated only as a form of risk management. A particularly important consideration
when evaluating an initiative for social responsibility is whether it unilaterally reinterprets already established
and recognized expectations of socially responsible behaviour.

Effective engagement with stakeholders and multi-stakeholder systems of governance and development are
key characteristics distinguishing some initiatives for social responsibility from others, recognizing that
initiatives developed for a single sector or type of organization may have single-stakeholder governance

structures—Gonsideration—should—be—given—to—whether—the—initiative—was—developed—with—the input and

involyement of organizations concerned and stakeholders likely to be covered by it.

An drganization may find it useful to participate in, or use tools of, one or more . initiatives for social

resp@nsibility. Participation should lead in one way or another to concrete action within.the orgarnjization, such

as obptaining support or learning from others. Participation can be especially valuable” when an|organization

startg using or drawing upon tools or practical guidance that accompany the initiative’

Orgapizations may use initiatives for social responsibility to seek some form(ef,recognition. Somelinitiatives for

socigl responsibility are broadly recognized as a credible basis for public recognition of pefformance or

compliance regarding specific practices or on specific issues. Practical guidance provided by thegse initiatives

for sq@cial responsibility can vary from self-assessment tools to third-party verification.

7.8.3| Considerations

In dgtermining whether to participate in or use an initiative for social responsibility, an organization should

consider the following factors:

— Whether the initiative is consistent with the principles described in Clause 4;

— \hether the initiative provides valuabletand practical guidance to assist the organization fo address a
particular core subject or issue and/or.{o integrate social responsibility throughout its activities;

— Whether the initiative is designed\for that particular type of organization or its areas of interest;

— Whether the initiative is lecally or regionally applicable, or whether it has global scope and whether it
applies to all types of drganizations;

— Whether the initiative will assist the organization to reach specific stakeholder groups;

— the kind of_ arganization or organizations that developed and govern the initiative, such as{government,

GO, labour, private sector or academic;
— thereputation of the organization or organizations that developed and govern the initiative] considering
eir credibility and integrity;
— the nature of the process for developing and governing the initiative, for example, whether the initiative

has been developed through or governed by a multi-stakeholder, transparent, open, an
process, with developed and developing country participants; and

d accessible

the accessibility of the initiative, for example, whether an organization must sign a contract to participate,

or whether there are costs to join the initiative.

In considering these and other factors, an organization should be cautious about the way it interprets the
results. For example, the widespread acceptance of the initiative may be an indication of feasibility, value,
reputation or relevance, although it might also be an indication that the initiative has less stringent
requirements. By contrast, a new and less widespread initiative with still unproven value and feasibility may be
more innovative or challenging. Additionally, an initiative available free of charge may seem attractive;
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however, an initiative that is available for a payment might be more likely to be kept up-to-date, and thus more
valuable in the long term. The fact that an initiative or tool is available free, or for a payment, should thus not

be seen as a

It is importan

n indication of the merit of that particular initiative or tool.

t to periodically review the value, relevance and/or applicability of any initiative selected.

7.8.4 Notes on Annex A

Annex A contains a non-exhaustive list of voluntary initiatives and tools for social responsibility. These
initiatives and tools have been identified by the 1ISO 26000 working group experts during the development of
this International Standard, using a specific set of criteria that are described in Annex A. These criteria do not

constitute a
responsibility
mentioned i
characteristiq
Standard — s
here. Such

Guidance on

judgement by ISO on the value or effectiveness of any of the Iniuatives or tools 1or
listed in Annex A. Furthermore, the fact that an initiative or tool for social responsibi
Annex A does not imply any form of endorsement by ISO of that initiative or togh Imp
s of the initiative that cannot be objectively measured within the scope of this: Interna
uch as its effectiveness, credibility, legitimacy and representative nature — aré€ not consi
Characteristics should be assessed directly by those considering use of an-initiative or

other important aspects to take into account while assessing initiatives is proyided in Box 14.

bocial
ity is
brtant

ional

lered

tool.

Box 16

Some (but Mot all) of the initiatives for social responsibility listed in Anhex A include the possibil

certification &
for using thg
should not b
Annex A — in
show its ado

Irrespective
initiatives or
membership

— Certifiable initiatives and initiatives connected to commercial.or economic interests

gainst the initiative by independent third parties. In some instances, certification is a requirg

initiative. The fact that an initiative includes the possibility of, or requirement for, certifig
b seen as indicative of the value of that initiative. Implementation of any tool or initiative lis
cluding those that involve certification — cannot be used to claim conformity to 1ISO 26000
ption or implementation.

of whether they have been developed by {for profit” or “not for profit” organizations,
tools are connected to commercial or~economic interests, involving payment for u
fee, or the payment for verification or certification services. Using an initiative or tool to prom

product or o

is not in itself a negative aspect of an initiative forsocial responsibility; they might, for example, be nece
for the organpization administering the initiative or tool to cover its costs and activities, or they may
legitimate mans for informing stakeholders about relevant characteristics of a product or organiz
However, when evaluating an initiative.or tool connected to such interests, the user of this Interna

Standard shq
example, an
obtaining re
requirementg
thus particul3

anization is another example of such_a commercial connection. The existence of such intg

uld consider those associated commercial interests and the potential for conflicts of interes

organization admipistering an initiative for social responsibility may give undue prior
enues from the provision of certifications, to the detriment of the accuracy in verifyin
for such certification. Assessing the credibility of organizations administering initiatives or tg
rly importantiwhen these are connected to commercial or economic interests.
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